In  The 
Chitaio 
Trikeni 
$46,478 
18,893 
41,293 
24,740 
17,668 
16,463 


more 


»????? 

300,000 

570.000 

?????? 

250.000 

500,000 


210.000 

510,000 

???»?* 

»»»»»} 

5o6.6ob 

500.000 
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THIS  ISSUE:— DAVID  LAWRENCE  ON  NEW  WHITE  HOUSE  PRESS  RULE 


Leading  National  Advertisers 

spend  Millions  more 

in  Newspapers  than  in  Magazines 


And  more  is  spent  in  The  Chicago  Tribune  for  national  advertising  than  in  any  other  newspaper 


The  list  to  the  right  includes  nearly 
every  national  advertiser  whose  total 
expenditure  for  space  is  ^300,000  or 


They  are  the  advertisers  who  come  near¬ 
est  to  complete  national  distribution  of 
their  products.  Is  there  a  spot  where 
Ford  cars  or  Wrigley  gum  or  Ivory  Soap 
or  Goodrich  Tires  or  Quaker  Oats  or 
Chesterfields  or  Pepsodent  or  Bull  Dur¬ 
ham  or  Postum  Products  or  Victor  Rec¬ 
ords  cannot  be  purchased?  And  these 
advertisers  spend  more  in  newspapers 
than  in  magazines. 

In  The  Chicago  Tribune  alone  these 
advertisers  spent  ^1,159,949.  Fifty-two 
out  of  the  fifty-nine  included  the  Tribune 
in  their  advertising  program. 

If  these  successful  and  experienced  ad¬ 
vertisers  find  it  profitable  to  spend  more 
money  in  newspapers,  what  of  the  adver¬ 
tiser  with  great  open  spaces  in  his  distri¬ 
bution,  with  a  smaller  advertising  appro¬ 
priation,  with  greater  need  to  concentrate 
his  sales  efforts  in  a  rich  territory,  with 
greater  hope  for  building  steadily,  cer¬ 
tainly  and  economically? 


192  4' ADVERTISING  EXPENDITURES 


Vitthr  Talhini  Machine  Ca . 

Far4  Metof  Ca . .  . 

Pastcai  Cereal  Ca . 

Chrerolet  Motar  Car  Ca . 

Aaicrican  Tahacca  Ca . 

De4ae  Brathere  . 

PrMter  A  Gamkle  Ca . 

LIftett  A  Myert  Takacca  Ca . 

Caltate  A  Ca . 

Conialeaai  Ca . 

Camakcll  Soap  Ca . 

Stan4ar4  Oil  Ca.  (InOiana)  . 

Caleaiet  Bakinf  Pa«4er  Ca . 

PepsaOent  Ca . 

Willys-0«erlan4  Ca . 

L«*er  Bras.  Ca .  . 

W*.  Wrlplev  Jr.  A  Co  . 

earn  Prodacts  Behnina  Ca . 

Paipe-Dctreit  Motor  Car  Ca . 

United  States  Rahher  Ca . 

Heap  Motor  Car  Co . 

H.  J.  Heinz  Ca . 

The  Palmaliye  Ca .  . 

Baieh  Motor  Co . 

San  Maid  Baisin  Grower's  Association  . 

Qaaher  Oats  Co . 

Andrew  Jerpens  Ca . 

Lamhert  Pharniacal  Ca . 

Oakland  Motar  Car  Ca . 

Borden  Sales  Ca.,  Inc . 

B.  F.  Goodrich  Ca . 

Vacaan  Oil  Co . 

Armstronp  Cork  Co . 

Eastaian  Kodak  Co . 

Hart.  SchaOnar  A  Mar/t . 

Cliaaot  Clah  Co . 

Swift  A  Ca.  . 

General  Clpar  Ca . 

Metrapalitan  Life  Insaranee  Ca . 

Rickenhacker  Motor  Car  Ca . 

Aaierican  Radiator  Co . 

Branswiek-Balkc-Callender  Ca . 

Pond’s  Eatract  Ca . . . 

Parker  Pen  Ca . 

Valentine  A  Ca . 

Cadahy  Paekinp  Co . 

Ckeek-Neal  Coffee  Co . . 

Union  PaciRc  Systeni  . . 

General  Electric  Co . . 

Radio  Corporation  of  America  . 

Atchison.  Topeka  A  Santa  Fe  Railroad  Ca . 

Fels  A  Ca . 

Cream  af  Wheat  . 

Simmons  Co . 

McFadden  Paklications  . 

Lehn  A  Fink.  Inc . 

Flelschmann  Co . . . 

Standard  Oil  Ca.  (California)  . 

Literary  Dlpest  . 


In  newspapers 
See  Note  1 
$1,900.(X)0 
2.IX)0.000 
873.000 
1.650,000* 
1.600.000 
1.200.000 
510.000 
1.500.000 
450.000 
400.000 

i.30o',6b6 

1.400.000 

800.000 

500.000 

11V11 

1.250.000 

800.000 

1.000.000 

750.000 

750.000 

600.000 

300.000 

635.000 

465.000 

400.000 

150.000 

150.000 

700,000 

380.000 

700.000* 

125.000 

400.000 

250.000 

500.000 

650.000 

SS’SSJ 

600.000 

125.000 

560.000 

?>??»» 

400.606 

200.000 

250.000 


In  31  leadinf 
maiazines 
See  Nate  2 
$1,184,310 
651.250 
1,274.830 
552.065 
298.691 
641.600 
1,409,050 
186.206 
1.158.455 
1,181.900 
1,519.250 


561.303 

859.850 

1.339.350 


_  .  $32,834,949  $29,434,111  $1,159,94» 

*lnclades  dealers’  ad«ertisia|. 

A'o/f  X~Estimates  compiled  by  The  Bureau  of  Advertising  of  The  American 
Nervspapcr  Publishers*  Association  after  extensive  investigation. 

.  Note  2^Estimates  compiled  by  Crowell  Publishing  Company,  including  all  space 
in  31  national  magazines. 

The  above  lint  includea  all  advertiaera  whoae  combined  ezpenditurea  for  magazine  and  newt- 
paper  apace  total  $500,000  or  more. 

( I)  T)iough  tkeae  teven  cencema  apent  a  large  amount  for  newtpaper  advertiaing  through¬ 
out  the  country,  no  flguret  are  available  except  on  apace  uaed  in  The  Chicago  Tribune.  There¬ 
fore  only  The  Chicago  Tribune  figurea  are  included  in  the  total. 

tHart.  Schalfner  4k  Marx  have  a  apecial  advertiaing  arrangement  with  dealera  in  come 
citiea.  For  example.  Maurice  L.  Sothachild  of  Chicago  uaed  384.770  linea  of  advertiaing  in 
Tha  COiicago  Tribune  laat  year,  a  large  portion  of  which  waa  for  advertiaing  of  Hart,  Schaffner 
&  Marx  clothing,  paid  for  by  the  manufacturer. 

Even  with  the  handicap  of  theae  omiaaiona  which  give  magazinea  an  undue  advantage, 
newapapera  ahow  the  deciaive  lead  of  $3,400,838. 


Greatest.  ^ •y  P ^ r  ^ 

Circulation  Over  600,000  Week-days  and  Over  1,000,000  Sundays 


Editor  &  Publisher  for  July  4,  1925 


The  Evolution  Trial 

At  Dayton,  Tennessee 

will  be  “Covered”  for 

THE  BALTIMORE  SUN 

and 

THE  EVENING  SUN 

-By- 

H.  L.  MENCKEN 
HENRY  M.  HYDE 
FRANK  R.  KENT 

and 

EDMUND  DUFFY  (Cartoonist) 


Their  dispatches  and  cartoons  on  the  Scopes  case  will 
appear  exclusively  in  The  Sunpapers  of  Baltimore 
and  will  not  be  syndicated. 


Editor  &  Publisher  for  July  4 ,  192  S 


July  4,  ’76 


July  4th,  1925.  We  pause 
on  this  day  to  do  homage 
to  those  brave  souls  of  the 
Revolution  who  laid  down 
in  the  Declaration  of  In¬ 
dependence  the  principles 
of  Free  Speech,  and  the 
right  of  every  man  to  ex¬ 
press,  in  word,  thought, 
and  deed,  ,his  own  indi¬ 
viduality. 

To  their  far-sighted  con¬ 
ception  of  the  doctrine 
that  man  should  be  privi¬ 
leged  to  speak  the  truth  as 


he  sees  it,  the  newspaper 
owes  its  ability  to  take  its 
present  place  as  an  essen¬ 
tial  to  society. 

To  them  The  Cleveland 
Press  is  indebted  for  the 
fact  that  it  has  no  party 
affiliations,  is  financially 
interested  in  no  other 
business  enterprise,  is 
controlled  by  no  indi¬ 
vidual,  race,  creed  or 
color,  has  no  ax  to  grind 
except  that  of  giving 
Cleveland  the  best  news¬ 
paper  possible. 


The  Cleveland  Press 


FIRST  IN  CLEVELAND 


A  SCRIPPS-HOWARD  NEWSPAPER 


That  honesty  of  purpose  is  recognized  and  appreci¬ 
ated  by  Cleveland  people  is  best  evidenced  by  the 
fact  that  The  Press  has  the  largest  daily  circulation 
in  Ohio  and  43^08  more  daily  circulation  in  Cleve¬ 
land  than  any  other  newspaper. 


ALLIED  NEWSPAPERS,  INI'. 


NEW  YORK 


O-EVEEAND 


aN«INNATl 


I.OS  .\N(;EI.ES 


.SAN  KKAN(lS<(t 


4 


Editor  &  Publisher  for  July  4,  1925 


WILL  H.  HAYS  BEHIND  CO-OPERATIVE 
MOVIE  ADVERTISING  CAMPAIGN 

Estimate  $500,000  Will  be  Spent  by  Theater  Owners  Promoting 
Start  of  “Greater  Moving  Picture  Season,”  Scheduled 
for  Aug.  3 — Considerable  Free  Space  Sought 


drum  up  Imsiiicss  for  dull  days 
in  the  motion  picture  industry,  the* 


"Hold  hack  your  hig  publicity  drive. 
“Two  weeks  before  your  opening  cut 


Will  II.  Hays’  organization  has  hit  upon  loose  with  your  newsiKiirer  publicity, 
a  so-called  national  co-operative  adver-  .Make  your  story  a  big  one  with  inter- 
tising  campaign  to  hail  the  advent  of  views  with  e.xhibitors,  lists  of  new  pic- 
“The  Greater  Movie  Season,”  set  to  tures  and  a  statement  about  the  national 


start  .\ug.  3. 

Considerable  free  publicity  is  asked  in 
connection  with  the  promise  of  paid 
space. 

Under  the  direction  of  Jerome  Beatty, 


director  of  the  Cireater  Movie  Season  is  given ; 


campaign  of  which  you  are  a  part.” 

.\nd  then  follows : 

“Start  SM.\LL  newspaper  advertis- 
ing.” 

I'or  Aug.  1,  the  following  stirring  ad- 


Campaign  of  the  Motion  Picture  Pro¬ 
ducers  and  Distributors  of  .America,  Inc., 
.\'ew  N'ork,  broadside  clip  sheets  are  be¬ 
ing  sen!  out  to  all  theater  owners  in  the 


“.Sh(M)t  the  works! 

“Here’s  where  your  biggest  advertis¬ 
ing  and  publicity  is  released. 

“Xewspapers  should  run  editorials  and 


MAY  REGULATE  PUBLICATION 
OF  CARICATURES 

^PHE  French  Parliament  may  be 
forced  to  approve  new  juris¬ 
prudence  in  regard  to  the  publica¬ 
tion  of  caricatures  in  French  new.s- 
papers,  because  of  action  taken 
recently  by  the  beautiful  Comtesse 
I)e  Noailles,  a  poetess. 

The  newspaper  Comoedia  .in 
Paris  published  a  caricature  of  the 
Comtesse.  Present  French  law  gives 
one  a  right  to  have  a  reply  pub¬ 
lished  in  any  paper  that  mentions 
one’s  name.  The  Comtesse  might 
have  written  a  letter  which  the 
newspaper  would  have  been  com¬ 
pelled  to  publish. 

Instead,  she  sent  a  photograph 
of  herself,  which  she  declared  to 
be  exact,  adding.  “Your  readers 
will  see  your  caricatures  have  most 
wickedly  distorted  my  features, 
representing  me  as  a  plain  unat¬ 
tractive  creature,  whereas — well, 
let  them  see  for  themselves. 


cuuntry,  calling  uikui  them  to  co-operate  cartcKins.  tractive  creature,  whereas  well, 

to  organize  local  campaigns  in  their  “Issue  your  proclamations  from  Gov-  IpI  »«*<*  f*'*’  themselves, 

cities  and  towns,  and  offering  suggestions,  Mayor. 

and  furnisliing  free  mats  in  various  di-  “Hold  special  matinees  all  week  for 

mensions  for  full  page  jiaid  newspaper  kids,  giving  away  buttons,  balloons,  etc.  “Merchants  should  be  using  the  Greater 
space.  “Release  your  merchants’  cooperative  .Movie  Season  cut  in  all  their  advertis- 


space. 

In  addition  Mr.  Beatty  has  sent  out 
11  men  to  as  many  districts  to  sell  the 
idea  to  theater  owners. 


advertising. 

“l>istribute  heralds  and  novelties. 


“This  is  the  week  in  which  you  stage 


“If  your  newspapers  are  getting  the  big  show,  holding  hack  only  enough 


This  w'cek  Mr.  Beatty  ventured  what  out  special  Greater  Movie  Season  edi-  for  r 
he  said  was  a  conservative  estimate  of  tions,  here’s  the  date  for  them  to  be  ing.” 
the  expected  national  investment  in  the  released. 

Greater  .Movie  Season  co-operative  cam-  “Break  out  your  theater  decorations, 
paign,  placing  it  at  $5U0,(XX).  Cover  the  fronts  with  flags,  banners  and  E 


for  more  shots  in  the  two  weeks  follow- 


Elliott  to  VUit  European  Capitals 


Chicago  theater  owners,  he  said,  had  p<JSters.  ,  _ 

already  pledged  ^10,000,  the  biggest  city  “Stencil  the  streets  and  sidewalks. 
appropriation  so  far.  New  York  has  not  Paint  arrows  in  front  of  and  leading  to  o"  ,  o 

lil^en  whipiK^d  into  line  vet,  but  a  $50,000  the  theaters.  (For  this  you  should  have  abroad  will  visit  A  P. 

fund  is  exacted  to  advertise  its  theaters,  arranged  for  special  permission  from  the  bureaus  m  Lond^  Berlin,  Rome  Gen- 
.St.  Loilis  promises  $12,0(K);  Boston  city  officials).  eya  and  Pans  before  returning  to  the 

$20,000;  Salt  Lake  City  $7,000;  and  other  “The  ministers  with  whom  you  have  states  sept.  Zd. 

cities  “in  like  proportion,”  Mr.  Beatty  arranged  for  sermons  on  motion  pictures - 

said.  should  preach  them  on  Sunday,  August  ,  ,,  j  e  ci 

The  bigge.st  demand  for  free  publicity  2nd.  Leverhulme  .  Scotti.h  Land  for  Sale 

concerns  the  “Greater  Movie  Season  Xa-  “F'eature  your  news  reels,  which  will  The  late  Viscount  'Leverhulme’s  400,- 
tional  Contest,”  offering  a  ’Round-the- 


Jackson  S.  Elliott,  assistant  general 
manager  of  the  Associated  Press,  who 


eva,  and  Paris,  before  returning  to  the 
I’nited  States  Sept.  23. 


Leverhulme’s  Scottish  Land  for  Sale 


World  trip  for  two  as  first  prize,  with  .Movie  Season  Parade. 


“F'eature  your  news  reels,  which  will  The  late  Viscount  'Leverhulme’s  400,- 
show  pictures  of  the  Los  .Angeles  Greater  (MX)  acres  of  Scottish  land  were  offered 


other  prizes  consisting  of  trips  to  I,os 
.\ngcles. 

Explanatory  text  on  the  contest  is 
promised  “exclusive  to  one  newspaper  in 
each  town.” 

.Mr.  Beatty  mentioned  two  important 
middle  west  newspapers  as  having 
“promised  their  news  columns  in  support 
of  this  stunt.”  Contestants  are  to  tell  in 
.I(X)-word  essays  “what  motion  pictures 
mean  to  you  and  your  community.” 

.A  special  four-page  broadside  contain¬ 
ing  contest  stories,  free  teaser  advertise¬ 
ments  and  half-page  copy  to  be  used  by 
the  newspaper  to  promote  the  contest,  and 
"instructions,”  has  been  mailed  to  a  list 
of  newspaiKT  editors  and  general  man¬ 
agers. 

The  instructions  state  in  part ; 

“F'ach  newspajier  agrees  to  print  at 

least  one  article  daily  on  the  contest 

from  the  time  the  first  announcement  is 
made  until  the  close  of  the  cfuitest. 

"Lach  newspaper  agrees  to  print  at 

least  once,  the  two  column  advertisement 
and  .the  half  page  advertisement  on  the 
contest  illustrated  in  this  press  liook. 

"I'.ach  newspaiier  agrees  to  print  at 

fre<|uent  intervals  a  description  of  the 
national  prizes,  telling  of  the  itinerary 
of  the  winners  of  the  around-the-world 
prize,  the  Miami  prize  and  the  Los 
.\ngcles  prize.” 

In  addition  to  moving  pictures  in  gen¬ 
eral,  the  contest  advertises  the  Red  Star 
liner  Belgenland' s  cruise  around  the 
world,  and  the  communities  of  Miami 
and  Ix)s  .Angeles. 

'I'he  broadside  sent  to  theater  men  ail- 
vises  the  general  manager  to  “call  upon 
tlie  eclitor  and  advertising  manager  of 
each  local  newspaper  and  outline  the 
i-.impaign  and  obtain  pledges  of  support. 

“.At  this  time,”  the  advice  continues, 
“the  newspapers  should  be  asked  to  print 
a  publicity  story  telling  of  the  organiza¬ 
tion  of  the  committee  and  the  appoint- 
irent  of  the  general  manager  and  should 
give  the  names  of  all  committee  members 
and  participating  exhibitors. 

“But  don’t  place  any  more  publicity  at 
this  time. 


for  sale  in  London,  June  30.  These  in- 


“)'our  window  displays  should  break  elude  the  many  Scottish  Isles  the  British 


out  on  Monday,  .August  3rd. 


soap  manufacturer  owned. 


THE  PRESS  AGENT  CALLED  THIS  “NEWS’ 


Motor  Caravans  Adopt  New  Opex  Finish 


OREGON  JOURNAL  NOT 
ON  THE  MARKET 

Widow  and  Son  of  C.  S.  Jackson 
Quiet  Rumors  of  Sale  and 
Renew  Founder’s  Pledge 
To  Portland 

F’inal  repudiation  of  recurring  luiiiors 
that  the  Oregon  Journal  had  been  or  was 
to  be  sold  has  been  made  by  a  pub¬ 
lished  editorial  statement  over  the  sig¬ 
natures  of  Mrs.  C.  S.  Jackson,  widow 
of  the  late  C.  S.  Jackson,  and  Philip  i. 
Jackson,  their  son,  now  the  publisher  of 
the  great  Portland  daily. 

The  statement  was  headed  “.A  Pledge 
Renewed”  and  read  as  follows; 

“Twenty-three  years  ago,  when  the  late 
C.  S.  Jackson  took  over  the  newspaper 
property  which  he  builded  into  the  Ore¬ 
gon  Journal,  he  pledged  that  ‘The  Journal 
in  head  and  heart  will  stand  for  the 
people.  It  shall  be  a  fair  nevvsiiaper 
and  not  a  dull  and  selfish  sheet.  Per¬ 
formance  is  better  than  promise  and  ac¬ 
tion  more  fruitful  than  words.’ 

“The  Journal  has  been  conducted  under 
this  creed  ever  since.  In  1919,  when 
failing  health  compelled  him  to  relinquish 
all  active  work  with  the  Journal,  Mr. 
Jackson  in  his  farewell  message  to  the 
staff  of  the  Journal  stated ;  ‘I  have  con¬ 
cluded  to  place  the  Journal  in  your  hands, 
knowing  that  it  will  have  safe  and  sane 
conduct  for  the  betterment  of  the  Oregon 
country.’ 

“Since  1919  the  staff,  under  the  present 
ownership  and  direction,  has  made  every 
effort  to  carry  out  the  spirit  and  wishes 
of  the  founder. 

“Since  Mr.  Jackson’s  death,  December 
27,  1924,  rumors  have  been  circulated 
from  time  to  time  to  the  effect  that  the 
Oregon  Journal  was  to  be  sold.  These 
rumors  have  been  untrue,  because  the 
Journal  is  not  for  sale,  has  not  been  for 
sale,  and  will  not  be  for  sale. 

“We,  the  owners  of  this  property,  feel 
that  the  Oregon  Journal  is  a  perpetual, 
living  monument  to  C.  S.  Jackson  and 
that  it  is  our  privilege  as  well  as  our 
obligation  to  continue  this  newspaper  as 
a  great  constructive  force  for  the  Oregon  1 
country.  To  this  end  we  give  our  pledge. 

“(.Signed)  Mrs.  C.  S.  Ja<'k.son. 

“Fiiti-tn  L.  J.M  KsoN." 


N.  Y.  Bulletin  Suspends  Again 

The  York  Bulletin  suspended  p'lh- 
lication  June  28,  for  the  second  time  in  its 
brief  existence.  At  its  offices  July  1.  it 
was  said  no  decision  had  been  reached  as 
to  whether  publication  would  be  resumed 
later.  The  Bulletin  was  established  in 
June  last  year  by  Frederick  W.  F'.nwright. 
publisher  of  the  Boston  Telegram,  l-ast 
.April  15,  Mr.  Enwright  announce  I  he  had 
sold  his  stock  Inddings  to  a  X'.  w  A'ork 
syndicate. 

Draper  to  Remain  in  New  York 

.\rtliur  S.  Draper,  head  of  the  FLuriv 
pean  service  of  the  Xejv  York  Herald 
Trihiiiu',  who  returned  to  this  country 
recently,  will  remain  in  the  United  States 
attached  to  the  .\ew  York  office  of  tliat 
newspaper,  it  was  announced  this  w«k 
Harold  Scarlioroitgh  has  been  appiintfl 
London  corresjH indent  for  the  Herald  In- 
biine,  re))lacing  Mr.  Draper. 


Nfotor  caravans  arc  fast  comiiiK  ing  it  for  exhibition  purposes.  and  improves  in  lustre  with  use — 

into  popular  favor  in  commercial  The  entrance  of  the  lacquer  finish,*  constantly  maintaining  the  appear- 
circles.  Fleets  of  caravans  are  being  howcYer,  has  acted  as  a  boom  in  <  ance  of  a  new  car.  This  opex  fini^h 
piloted  through  the  country,  penc-  making  popular  and  practical  the  also  saves  washing — all  that  it  needs 
trating  every  state  and  conveying  auto  caravan  for  it  does  away  |  is  an  occasional  cleaning  avith  a  dry 
messages  about  the  industry  in  con-  with  the  dilapidated  appearing  car.  |  cloth. 

junction  with  newspa|>er  advertis-  This  new  opex  pyroxlin  finish  hasj  These  unusual  properties  of  opex 
ing.  all  the  advantages  of  paint,  besides  i  make  it  an  ideal  finish  for  machines 

While  this  mcxlern  method  had  many  additional  ones,  and  none  of  to  be  used  for  demonstration  pur- 
been  tried  previously  it  was  never  i  its  disadvantages.  ,  jioses.  The  red,  white  and  blue  fleet 

found  very  practical  for  when  auto- j  The  Hnrahiiox-  of  finegulacoueri  pictured  recently  left  Seattle,  Wash, 
mobiles  were  out  on  the  rf*ad  any 'a  |>r‘idiict  of  bner  win -WilhajnA^  Another  started  from  Portland, 
length  of  time  the  paint  finish  soon  |  Co.,  has  beeiv^pWfW^I^^^^^Fir  Ore.,  to  broadcast  new  prices.  Opex 
liccame  dull  and  shabby.  Changes  times  greater  than  that  of  ordinary ,  was  selected  for  the  surface  finish 
jn  weather,  sun  rays,  over-flow  of  j  paint.  It  is  unaffected  by  rain.  sun.  |  so  that  the  machines  cfiuld  tr.ivel 
steam  on  the  radiator,  dust  particles, !  ice.  steam  and  is  said  to  resist  al- ;  at  all  times  and  under  any  weather 
etc.,  all  pierced  the  paint  film  and  kali  dust,  road  oil,  tar  and  salt  air. :  conditions— being  wear  and  weather 
spoiled  the  surface  of  the  car — ruin-'  It  stands  up  the  life-time  of  the  car  proof. 


Reproduced  from  a  proof  broadcast  to  newspapers  by  the  press  agent  of  the 
Sherwin-Williams  Company,  this  is  typical  of  this  week’s  grist  of  publicity.  “Opex,” 
unaffected  by  the  elements,  seems  also  proof  against  paid  advertising.  Observe 
the  subtle  lower-<-ase  “o'*  in  Opex. 


Adds  Two  Editions 

The  Quincy  (Ill.)  lYhig-Journal. 
which  since  the  consolidation  of  thf 
Whig  and  the  Journal,  June  1, 
lias  been  published  every  evening  excrpi 
Saturday  and  every  morning  exr^i 
Monday,  lias  added  a  Saturday/  exeiiinii 
and  Monday  morning  edition,  making  ll"' 
Whig-Journal  a  straight  seven  <!*.' 

IKipcr. 

World’s  Chicago  Offices  Moved 

Chicago  offices  of  the  A'.ai  J*”* 
World  and  the  Evening  World  have  betf 
removed  to  the  Tribune  Tower,  Tribune 
Square. 
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S.  N.  P.  A.  PREPARING  FOR  GREATEST  MEET 

Registration  to  Date  Unusually  Large  for  24th  Annual  Convention  at  Asheville,  N.  C.  —  Prosperity 
Prevails  in  All  Sections — Newspaper  Lineage  Shows  General  Gains 


Gk()\'E  PARK  INN,  near  Asheville,  year.  New  Orleans  newspapers  printed  the  vigrin  raw  material  sources  of  Cen-  will  be  held  for  members  and  for  visit- 

N.  C.,  will  next  week  welcome  to  its  17,718,000  agate  lines,  compared  with  tral  and  South  America.  ors  and  guests  of  the  association, 

hills  the  largest  delegation  of  newspaper  14,307,0(X)  for  the  same  pericxl  in  1924,  .\11  of  which  is  music  to  the  ears  of  .A  partial  list  of  re.servations  at  Grove 

owners,  publish-  a  gain  of  24  per  cent.  Louisville  papers  Southern  newspaperdom.  The  South  has  Park  Inn  follows : 
ers,  editors,  and  printed  15,494,400  lines  in  January  1-  prospered  to  no  small  extent  because  its  j  j  Home,  Ir., 
general  ex-  May  31,  1925,  against  14,527,300  in  1924,  newspapers  have  even  in  the  dark  years 

ecutives  that  has  a  gain  of  6.6  per  cent.  Houston  gained  of  the  past  held  out  the  hope  and  the 

ever  attended  any  10  per  cent,  printing  12,413,324  lines  helping  hand  to  their  people  and  have 

of  the  23  meet-  against  11,252,726  lines.  Birmingham  led  them  into  new  and  unworn  paths.  The 

ings  of  the  South-  papers  printed  12,374,852  lines  during  South  with  gootl  reason  is  proud  of  its 
ern  Newspaper  this  period  in  1925,  a  gain  of  alniut  8  editors  and  begrudges  them  not  a  bit  of 
Publishers’  .Asso-  per  cent  over  the  1%4  total  of  11,546,200  their  share  in  the  general  well-being, 
ciation.  Regis-  lines.  Richmond  papers  held  aluiut  even.  .Among  the  speakers  at  the  convention 

tration  to  date  is  In  Florida,  the  .Uianii  Herald  broke  all  will  be  .Adolph  S.  Ochs,  publisher  of 
unusually  large  records  for  the  first  three  months  of  the  Chattanooga  Times  since  his  young 
and  a  number  of  this  year,  with  a  volume  of  9,469,502  manhood  and  for  the  past  29  years  pub- 
members  have  in-  lines,  a  gain  of  1,721,433  lines  over  its  lisher  of  the  Xcie  York  Times.  His 
formed  officers  1924  figure.  This  newspaper’s  publish-  address,  to  be  delivered  July  7,  is  on 
that  they  will  at-  ers  hope  to  be  ahead  of  all  the  old  recog-  “Newspjiper  Making.” 
tend,  although  nized  lineage  leaders  when  the  semi-an-  Other  speakers  include  Robert  Lathan, 

their  names  d<i  "ual  tables  for  the  past  six  months  are  editor  of  the  Charleston  News  and  Cour¬ 
not  yet  appear  on  the  hotel  records.  published.  .And  although  early  summer  ier.  and  winner  of  the  Pulitzer  Editorial 

Southern  newspaper  publishers'  meet-  usually  witnesses  a  reduction  in  lineage.  Prize;  G.  E.  Hosmer,  Tort  Myers  (Ela. ) 

ings  are  always  interesting.  Questions  estimated  figures  for  June  do  not  indi-  Press,  on  “The  National  Journalists  p.  k.  xlch'.lMn  and  wife,  .Vew  Or/runt  (i.a) 
that  have  arisen  during  the  year  are  cate  that  the  Southern  States  has  been  so  Home”;  Russell  T.  Edwards,  of  the  Times-t’icayune. 

attacked  energetically,  and  if  they  are  atTected.  .American  Tree  .Association,  on  “Forestry  R.  Cliarltcn  Wright  and  wife,  Columhia  (S.  ('.) 

not  always  solved  in  a  three-day  sitting.  Shipping  Board  reports  just  published  and  Its  Relation  to  Newspaper  and  Other  Hecord. 

their  progress  toward  solution  is  ad-  reveal  a  fact  not  generally  known  in  the  Industries”;  and  J.  Fred  Essary,  presi-  M.  Hitts  l.rwis  and  wife,  Clifton  l-orge  (Va.) 

vanced.  Under  this  head  on  the  agenda  F'ast — that  Southern  ports  are  growing  dent  of  the  Gridiron  Club,  and  VVa.shing-  ficvu-u>. 

for  the  meeting  July  6,  7,  and  8,  comes  more  rapidly  than  the  ports  of  any  other  ton  correspondent  of  the  Baltimore  Sun,  "•  I'ealey.  Dallas  (Tex.)  Xons 
the  postal  question,  a  hardy  perennial,  region  in  .America.  New  Orleans  and  on  “The  Washington  Assignment”.  .lam^s  R.  Holliday,  Atlanta  ((la.)  Con.ttitution 


A.  <1.  Newmyf.r 


Rocky  Mount  (X. 

('.)  livening  Tele¬ 
gram. 

J.  S.  Parks,  Fort 
S  mit  h  ( .\rk. ) 

Times-Record. 

W.  \V.  Stouffer. 

I.ouis-cille  ( Ky. ) 

Herald  I’ost. 

James  C.  Harrison, 

,d  u  g  H  s  t  a  (Cia.) 

Herald. 

John  Park, 

Raleigh  (X.  C.) 

Times. 

W.  F;.  Page,  Colum¬ 
bus  (da.)  Ledger. 

Edgar  .M.  F'oster  and  wife,  Nashville  (Tenn.) 
Banner. 

J.  F).  Pierce,  Huntsville  (.Ala.)  Daily  I  i 


Wxi.TER  C.  Joiixsox 


which  will  no  doubt  again  call  forth  a  Galveston  have  been  contending  for  years  .\t  business  sessions  the  report  of  the 
declaration  of  policy  after  hours  of  dis-  as  to  which  is  the  port  second  only  to  committee  on  postage  and  legislation 
cussion  led  by  Col.  Robert  Ewing  of  New  York  in  volume  of  tonnage  ban-  hxrms  large  because  of  the  forthcoming 
New  Orleans  and  Major  E.  B.  Stahlman  died,  and  New  Orleans  now  claims  that  joint  Congressional  hearings,  scheduled 
of  Nashville.  This  and  several  other  its  foreign  commerce  volume  gained  last  to  start  in  \\  a.shington,  I).  C.,  July  20. 
important  developments  will  be  outlined  year  at  three  times  the  rate  of  .New  Col.  Robert  Ewing,  publisher  of  the  I*;  .leffress.  Greensboro  (X.  C.)  \esvs. 

\ork’s  trade  and  Orleans  States,  is  committee  chair-  “"'t  wife,  t (X.  (  >  .Nctct. 

fL**  iti-  inan  vtctor  n.  ManAon,  wife  ami  chiUlreti. 

The  convention 


R.  C.  Seigling,  Charleston  (S.  ('.)  Sens  & 
Coil  rier. 

Rol)ert  I.athan,  Charleston  <S.  f.)  Se7es  fr 
Con  rier. 

It.  H.  Peace,  wife  and  daughter,  Greenville  (S. 
('.)  Nen-s. 


that  the  actual  in- 
creas  in  amount 
of  freight  han¬ 
dled  was  consid¬ 
erably  greater. 


will  be  called  to 
order  at  9  a.  m. 
July  6  by  Presi- 


Houston.  with  its  xewmyer. 

new  ship  channel.  i.-„llowing  t  h  e 


is  making  strik¬ 
ing  gains.  Mobile 


president’s  annual 
report,  and  the 


by  .A.  G.  Newmyer  of  New  Orleans,  con¬ 
cluding  his  second  term  as  president  of 
the  S.  N.  P.  A.,  and  anticipation  of  lively 
debates  and  issuance  therefrom  of  far- 
reaching  decisions  accounts  for  much  of 
the  preliminary  interest  that  is  evident. 

Add  to  this  the  fact  that  the  South  is 
now  in  the  all-white  zone  of  the. shaded 
prosperity  maps  of  the  nation,  and  you 
have  a  perfect  background  for  a  rec¬ 
ord-breaking  assemblage  of  newspaper 
makers.  , 

This  day,  if  the  orthodox  indices  of 
trade  are  accepted,  belongs  to  the  South. 

Surface  and  fundamental  evidence  all 
lead  to  the  same  conclusion.  Last  month 
(May),  building  construction  in  Southern 

cities  showed  a  gain  of  40.8  per  cent  ,  ,  ,  .  .  . -  ••  •■• 

over  the  same  month  in  1924,  and  1924  '*]’  system  and  has  under  projects  elected.  The  re- 

of  port  improvements  winch  involve  an  nninder  of  the 
expenditure  of  $100.(K)0.()00.  Re-estab- 


is  spendinj?  $1(W,-  reports  of  Walter 


J.  F'rf.d  FIssarv 


00(1  on  harbor  im 
provements.  New 
(Jrleans  has  just 
begun  a  $15.fi00,- 
000  bridge  across 
the  Mississippi 
River  to  improve 


was  the  busiest  year  in  that  line  that  the 
Southern  states  have  ever  known. 

More  than  45.0(JO.(X)0  acres  of  cotton 
have  been  planted  this  spring — the  great¬ 
est  acreage  on  record — yet  more  of  other 


lished  river  tran.sportation  is  bringing  committees,  which  ;i 


about  a  readjustment.  Low  rates  are  at¬ 
tracting  freight  from  the  valley  states 


reports  show  the  condition  of  the  cotton 
crop  to  be  gocnl. 

.A  new  degree  of  linancial  independence 
has  be-en  attained.  Bank  debts,  for  in- 


rmiMg- 

ham  (Ala.'  Sews. 

Frey  VVckmIsoii,  Owensboro  (Ky. )  .Messenger. 

F.  t'.  Withers.  Columbia  (S.  ('.)  State. 

Major  Clark  Howell.  Jr.,  Atlanta  (C.a.)  Ci  n- 
stitution. 

W.  C.  Johnson  anil  wife,  Chattanooga  (Tenn.) 
Sews. 

Wm.  H.  Smith.  Danville  (Va.)  .\ews. 

W.  .M.  nenu'Tis  ami  wife.  Kno.rville  (Tenn.) 
Journal. 

VV.  A.  F;i1ioti,  Jaekson'.'ille  (F'la.)  Times-l'nion. 
F'rank  (i.  Bell  and  wife.  Savannah  ((ia.)  .Morn¬ 
ing  Sr:cs. 

H.  C.alt  Braxton.  Kinston  (X.  C.)  Free  Press. 
.\.  (i.  Xewmyer,  Netv  Orleans  (l.a.)  Hem  F- 
T  rihiine. 

Wiley  1..  Morgan  and  wife,  Kno.rville  (Tenn.) 
Sentinel. 

Harrv  M.  .\yers  and  wife,  .iniii.ston  (.\la.)  Star. 
J.  I’.  F'ishhiirn,  Roanoke  (Va.)  Times-ll'orld 
Corf. 

first  (lav  will  lie  devoted  to  the  various  -f-  Fishhnrn.  Roanoke  (Va.)  Times  If  arid 

Corf. 

F).  K.  (iavlord,  Oklahoma  City  (Okla.)  Okla¬ 
homan  fr  7  liner. 

.Major  F;.  B.  Stahlman  and  wife,  .\ash-ville 
(Tenn.)  Banner. 


C.  Johnson,  Chat- 
tanoona  .V  e  xp  s, 
seer  etary-treas- 
urer,  and  Cran¬ 
ston  Willi  ams, 
manager,  new 
members  wilj  be 


Aoiii.pii  S.  Ociis 


are : 


.\dvcrtising.  Hldgar  M.  F'oster,  chair- 
mati ;  .Agency  Relations,  \’ictor  II.  Han¬ 
son.  chairman;  Business  Office  .Affairs. 


crops  has  also  lK*en  sowed,  (jovcrtirrent  faster  than  barges  can  be  built  to  hatidk’ 

It.  Two  new  barge  lines  are  expected 
to  be  in  oiieration  on  the  Mississippi  in 
the  next  few  months. 

Perhaps  the  most  striking  feature  of  Regional  Council,  W.  ('.  Johnson,  ebair- 

staiicc,  last  year,  exceeded  in  1924  every  .Southern  development  is  the  balance  that  man ;  Postage  and  Legislation,  Col. 

previous  total.  A'et.  every  one  of  the  12  is  Ix-ing  struck  between  agriculture  and  FNving,  chairman ;  Printers  ScIkmiI,  F.  C. 

large  cities  reported  this  year  arc  show-  industry.  In  18f)0,  the  South  maniifac-  Withers,  chairman;  Telephone  Rates.  thivanmili,  Le.rington  (Ky.)  Leader. 

ing  spectacular  gains  over  the  same  tiired  only  5  per  cent  of  the  country's  Mr.  Morgan,  chairman,  and  Washington  f;',"’'"!’.  f Ark  )  Demoerat. 

nioiiths  a  year  ago.  New  Orleans  gained  textiles.  Last  year,  it  gained  supremacy,  and  Lee  ScIumiI  of  Journalism,  Major  Hcra'J  '  ""  * 


R.  .\.  Reeder,  chairm,m  ,  to(le  (if  Lillies,  Allen  Putts  .and  family,  Richmond  (\a.) 

W.  M.  (.  lemens,  chairman;  Editoruil  .Af-  .Seses-I.eader. 

fairs,  Wiley  L.  Morgan,  chairman;  Inter-  T.  S.  Whitfield  and  wife.  Saiannah  (Oa.) 

Prrfs. 

K.  and  family.  Houston  (Trx.) 

Chrotiiilc. 


38  jier  cent  this  May  over  last  May.  manufacturing  more  than  50  per  cent  of  John  S.  Cohen,  chairnui 
(iaiveston  showed  an  even  larger  per-  the  national  output.  The  paper-manufac- 
ceiitage  gain  and  otlier  cities  were  not  tiiring  industry  has  attained  large  jiro- 
far  behind.  portions  and  refinements  now  iK'ing  de- 

In  .s()  years  the  bank  dejiosits  of  the  veloped  are  exjiected  to  make  the  South 
United  States  multiplied  20  times.  In  independent  of  other  regions  and  coun¬ 
tries  for  newsprint. 


/•  _ _  I,  1  ...  .  ;  _  J  •  '  I-  Rolicrt  F.witig  and  wife.  .\<te  Orleans 

(iroup  meetings  have  lieen  set  tor  ,i  ,  c, 

,,  ,  II/-  (l..a.)  Mates. 

J).  m.,  .Moiut.ia,  JUl>  (>.  p  Iliiil^on,  .Montgomery  (.Via.)  .Idvertiscr. 

J.  L.  Horne,  Jr.,  of  the  Rocky  Mount  (f  P.  .1'.  Atimney.  Memphis  (Tenn.)  Commer. 
(N.  C.  I  '/'c/cgrina,  will  he  in  charge  of  rial  .Iffeal. 


the  grouji  representing  newsjiajKTs  with 


the  South,  they  multiplied  40  times.  tries  for  newsprint.  ExiH-riments  in  circiiTation  uiuler  5, 0()0 ;  Harrv  .M.  Avers,  ,  „ 

All  newspaper  readers  have  some  making  the  print  cheaply  from  these  dif-  (,\la.)  .S'/iir.  .5,000  to  20,(100  Lf'' 

knowle(ige  of  what  has  been  taking  jilace  ferent  materials  have  lK*en  pronounced  circulation;  W.  IL  Thomas,  Roanoke  jj  g  Dw-ire.  Il'insion-.S'alem  (X.  ('.)  .‘ientinel. 


F.  .\.  WiLon  l-awrfusnn  and  wife,  Atlanta 
( i  ia. )  ( icorgian. 

W.  I.ahrltiHii  (Fh.)  Star-Tclcgran 


( \  a.  )  orld,  to  M.  S.  Foster,  Clarke: mp  (Tenn.)  Lcaf  Chnn- 

icfc. 

R.  A.  Reetlrr.  .Ur'ami  (Fla.)  .Verej. 

\y.  (\  F.'Ninirton  and  wife.  Orlando  (l-la.) 

Sentihil. 

Jose^dnis  l>aniV>s.  f<alrii:h  (X.  C.)  .Vrte,'  Oh. 


in  Morida.  but  few  understand  the  mag-  successful. 

nitnde  of  that  development,  or  can  even  Birmingham  is  experiencing  an  cnor-  circulation;  and  L.  K.  Nicholson.  .Vite 
foresee  what  thhe  next  few  months  will  nnais  develojiment  in  iron  and  steel  pro-  Orleans  Time.i-Picayunc.  and  Major 

bring  to  pass.  In  a  smaller  way  th.at  duction.  Elimination  of  the  Pittsburgh  (lark  Howell,  Jr.,  .itlanta  Cnnslilnlion. 

same  development,  or  tr.aiisform.ation,  is  plus  practice  has  given  this  city  a  new  35.(Kin  circulation  and  up. 

taking  place  on  the  Mississippi  coast,  opportunity  in  distribution  and  this  is  one  Svmposiums  will  Ih’  jiresided  over  by 
One  odd  thing  about  these  resorts  of  the  of  the  things  that  are  intluencing  the  new  Major  .Allen  Potts.  Richmond  (Va.) 

■  oiith  is  that  people  have  never  decided  Mobile  harlxir  development.  Snes-I  eader;  W.  .A.  F'.lliott,  Jackson- 

tiilly  whether  they  are  best  in  summer  "Po  support  this  industrial  advance,  the  x’ille  (F'la.)  Times-l’nion.  and  .Major  w.  w,  B.aiili  .nnl  I 
in  winter — and  so  they  come  at  all  Southern  .States  have  one-sixth  of  the  Howell,  \tlanta  Constitution,  the  topics  ('.)  star. 

country’s  coal,  half  of  its  remaining  oil,  being  advertising,  circulation,  and  edi-  a.  F.  Sanford,  Knorville  (Tenn.)  Journal. 

This  activity  is  reflected  in  the  columns  a  verv  large  percentage  of  its  natural  torial  respectively.  Ceorcc  Harper.  .Miami  (Fla.)  Herald. 

t>f  the  newspapers.  In  nearly  all  South-  gas,  practically  all  of  its  sulphur,  and  a  The  annual  golf  tournament  of  18  holes  f-  K-  F.^ilk,  .Monroe  (La.)  .Se^vvStar. 
ern  cities  the  newspapers  are  showing  a  large  part  of  the  water  i>ower.  .\nd  it  is  scheduled  for  2  o’clock.  July  7,  at  the 

increased  advertising  lineage  over  a  year  "s  >'e"'''"iTnr  to  comprehend  the  nossibili-  Asheville  Country  Club,  with  20  prizes  '  •  8lovrr,  .  nr, o  a.)  .e  ger-  isfa  c 
3(?o.  In  the  first  five  months  of  this  t’es  in  its  rearness  to  the  markets  and  nn  for  comi'etition.  Separate  tourneys  (Continued  on  page  37) 


Mrs.  \V.  IT.  O’Kctfe  aiul  Mrs.  K.  O.  S'i«'onK, 
(ircenvillc  (T<nn.)  DenitH'ratSun. 

If.  Il.Ttto,  (X. 
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NEWSPAPER  UNEAGE  INCREASES  WITH 
GOLD  DUST  USE  OF  RADIO  MEDIUM 


C.  A.  Lang,  Advertising  Manager,  Declares  Dailies  Necessary 
for  Educational  Copy — Broadcasting  Merely  a  Publicity 
and  Good  Will  Builder 


T  IXEAGE  in  newspapers  placed  by  the 

Gold  Dust  Q)rporation  has  increased 
since  that  concern  added  radio  to  its 
list  of  media  fifteen  months  ago,  C.  A. 
Lang,  director  of  sales  and  advertising, 
declared  this  week. 

Mr.  Lang  declined  to  furnish  definite 
figures  on  the  increase,  but  insisted  news¬ 
papers  would  in  no  way  be  slighted  due 
to  radio,  which  he  said  was  valuable 
only  as  a  builder  of  “force,  prestige  and 
good  will.” 

In  an  interview,  Mr.  I^ng  stressed  the 
small  amount  invested  in  air  publicity 
compared  with  the  newspaper  investment, 
and  declared  direct  advertising  over  the 
air  would  deal  a  death  blow  to  the  radio 
industry  in  America. 

“Our  investment  in  radio  advertising 
is  a  minor  item  compared  with  our  ex¬ 
penditure  in  newspapers  and  other  gen¬ 
eral  media.”  Mr.  Lang  said.  “It  doesn’t 
run  over  five  or  six  per  cent  of  our  total 
advertising  appropriation. 

“Other  media  have  been  benefited 
rather  than  slighted  by  our  pioneer  e.x- 
periments  in  the  broadcast  advertising 
field. 

“I  am  not  in  agreement  with  the 
opinion  that  radio  will  ever  replace  forms 
of  direct  advertising  in  any  way.  Radio 
cannot  be  used  for  consumer  education. 

“That  is  the  province  of  the  newspaper 
and  the  magazine.  They  are  the  neces¬ 
sary  media  for  the  spreading  of  educa¬ 
tion  as  to  product  usage,  its  quality,  or 
its  superiority  over  other  brands. 

“Direct  advertising  over  the  radio 
would  be  the  death  blow  to  the  industry. 

“It  is  impossible  to  use  direct  adver¬ 
tising  successfully  over  the  radio.  Any 
benefit  from  radio  publicity,  as  I  call 
it.  must  come  through  the  building  of 
good  will  through  entertainment. 

“Gold  Dust  is  now  riding  on  the  crest 
of  a  popularity  wave  in  its  radio  en¬ 
tertainment.  When  that  popularity  in¬ 
ceases,  we’ll  quit.” 

The  Gold  Dust  Corporation  started 
giving  entertainment  to  radio  fans  in 
May.  1924.  They  began  by  using  just 
one  station.  WE.\F,  the  New  York 
broadcasting  otlice  of  the  American  Tele- 
I)hone  and  Telegraph  Company.  The 
“Gold  Dust  Twins.”  long  the  company’s 
trade  mark,  were  brought  to  life  in  the 
form  of  a  pair  of  dusky  entertainers 
who  sang  tunes  neither  too  classical  nor 
too  “low  brow.”  Air  tolls  amounted  to 
$150  for  a  half-hour  a  week. 

After  eight  months  experimentation  in 
New  York,  Mr.  Lang  came  to  the  con¬ 
clusion  he  had  built  up  a  team  of  en¬ 
tertainers  which  would  be  pleasing  to  a 
larger  audience.  He  did  not  want  to 
punish  radio  listeners  with  something 
second  rate. 

In  January  this  year,  the  Gold  Dust 
Corporation  contracted  for  the  A.  T.  & 
T.  Company’s  hook-up.  which  links  New 
York,  Boston,  Providence,  Philadelphia, 
Pittsburgh,  Cleveland,  Detroit,  and 
Davenport,  la.  Once  a  week,  a  half- 
hour’s  time  in  the  program  is  purchased, 
with  the  toll  amounting  to  approximately 
$1,000  each  week. 

Ask  Mr.  Lang  for  proof  that  radio 
has  been  a  good  will  builder,  and  he  will 
tell  of  an  average  of  10,000  to  12,000 
letters  a  day  during  the  winter,  an 
average  which  during  these  summer 
months,  he  admits  has  been  slashed  in 
half. 

All  these  letters  are  turned  over  to 
the  Robert  H.  McMullen  Company,  a 
New  York  advertising  agency,  where 
each  one  is  read  for  suggestions  and 
criticisms,  and  acknowledged  by  first 
class  mail.  The  agency  also  writes  the 
dialogue  for  Goldy  and  Dusty,  the  Gold 
Dust  twins.  The  letters,  totalling  ap¬ 
proximately  50,000  in  the  last  six  months. 


are  filed  away  in  a  name  list  alphabet¬ 
ically  according  to  states. 

No  use  has  yet  been  made  of  this 
name  list,  but  it  is  available  in  the  event 
the  company  wishes  to  utilize  it  for  a 
direct-by-mail  drive. 

These  letters  come  in  to  the  Gold  Dust 
Corporation  at  the  urging  of  the  radio 
announcer,  who  says  each  week  some¬ 
thing  to  the  effect  that  a  little  recogni¬ 


tion  from  the  unseen  audience  would 
please  Goldy  and  Dusty.  For  a  while  a 
booklet,  called  “The  Accomplished 
Housewife,”  and  a  dish  mop,  were  offered 
as  premiums  to  people  sending  in  ap¬ 
plause  cards.  Then  the  average  went  up 
to  15,000  and  20,000  a  month. 

“The  use  of  radio  as  a  publicity  media 
or  a  good  will  builder  is  exceptional,” 
is  the  conclusion  reached  by  Mr.  Lang 
after  six  months  experience  with  radio 
publicity  on  a  large  scale. 

“We  know  we  have  never  before  cre¬ 
ated  so  much  comment  among  the  con¬ 
suming  public  as  we  have  during  the 
last  six  months  at  the  expenditure  of 
$25,000  over  the  radio  network. 

“.■\s  I  look  upon  radio  commercial 
broadcasting  for  my  company  it  does 
nothing  more  or  less  than  purchase  the 
attention  of  the  radio  listening  public. 
From  that  point  forward,  unless  the 
transaction  is  an  equitable  one,  and  un¬ 


SONGS  OF  THE  CRAFT 

(iVritten  Bxclusifely  for  Editor  &  Publisher) 

By  Henry  Edward  Warner 
A  TRAGEDY  IN  PROSE 

At  11  years  of  age  I  decided  to  be  a  newspaper  man;  for  two  years  pub¬ 
lished  iny  own  weekly  newspaper  in  Los  Angeles  Cal.  (before  Holly¬ 
wood!)  and  except  for  press  agenting  Sarah  Bernhardt  and  Shubert 
attractions  a  couple  of  years,  have  never  done  anything  else — except  as 
an  avocation — than  newspaper  work. 

Into  the  years  have  been  crowded  incidents  all  in  the  day's  work,  among 
them ; 

I  ve  trouped  with  Roosevelt  and  seen  him  assaulted  by  a  silver  nut  at  Cripple 
Creek;  interviewed  McKinley,  Taft,  Wilson-  Governors  and  such  dig¬ 
nitaries  in  plenty;  Judges  and  Jurors,  Prominent  Citizens  and  Bums, 
Senators  anil  Congressmen. 

I've  stepped  over  the  body  of  a  suicide  to  examine  that  of  the  wife  he 
murdered,  while  a  boy  of  12  with  the  face  of  a  Parisian  sewer-rat  stood 
between  his  little  sister  and  her  grandmother  who  was  trying  to  take 
her  away,  and  ^rieked:  “You  can’t  take  her!  .  .  .  She’s  mine,  I 
tell  you,  she’s  mine!” 

I’ve  helped  shovel  up  parts  of  hody  and  little  pools  of  brain  along  the 
right-of-way  of  a  railroad  company  whose  policy  did  not  include  safely 
devices  at  grade  crossings. 

I’ve  lived  in  box  cars  with  hoboes  for  three  days  to  get  evidence  of  frame- 
ups  by  county  magistrates  and  constables,  who  thrived  on  the  costs  of 
periodical  raids  of  their  hoarding  houses  on  wheels. 

I’ve  smelled  the  business  end  of  a  45-caliber  gun  and  heard  a  roughneck 
remark  without  a  smile:  “You  know  better  than  to  print  that.”  He 
was  wrong;  it  was  printed. 

I’ve  witnessed  the  sentencing  of  unfortunate  human  beings  by  judges  worse 
than  themselves;  I’ve  seen  the  same  justice  releaie  one  of  influence  and 
jail  one  without  influence,  on  identically  the  same  evidence. 

I've  met  good  people  and  had  people — none  better,  none  worse  than  parts 
of  myself — and  I’ve  written  for  print  in  every  comer  of  the  United 
States,  including  Tyler,  Tex.,  which  makes  it  unanimous. 

I’ve  cornered,  in  an  obscure  hospitaL  the  only  survivor  who  could  talk,  of 
a  tragedy  of  railroad  neglect  in  which  eleven  men  were  killed,  and 
watched  him  raise  his  bandaged  hands  and  try  to  lift  his  emshed  head 
as  he  said  with  the  solemnity  of  Death  itself:  “They  didn't  give  us  the 
chance  of  a  yellow  dog!” 

I’ve  followed  domestic  climaxes  into  the  Court  Room,  walked  the  narrow 
corridors  of  a  southland  pest  house  reeking  with  smallpox,  shaken  the 
hand  of  a  leper  in  sheer  reporter  bravado  as  I  afterward  shook  dice 
for  the  drinks. 

I’ve  seen  seventeen  human  beings  executed,  three  of  them  lynched  and 
one  of  these  burned  at  the  stake;  I’ve  heard  that  man’s  scream  of  agony 
as  he  shouted  through  the  flames:  “Tell  that  newspaper  man  to  tell  my 
father  I’ve  gone  to  Heaven!”  .  .  .  The  crack  of  a  pistol  shot,  a 
roar  of  bmtish  laughter  were  his  answer,  and  my  heart  was  sick  and 
faint  as  I  sat  dictating  on  the  prairie  to  the  operator  of  field  telegraph. 

.411  these  things  and  many  more  I  have  seen,  felt,  experienced;  and  the 
tragedy  of  it  is  that  they  were  all  in  the  day’s  work — ^mere  incidents; 
.  .  .  stories  that  came  and  went  with  the  passing  of  edition  times. 

Sometimes  I  wonder  .  .  .  and  looking  backward  am  amazed,  that  each 

Today  passed  into  Yesterday,  and  hope’s  only  thrill  was  in  the  expect¬ 
ancy  of  Tomorrow.  And  out  of  all  this  tragedy,  out  of  all  this  cumula¬ 
tive  experience  with  its  lights  and  shadows,  I  remember  with  sweetness 
only  the  opportunities  now  and  then,  here  and  there,  of  doing  good, 
of  spreading  a  little  happiness,  of  writing  into  the  somber  moods  of  life 
little  bits  of  sunshine  that  must  have  found  lodgment  somewhere,  in 
some  aching  heart. 


less  1  give  the  listener  something  really 
worth  while  in  return  for  his  attention, 
he  or  she  is  simply  not  going  to  listen. 
Nor  will  they  be  impressed  by  what  is 
being  sent  to  them  over  the  air  any  more 
than  they  would  read  or  be  impressed 
by  any  other  advertisement  that  lacks 
punch,  urge,  human  interest,  and  pulling 
power. 

“Where  a  product  has  definitely  estab¬ 
lished  itself,  and  where  there  is  a  definite 
direct  advertising  policy  in  operation,  it 
is  my  opinion  that  the  radio  should  not 
be  overlooked  as  a  builder  of  force, 
prestige,  and  good  will. 

“.Advertising  by  radio  is  far  from  a 
‘cure  all,’  and  the  advertiser  who  be¬ 
lieves  he  can  capture  a  market  or  a  series 
of  markets  through  the  use  of  radio  ad¬ 
vertising  alone  will,  I  am  inclined  to 
believe,  find  that  he  is  mistaken.” 


STAFF  MEMBERS  INSURED 


Blanket  Policy  for  Consolidated  Press 

and  Current  News  Features  Staffs 

The  entire  staff  and  executives  oi  the 
Consolidated  Press  .Association  and  Cur¬ 
rent  News  Features,  Inc.,  on  June  15, 
liecame  members  of  a  group  insurance 
plan  fostered  by  the  organization  and 
without  cost  to  the  individuals. 

Under  the  policies,  which  will  be  given 
outright  to  each  staff  member  upon  com¬ 
pletion  of  the  first  si.x  months  of  service, 
each  individual  will  be  assured  of  jiay- 
ment  at  his  death  of  $2, (XX)  to  the  tiene- 
ficiary  named. 

This  insurance  is  Aiot  an  employe’s 
liability  policy  required  by  law. 

“The  Consolidated  Press  Association 
believes  it  no  more  than  justice  that  the 
men  and  women  who  devote  their  work¬ 
ing  lives  to  the  association  should  be 
assured  of  some  immediate  provision  for 
their  dependents  should  such  workers  die 
in  the  service,”  it  was  stated.  “It  is  con¬ 
sidered  a  fair  charge  against  the  busi¬ 
ness. 

“The  insurance  plan  adopted  means 
protection  to  each  individual,  regardless 
of  his  age  or  physical  condition.  Many 
are  benefited  in  this  way  who  raigi.t 
not  be  considered  good  risks  by  an  in¬ 
surance  company.  Others,  who  would 
have  to  pay  exorbitant  rates  on  account 
of  their  age,  get  insurance  for  which 
they  could  not  afford  to  pay.  Should  a 
member  leave  the  organization,  the  in¬ 
surance  may  be  continued  at  the  fixed 
rate  of  the  insurance  company  on  the 
date  on  which  he  leaves  and  w’ithout  a 
medical  examination.” 

BIG  HEARST  PROMOTION 


Advertising  Appropriation  of  $250,000 
Approved  by  Executive  Council 

The  Executive  Council  of  the  Hearst 
newspapers  has  approved  an  advertising 
appropriation  of  $250,000  to  be  expended 
in  other  newspapers  in  some  of  the  larger 
cities  of  the  country  and  in  trade  papers 
for  the  purpose  of  promoting  the  pres¬ 
tige,  advertising  and  circulation  of  the 
Hearst  newspapers  as  a  whole. 


Modesto  Bee  Discontinued 

After  two  weeks’  publication,  the  Mo¬ 
desto  (Cal.)  Bee,  launched  as  a  section 
of  the  frestw  Bee  was  discontinued,  Sun¬ 
day,  June  28.  According  to  a  front  page 
box  “subscriptions  were  not  sufficient  to 
justify  the  paper.” 


Brauff  Leaves  Reading  Tribune 

Herbert  D.  Brauff,  vice-president  and 
editor  of  the  Reading  (Pa.)  Tribune,  re¬ 
signed  June  25.  He  left  for  Omaha 
where  he  will  do  some  special  work  for 
the  Omaha  Daily  Nezvs,  returning  to 
Reading  about  .Aug.  1. 


Churchill  Vanderbilt  Vice-president 

Douglas  W.  Churchill  has  been  elected 
vice-president  of  the  Vanderbilt  News¬ 
papers  Inc.  Churchill,  who  is  the  Sou 
Francisco  Herald’s  columnist,  will  con¬ 
tinue  his  column. 


tPUBUSHING  DAILIES  AGAINST  EARTHQUAKE  ODDS 


Santa  Barbara  Mominc^  Press  and  Daily  News  Served  Community  Well  With  Plants  Damaged  by 
Tremors — How  News  Agencies  Worked — Wire  Pictures  Successful 


Seu’s'^ipcr  enterprise  in  publishing,  rc~ 
jitrting,  picture  taking  and  distribution 
green  '  ”  --  - 


Managing  Editor.  Santa  Barbara  Morning  Preii  Automobile  batteries  furnished  the 

iBv  Tetesrath  to  Editor  &  Pu.lisher)  telegraph  instruments.” 

It  was  a  curious  setting  in  which  the 

suriug  them  that  San  Francisco,  Los  An-  able  to  have  its  leased  wire  service  in  United  Press  and  United  News  men 

the  Sun  office  in  Ventura  from  Los  An-  worked  to  cover  the  Santa  Barbara  dis¬ 
aster. 

where  the  plant  By  Tuesday  morning  the  Evening  The  wires  were  first  installed  on  the 

"  '  News  was  receiving  a  similar  service  in  edge  of  a  shipping  platform  near  the 

Santa  Barbara,  a  wire  having  been  Santa  Barbara  telephone  office.  Placing 
,  .  .  .  strung  into  a  vacant  lot  in  the  rear  of  their  typewriters  and  instruments  on  this 

ed  there  Monday  night  and  rushetl  back  the  telephone  company’s  office,  where  the  platform,  the  men  sat  on  boxes  and 
to  Santa  Barbara  by  automobile  for  reg-  operator  worked  under  a  temporary  shed,  worked.  Each  time  the  earth  would 
ular  delivery  and  sale  on  Tuesday  morn-  The  Morning  Press’  operator  took  the  again  quiver  they  steadied  themselves 
ing.  Wednesday  report  for  his  newspaper  in  against  the  platform  and  never  permitted 

Setting  up  its  editorial  department  in  the  same  place  Tuesday  night.  interruption  of  the  flow  of  service, 

a  puWic  park  in  front  of  its  building.  By  Wednesday  both  newspapers  were  When  night  came,  automobiles  were 
'T-.cs  continued  to  print  looped  in  as  usual.  driven  up  in  a  circle  around  this  emer- 

;  Harry  Afford,  janitor  of’  the  Daily  gency  “bureau”  and  work  was  done  by 

These  editions  consisted  News,  was  one  of  comparatively  few  the  glare  of  headlights.  Reporters  go- 
men  in  the  down  town  district,  when  the  ing  out  through  the  town,  lighted  their 
'  ,  came.  way  with  lanterns  and  flashlights. 

Special  “The  first  shock  shook  the  Daily  News  The  next  day,  however,  this  position 
a  little  ship  in  a  big  was  rendered  “untenable”  when  early  in 
he  told  interviewers.  “It  knock-  the  morning  the  second  hard  shock  of  the 

earthquake  series  sent  plaster  and  debris 
an  adjoining  build- 
”  atitl 

.  ,  on.  Then  came  the  second  shock.  This  weakened  the  cornice  of  the  telephone 

ged.  It  is  only  a  year  old.  The  was  the  one  that  did  the  damage.  It  just  company’s  building  that  it  was  in  constant 

concrete  mechanical  plant  of  the  rocked  back  and  forth,  back  and  forth,  danger  of  falling. 

”  ...  •  .  ....  ...  made  a  liasty  re- 

„  ,  _ _  _  _  _ _ _  eat,  installing  their  wires  and  equip- 

the  newspapers’  front  of  the  mechanical  building  were  down.”  ment  a  short  distance  away — entirely  in 

;  under  tons  of  badly  hit.  Until  reconstruction  work  is  The  Santa  Barbara  home  of  W.  H.  the  open.  This  “office”  with  its  boxes 
done,  editorial  and  advertising  forces  are  Cowles,  publisher  of  the  Spokane  Spokes-  and  barrels  for  furniture,  was  maintain- 

lay,  however,  both  functioning  in  a  balcony  of  the  press  nuin-Rcxnev;  was  damaged  to  the  extent  ed  until  the  earthquake  watch  was  over, 

nd  the  Evening  room.  of  $10,000.  On  the  shoulders  of  Lincoln  Quarberg, 

ge  dodger.<s  print-  So  rapidly  did  the  telephone  company  _  manager  of  the  Los  Angeles  bureau  and 

irming  the  public  co-operate  with  the  newspapers  that  by  Frank  Bartholomew  of  the  San  Francis- 

thc  time,  and  as-  Monday  evening  the  Morning  Press  was  Shortly  after  noon  on  Monday,  day  of  co  bureau  that  a  major  portion  of  the 

_ the  first  tremor,  wire  .'iervices  were  able  handling  of  the  story  rested.  Tom  F. 

to  get  out  the  first  direct  news  of  the  Kelly  for  many  years  an  operator  in  the 
disaster.  Los  Angeles  bureau  was  the  mainstay 

j  Paul  Cowles,  superintendent  of  the  on  the  wire  and  refused  to  leave  his  post 
western  division  of  the  Associated  Pres.s,  throughout  the  long  siege.  Working  with 

^  I  who  experienced  the  San  Francisco  Quarberg  and  Bartholomew  were  Roy 

“  j  'quake,  directed  the  A.  P.  forces.  Well-  Pinkerton  of  the  Ventura  (Cal)  Star 

^  I  and  R.  Gordan,  Los  Angeles  correspon-  who  obtained  the  first  eye-witness  story 

>  dent,  had  personal  supervision  over  writ-  of  the  disaster,  according  to  R  J.  Ben- 

ers  working  from  Santa  Barbara.  dcr,  news  manager,  and  W.  W.  Fergu- 

'  Emergency  A.  P.  headquarters  were  .son  and  James  Bolger  of  the  Los  Angeles 

B  set  up  in  a  flimsy  shack,  eight  by  four-  Record. 

'  teen  feet,  “furnished”  with  five  small  Picture  syndicates  used  airplanes,  tele- 
empty  packing  cases  and  a  make  believe  graph  and  telephone  wires  in  keen  com- 
HArfl  table  of  discarded  boards  to  which  a  wire  petition,  rushing  disaster  pictures  to 

had  been  hastily  hooked.  northern  California  and  Eastern  cities. 

^  ~  From  this  headquarters,  staff  writers  Hearst  newspapers  in  New  York  and 

telegraph  operators  filed  ^  a  steady  Chicago  published  pictures  of  the ’quake’s 

”*  stream  of  news  on  the  seaside  tremors,  damage  the  day  following  the  disaster. 
.  through  the  day  and  into  the  night.  They  were  sent  over  the  telephoto  circuit 


full  play  this  tveck  in  Santa  ^ 

. .  ,  eity  of  J 1,000,  after  one  of  suriug  them  that  San  Francisco,  Los  An- 

ike  outstanding  cataclysms  of  the  Pacific  geles,  and  surrounding  cities  were  safe. 
oast.  The  Morning  Press  dispatched  a  man  gele: 

from  damaged  plants,  dailies  issued  to  Ventura,  30  miles  east, 

'mdbills  in  lieu  of  regular  editions,  in-  of  the  Ventura  Evening  Free  Press,  pub- 
orimng  the  public  on  earthquake  facts,  lished  by  David  J.  Reese,  was  obtained 
Press  association  correspondents  and  for  the  night.  Tuesday’s  paper  was  print- 
sptcial  ivriters  from  neighboring  cities, 
working  under  luxndieaps,  told  the  news 
to  the  outside  world. 

Airplanes  from  San  Ftxmcisco  and  Los 
.hwgeles,  rushed  pictures  to  telegraph  and 
ttlephoiic  wires, 


oi’er  which  they  were  _  ^ _  , . . 

hsked  to  the  East  to  be  reproduced  in  the  Evening  New_  _  __  ^ _ 

.Vnu  York  and  Chicago  newspapers,  the  small  handbill  editions  throughout  the 
doy  follcrwing  the  first  tremor.  day  Monday  ’  ’ 

-  of  five  column  single  sheets. 

C.^N’T.A  B.\RB.\R.\,  CAL.,  July  1. —  On  Tuesday  afternoon  the  News  was  temblors 
^  Fighting  against  odds,  Santa  Bar-  able  to  print  its  usual  edition.  '  ' 

tara's  two  newspapers,  the  Evening  power  wires  and  gas  pipes  were  run  into  building  like 

..Vftt’r  and  the  Morning  Press,  served  the  plant.  By  the  same  afternoon,  the  storm,’’ 

jtheir  communities  well,  during  the  'quake  Morning  Press  h.ad  equally  as  good  ac-  ed  several  of  us  down. 

jerisis  this  week,  despite  damage  to  th?'’r  commodations  and  its  Wednesday  edition  “There  was  nothing  to  do — it  was  just  pouring  down  from 

[plants  and  other  handicaps.  was  printed  from  its  regular  plant.  a  question  of  getting  up  and  holding  ing  into  the  United  Press  “office’ 

I  The  earthquake  hit  at  6:44  on  Monday  The  News  building  was  but  slightly  ’  .  _ ^  _’  ’  ' 

The  was  the  one  that  did  the  damage. 


new  .  _  _  _  _ ,  _ _  _ 

Morning  Press  was  likewise  tind.amaged,  until  the  crunching  and  crashing  sound. 


Ruins  depleted  by  photograph  wired  across  the  country  by  the  magical 
“Telepix*’  of  the  Chicago  Tribune,  Netc  York  Doily  News  and  associated 

newspapers. 


^astation  shown  at  Santa  Barbara  by  photograph  transmitted  by  wire 
miles  by  the  .American  Telephone  and  Telegraph  Company. 
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YOUR  DAILY  AND  YOUR  OTY’S  CHILDREN 


I 


‘They  Should  Walk  Hand  in  Hand,”  but  Not  in  Mere  Appeal  to  “Flaming  Youth,”  Says  Sophie  Irene 

Loeb,  Who  Points  Editors  to  Constructive  Avenues 


'Y'OL’TH — the  future.  Eyes  wide,  cheeks 
aglow,  with  minds  building  with 
dream  bricks.  Every  editor  wants  youth 
with  him.  Every  editor,  worth  his  salt, 
thinks  with  his  child  public. 

But  not  every  editor  thinks  for  the 
child  masses  of  his  city;  thinks  t)f  them 
and  builds  for  them  with  bricks  of 
-stronger  stuff  than  dreams. 

“And  dailies  in  every  city  should  and 
could  walk  hand  in  hand  w'ith  their  chil¬ 
dren— hand  in  hand  wdth  the  newspajK-r 
a  pace  ahead  and  leading,”  said  Sophie 
Irene  Loeb,  newspaper  woman  and  child 
welfare  worker  this  week,  interviewed  by 
EiiITOR  &  Pl  BF.ISHER. 

“Every  newspaper  in  every  city  is  the 
one  force  through  which  misery  among 
children  can  be  reduced  to  a  ininiinuni," 
she  said. 

“Xo  force  can  accomplish  in  less  time 
what  newspapers  can  accomplish.” 

.\fter  hammering  away  15  years  with 
the  Acre  York  Evetting  World,  and  with 
John  H.  Tennant,  its  managing  editor 
behind  her.  Miss  Loeb  has  done  sky- 
scraiK-r  building  for  children.  Now, 
president  of  the  Child  Welfare  Com¬ 
mittee  of  America,  she  is  able  to  say 
there  are  42  states  and  .Alaska  and 
Hawaii,  with  a  Widow’s  Pension  I-aw 
or  a  Mother's  .Assistance  Fund  allevia¬ 
ting  distress  among  poor  children. 

Furthermore,  she  predicts  that  within 
ten  years  there  will  not  be  a  public  or- 


By  PHILIP  SCHUYLER 


‘Fight  for  the  children”— SOPHIE  IRENE  LOEB 


authorities  to  use  funds  for  prenatal  and 
maternity  care.  But,  as  she  says,  “Onh 
a  great  newspaper  could  have  acconi. 
plished  these  things.” 

For  the  United  States  government  she 
conducted  an  investigation  of  a  coal  short¬ 
age,  going  to  work  among  the  miners. 
And  she  has  campaigned  against  profiteer 
ing  landlords  in  aiding  the  jmssage  of 
housing  bills,  bringing  direct  relief  to 
many  iieople. 

But  for  all  her  activities,  the  child 
remains  her  chief  concern. 

•  "The  question  to  be  solved,”  she  said, 
"is ;  How  shall  the  state  best  consene 
the  child,  so  that  he  may  become  an  asset 
rather  than  a  liability  to  the  community.” 

And  extending  her  child  welfare  work 
to  an  international  plane.  Miss  Loeb,  will 
leave  New  York  in  August  to  lie  present 
at  the  international  conference  on  child 
welfare  work  to  be  held  at  (ieneva  this 
summer. 

In  the  meantime,  the  Child  Welfare 
Committee  of  which  she  is  President  b 
preparing  the  campaign  which  it  will 
wage  through  its  States  Council  formed 
at  the  recent  conference  Mav  15th  to 
20th. 

•At  this  conference,  practically  each 
governor  of  every  state  sent  a  repre¬ 
sentative,  his  highest  exponent  of  child 
welfare  in  that  state.  The  Child  Code 


Furthermore,  she  predicts  that  within  —  Commissions  were  also  represented,  as 

ten  years  there  will  not  be  a  public  or-  "But  no  newspaper  merely  by  writing  izen  of  the  United  States  and  has  children  leading  fraternal  organizations 

phan  asylum  housing  normal  children  in  articles  and  editorials  can  accomplish  all  under  16;  any  dependent  mother  whose  ^  ®  group  has  hew 

the  United  States.  Instead,  children  that  is  necessary  to  aid  its  city's  children,  husband  is  an  inmate  of  a  state  insane  solidihed.  whose  prime  object  it  is  t« 
will  be  cared  for  in  homes  of  the  nearest  Somebody  in  the  organization,  in  addition  asylum  or  is  confined  to  state  prison  un-  pL'-fi  w'Tr  community  amend  its  o»ii 
of  kin,  or  in  suitable  foster  homes.  to  writing,  should  go  out  and  hght  for  der  sentence  for  a  term  of  five  or  more  Lhild  VVelmre  laws,  the  purpiisc  being  fc 

For  accomplishing  this  prediction  and  them.  Let  it  be  somelxKly  in  the  news-  year.s,  provided  her  husband  was  a  resi-  3  home  for  every  child.”  and  to 

for  passage  of  amendments  improving  ex-  paper  organization,  not  just  someone  dent  of  New  A’ork  State  for  two  years  "^'P^  out  forever  the  pangs  cif  poverty 
isting  child  welfare  laws.  Miss  Loeb  whom  the  newspaper  supports.  -A  news-  preceding  his  commitment  and  the  chil-  ^mong  children  in  the  United  Statf 

looks  to  the  newspapers  of  the  nation,  paper  should  get  all  the  credit  for  assist-  dren  were  born  in  the  United  States.  - - - 

The  campaign  for  child  welfare  im-  ing  its  child  circulation.  "If  the  mother  is  dead  a  relative  of  URGES  BETTER  COMMUNICATION' 

provenients  throughout  the  United  States  “The  child  certainly  should  be  one  sub-  either  parent,  meeting  the  requiremnt  of 


is  under  way  today.  F'very  state  now  ject  on  which  there  could  be  complete  the  law  as  to  ability,  residence,  and  citi- 


has  a  definite  child  welfare  council, 
formed  at  the  conference  called  in  New 
A'ork  bv  Miss  Loeb  last  month. 


co-operation  among  newspapers.  zenship,  may  be  granted  aid  for  the  care  V. 

“The  Child  Welfare  Committee  is  ask-  of  the  orphaned  children.  Each  County 
ing  for  newsptiper  co-operation  now  and  has  a  Board  of  Child  Welfare  to  which 


"The  biggest  thing  a  ncwspaiier  can  is  receiving  it  in  splendid  fashion.  For  application  is  made  for  allowance. 


S.  McCIatchy  Talks  on  Tranij 
Pacific  News  Problems 

National  interest  as  well  as  w  : 


do  today.”  Miss  Loeb  said,  “is  to  fight  for  example,  only  last  week  I  telegraphed  Mr.  "In  every  state  except  .Alabama,  demands  free  interchange  of 

the  elimination  of  poverty  among  children  Ilearst  a.sking  the  support  of  his  Georgia  Georgia,  Kentucky,  Mississippi.  New  v?  across  the  Pacilic,  V 

■  . . . .  .  o...  . . .  ..  \\  ;,1  ...j  . . .  i;....  i... . . McClatchv  of  Sacramento,  (  a  .,  cl 


in  their  cities.  iiewspajier  towards  the  passage  of  a  Wid-  Mexico  and  South  Carolina  have  some- 

“There  shouldn't  be  a  pauper  child  in  ows’  Pension  Law  in  that  state,  one  of  the  what  similar  laws. 


McCIatchy  of  Sacramento,  Cal.,  chair 
man  of  a  special  committee  of  “ 


the  United  States  today.  few  left  without  such  a  measure.  He  “The  great  difficulty,  however,  is  the  o 

poor  child,  handicapped  at  the  start  wired  back  he  was  glad  to  give  us  sup-  confusioq  which  arises  from  the  different  Ip ^*'*3  m  an  address  before  the  N^iona 
of  life  by  extreme  poverty  and  disgusting  jxirt  and  had  so  ordered  his  editor.  applications  of  the  law.  There  are  almost  <”i  Irans-racirK 

surroundings,  is  certainly  worth  lighting  “Of  course  every  newspaper  is  inter-  as  many  variations  as  there  are  states.  ^’'^cation.  i,  ••  .y. 


for.  Let  the  newspapers  demand  of  their  ested  in  the  children  of  its  city.  There  There  is  no  uniformity  in  the  major  pro 


Communication.” 

Our  government  should  either  proiidt 


state  legislatures  amendments  to  their  is  no  appeal  greater  than  the  child  appeal 


child  welfare  laws  which  will  provide 
state  allowances  for  destitute  homes. 


of  the  legislation  desigmating  who 


\ny  newspaper  that  takes  up  the  child  may  obtain  aid,  how  the  aid  is  to  be  ad-  cable  and  radio  companies  to  i 


"If  every  newspaper  in  the  country  it  is  building  circulation. 


luestion  is  not  merelv  correcting  an  evil ;  ministered  ami  what  maximum  of  aid  franchi.ses  granted,  h 

‘  •  He  suggested  that  iK-rmanen; 


take  hold  of  this  matter  of  “But  some  newspaix-rs  have  been  more 


may  be  given. 


“I  think  the  goal  newspapers  should  authority  ^  given  to  the  Navy  for 
m  ic  A-,  *1,,*  '*s  radio  facilities  on  the  Bacitic  w 


getting  to  the  underlying  causes  of  dis-  interested  in  children  than  others.  Why?  aim  at  is  that  the  aid  should  be  such  that 

tress  and  destitution  and  make  the  local  Manv  times  it  is  because  of  a  great  spirit  there  shall  he  no  paujier  child  in  the  .,’7***'f*^ 


news  reports  at  a  lo» 


rate  and  of  commercial  messages  at 
commercial  rates  on  circuits  not  serwl 


government  of  that  community  perfect  its  behind  the  newspaper  in  the  form  of  its  Uniteil  States.”  ...  .".rV 

Child  \\  elfare  laws,  liKik  far  enough  editor,  who  has  the  child  at  heart.  Such  The  writer  wanted  to  find  out  more  .  ■*’"  „„c!irv 

ahead  for  the  welfare  of  possible  pauiK'rs,  nn  editor  as  John  H.  Tennant  of  the  about  Sophie  Irene  Uieb  herself,  hut  she  **  panies  um  er  le  ii 

and  obviate  them,  the  great  after-work  Evening  World  who  has  done  more  for  would  talk  of  nothing  but  her  work,  and  *1  t'  i  .a  ‘state' 


and  obviate  them,  the  great  after-work 


which  these  preventive  measures  would  children  than  anyone  I  know.  .A  great  in  talking  of  this  she  left  out  the  part  she  j,.  ,-  '  r- ,ratifm  ol 

make  unnecessary  can  not  be  estimated,  metroiiolitan  dailv  has  accomplished  much  has  played.  i:" 

“The  child  as  the  future  citizen  is  the  for  the  chiblren  of  its  state.  Perhaps  the  best  epitome  of  her  written  c _ _  ..  ‘  •*’  ^  ,iy 


t  er  iaps  me  nest  epitome  oi  ner  w  I  ten  ,|x 

IS  that  recently  set  <lown  by  Joe  Mitchell  cor,H, ration  is  (T 

(happle.  He  said:  ,x>sed  to  a  low  news  rate,  he  dcclarti 

She  came  to  New  A  ork  and  could  have  _ _ _ „  i  •  „ 


biggest  asset  of  each  community.  The  “In  New  York  State,  its  Widows’  Pen-  is  that  recently  set  down  by  Joe  Mitchell  cor,H.ration  is  ot 

newsiiaper  that  gets  behind  him  is  not  sions  law,  enacted  ten  years  ago,  is  con-  (happle.  He  said:  ■  '  f  '  ,  .Urlarfd 

only  iierforming  the  biggest  function  that  sidered  one  of  the  best  child  welfare  stat-  "She  came  to  New  A'ork  and  could  have  -i-C.  pnrivirafir.n  g-.c  ,,^,-1'.,  i.  n  irranK 
it  can,  but  is  making  friends  for  itself  utes  in  the  country,  the  amount  that  a  made  a  million  dollars,  but  she  made  a  lan-.o  h-ic  .n  •.  franchis 

in  the  home  where  tlie  successful  news-  mother  or  near  relative  may  be  allowed  million  friends  instead.”  from  ihp  Pbilinninpc  imripr^  «  hirh  it  m 

paper  aims  to  go.  monthly  for  the  maintenance  of  each  child  Through  the  FIvening  World,  she  has  pp^ts  to  operate  in  about  two  vears,  fc 

",l  would  like  to  see  newspapers  send  is  not  specified,  but  must  not  exceed  what  been  behind  many  campaigns  other  than  ^  contract  with  China  now  coo 


paper  aims  to  go.  monthly  for  the  maintenance  of  ea^ 

"I  would  like  to  see  newspapers  send  is  not  specified,  but  must  not  exce 


The  corporation  has  an  exclusive  arranp- 
ment  with  Japan,  has  received  a  franchi^ 
from  the  Philippines  under  which  it  *•'' 


their  best  reporters  into  the  poor  sections  it  would  cost  the  community  to  maintain  those  concerning  child  welfare. 


of  their  cities.  Let  them  ask  destitute  the  child  in  institutions. 


.Among  these  might  be  mentioned  the 


made  a  contract  with  China,  now  coo; 
tested  hy  Jajian  and  Great  Britain,  anC 
is  negotiating  for  similar  arrangeitiff' 


thers,  a.'i  I  have  asked  them  on  the  "The  mother  who  comes  before  the  Moving  Picture  Ordinance,  that  made  'j.'rench  Indo-Qiina  aiul  the 


Ivast  side  of  New  York,  what  sort  of  aid  Board  of  Giild  Welfare  of  New  York  moving  pictures  safe  and  sanitary;  the  Indies 


thev  would  most  like. 


Citv  does  not  c(>me  for  charitv.  She 


"I  would  like  to  see  them  investigate  comes  for  aid  which  is  her  right  hy  law. 


faxi  l,aw  that  reduced  the  taxi  less  than 
>ne-half  the  price,  made  them  more 


the  milk  siqiply  and  publish  whether  or  She  does  not  have  to  beg  for  her  chibl  jilentiful,  aiul  eliminated  the  private  hack 


Waynesboro  Daily  Sold 

Waynrshoro  (Pa.) 


not  it  is  sanitary.  or  to  teach  the  child  to  beg.  She  is  not  stand  extortions;  the  penny  lunches  in  The  ll'aynrsboro  (Pa.)  Rfcor- 

“1  would  like  to  have  them  find  out  at  the  mercy  of  the  good  or  bad  will  of  the  public  schools;  the  play  streets;  the  Herald,  evening  newspaper,  ha.s  1*® 
where  the  children  work  and  where  they  the  giver  of  alms.  She  is  always  en-  Bonding  Law  that  made  every  chauffeur  sold  to  b'loyd  Chalfant  of  Beaver. 
play.  couraged  to  maintain  her  independence  insure  his  cab  for  the  protection  of  city  editor  of  the  Heazrr  Times.  Ro*’®’ 

“These  reporters  will  find  pathetic  stor-  and  self-respect  for  her  own  good,  for  her  women  and  children ;  the  Theatre  Ticket  C.  Gordon,  president  of  the  Waynesb^ 
ies  in  iilcnty,  especially  during  the  hot  child's  good,  and  for  the  community’s  T.aw  that  limits  the  selling  of  tickets  to  Record  Company  and  mana'jfcr  of  w 
summer  months.  And  the  stories  they  good.  iH)c  alxive  the  box  office  price;  the  use  Record-Herald  will  remain  "ith^ 

write,  should  be  backed  by  strong  editor-  “An  allowance  may  be  granted  to  any  of  school  buildings  for  community  cen-  paper.  The  -Record-Herald  was  foim** 

ial  demands.  mother  in  New  A'ork  State  who  is  a  cit-  ters;  the  Maternity  Bill  empowering  in  1K46  as  the  Village  Record,  a  \vM»? 


cy  WWJ 

d/he  Detroit  News 


Radio  Station  Broadcasts  a 
Message  to  Radio  Advertisers 


1925  radio  season  promises  to  be  the  greatest 
^  in  its  young  but  astounding  history.  Dealers, 
jobbers  and  the  trade  are  on  the  qui  vive  with  ex¬ 
pectancy  as  to  what  the  fall  will  bring. 

The  Detroit  field  offers  an  opportunity  to  radio  manufacturers 
unequalled  anywhere,  for  here  is  a  market  made  ripe  for  the  latest 
and  best  in  radio  by  the  untiring  efforts  of  the  world’s  first  regular 
broadcasting  station,  The  Detroit  News’  own  station,  WWj. 

WWJ  holds  a  unique  place  in  the  affection  of  the  Detroit  public 
for  this  reason,  and  to  place  your  message  in  the  columns  of  The 
Detroit  News  is  to  insure  the  most  interesting  radio  reader  attention 
available  not  only  in  Detroit  but  in  all  Michigan. 

For  the  second  time  within  a  year,  WWJ  has  installed  a  more 
powerful  broadcasting  equipment,  doubling  its  signal  intensity.  The 
Detroit  News  station  is  the  only  newspaper  in  the  WEAF  chain 
maintaining  its  own  broadcasting  equipment. 

That  advertisers  appreciate  the  superior  potency  of  radio  adver¬ 
tising  in  The  News  is  shown  in  the  fact  that  The  Detroit  News 
during  the  first  five  months  of  this  year  printed  230,692  lines  of  radio 
advertising  as  against  76,468  for  the  next  medium,  showing  an  in¬ 
crease  of  87,836  lines  over  the  same  period  of  1924. 


The  Detroit  news 

Greatest  Circulation^  Week  Day  or  Sunday,  in  Michigan 


»■ 
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FUNDAMENTALS  OF  BANK  ADVERTISING  TOLD 

Size  of  Budget,  Copy  Technique  and  Results  Discussed  By  Francis  H.  Sisson,  Vice-President  Guaranty 
Trust  Company,  New  York — Says  Advertising  Has  Led  Banks  to  Higher  Ideals 


by  precedent,  tradition,  convention,  and 
prejudice;  which  under  analysis  and  a- 
pcrience,  find  little  to  warrant  their  exist¬ 
ence.  Gradually  the  falsity  of  their 
claims  is  being  proved.  For  many  years, 
for  instance,  we  were  told  that  it  was 
not  proper  for  a  bank  or  fiduciary  insti¬ 
tution  to  advertise,  and  this  edict,  bom  oi 
a  sense  of  false  dimity,  was  accepted 
without  question  until  finally  it  was  in¬ 
telligently  challenged  and  proved  absurd. 

“Since  then,  bankers  in  this  country 
have  discovered  that  they,  too,  may  serve 
the  public  effectively  through  instructive 
advertising  illustrations  and  copy,  urging 
thrift,  suggesting  the  case  of  valuables, 
advising  as  to  the  protection  of  estates 
for  the  benefit  of  widows  and  children 
and  others,  teaching  sound  inve^tmelr. 
and  warning  against  speculation.  It  is 
certain  that  the  development  of  a  new 
relationship  to  the  public  through  adver¬ 
tising  of  this  character  has  led  bankers 
to  higher  ideals  and  to  a  far  broader  con- 


‘4T3.\NKERS  of  this  country  have  dis-  ^  ^  by  precedent,  tradition,  convention,  and 

covered  that  advertising  is  a  pow-  «  cicerkv-  t-ct  t  c  n  avi'pdc  prejudice;  which  under  analysis  and  ex- 

erful  aid  in  serving  the  public  effective-  JVEHir  AU V ibix  1 liLLiLiS  liAAK.iLKJ'  pcrience,  find  little  to  warrant  their  exist- 

ly,”  Francis  H.  Sisson,  vice-president  of  l  i  i  u  i  •  •  i  i  ence.  Gradually  the  falsity  of  their 

the  Guaranty  Trust  Company  of  New  Hhi  bank.  .  .  should  plan  uncompromisingly  to  keep  up  claims  is  being  proved  For  many  years, 

York  City,  told  the  New  York  State  its  advertising.  The  intermittent  type  of  campaign  will  for  instance,  we  were  told  that  it  was 

Bankers  Asscxriation  at  their  32nd  an-  almost  always  be  ineffective.  P^'oper  for  a  bank  or  fiduciary  insti- 

nual  convention  at  Ithaca,  N.  Y.,  last  ,  ^  .  .  .  ’  .  i  i  tution  to  advertise,  and  this  edict,  bom  oi 

week.  The  old  edict  that  bankers  should  advertising  appropriation  worthy  of  the  name  can  be  a  sense  of  false  dignity,  was  accepted 

not  advertise,  he  said,  was  born  of  a  false  arrived  at  without  a  thorough  knowledge  of  what  the  bank  has  without  question  until  finally  it  was  in¬ 
dignity  and  was  accepted  without  ques-  jq  offer,  ft  ig  impossible  to  tell  how  long  a  piece  of  string  telligently  challenged  and  proved  absurd, 

tion  until  finally  it  was  intelligently  chal-  i.  i  j  i.  i  l  ^  i  Since  then,  bankers  in  this  cDumrv 

lenged  and  proved  absurd.  should  be  until  we  know  what  package  it  is  to  wrap.  have  discovered  that  they,  too,  may  serve 

Mr.  Sisson’s  address  on  the  subject,  ‘'So  phrase  your  appeal  that  you  get  the  interest  and  bring  the  public  effectively  through  instructive 

“Bank  Publicity,”  was  one  of  the  high  conviction  to  the  persons  whom  you  mav  desire  to  reach.  advertising  illustrations  and  copy,  urging 

lights  of  the  convention  which  was  at-  a  -  i  i  i  ^  thrift,  suggesting  the  case  of  valuables, 

tended  by  more  than  500  bankers.  Avoid  giving  your  reader  more  than  one  thing  to  think  of  advising  as  to  the  protection  of  estates 

He  said,  in  part:  at  a  time.  for  the  benefit  of  widows  and  children 

“The  modern  bank  is,  in  some  respects,  i  i  »  r  i  ..  and  others,  teaching  sound  iI'.ve^tmcll. 

like  a  modern  department  store;  and  the  “  is  certain  that  the  development  of  a  new  relationship  to  warning  against  speculation.  It  is 

modern  banker  is  a  merchant,  selling  a  fhe  public  through  advertising  has  led  bankers  to  higher  ideals.  certain  that  the  development  of  a  nev 

varied  line  of  service — credit,  invest-  relationship  to  the  public  through  adver- 

ments,  custody  of  securities,  fiduciary  ac-  -  tising  of  this  character  has  led  bankers 

tivities,  and  travel  funds.  As  a  conse-  to  higher  ideals  and  to  a  far  broader  con- 

quence,  tlie  modern  bank  has  almost  as  vertising  campaign.  These  are;  ‘Is  there  doesn’t  know  anything  about  it,  will  read  ception  of  their  opportunities  for  useful 
much  need  to  advertise,  in  its  own  way,  any  percentage  method  of  arriving  at  the  with  interest  and  response.  It  is  a  great  service  of  their  respective  communities, 
as  has  the  modern  department  store  in  amount  of  a  bank’s  advertising  budget?’  mistake  not  to  understand  the  psychology  Thus,  today,  the  great  American  biiia 
its  special  way.  and  ‘How  do  most  banks  and  trust  com-  of  the  persons  whom  you  are  trying  to  in  their  advertising  are  doing  much  to 

“But  there  is  a  very  fundamental  dif-  panies  decide  the  budget  question?’  sell,  and  to  keep  that  always  in  mind.  combat  economic  fallacies  and  to  instruct 
ference,  of  course,  not  only  in  the  meth-  “It  it  interesting  to  note  that  invest!-  “Inasmuch  as  the  human  mind  is  able  the  public  in  sound  finance,  and  there  can 
ods  employed  for  selling  department  gations  into  and  questionnaires  upon  this  to  grasp  only  one  idea  at  a  time,  it  is  a  be  no  doubt  of  the  usefulness  and  cf- 
store  merchandise  and  banking  service,  subject  disclose  the  fact  that  there  is  no  fundamental  principle  of  good  advertis-  fectiveness  of  this  propaganda  for  higher 
but  also  in  results.  It  is  more  essential  standard  practice.  There  are,  however,  ing  to  avoid  giving  your  reader  more  economic  and  financial  standards, 
for  a  department  store  than  for  a  bank  three  percentage  methods  that  are  used  than  one  thing  to  think  of  at  a  time.  “Advertising  is  a  tremendous  force 
to  obtain  quick  results  from  its  adver-  most  frequently.  The  first  is  based  upon  .\  complete  list  of  all  the  forms  of  serv-  capable  of  performing  stupendous  tasks 
tismg.  There  is  a  tendency  at  times  the  capital  and  surplus  of  the  bank,  and  ice  for  purposes  of  cataloging  and  class!-  It  influences  directly  and  potently  tbt 
among  some  bankers  to  become  impatient  is  usually  about  one  per  cent;  the  sec-  fication  may  sometimes  be  justified,  but  greatest  factor  in  life  today — public  opin- 
when  a  brief  advertising  campaign  fails  ond  is  based  ujwn  deposits,  one-tenth  of  the  basic  advertising  rule  of  making  one  ion.  It  has  moved  public  opinion  to 
to  produce  an  avalanche  of  results.  There  one  per  cent  being  the  usual  percentage ;  concrete,  convincing  appeal  in  each  ad-  favor  certain  kinds  of  soaps,  automobiki 
are  many  things  that  may  be  sucqessfully  the  third  is  based  upon  gross  profits,  witli  vertisement  will  get  better  results.  clothing  and  a  thousand  other  commodi- 

exploited  by  whirlwind  advertising  meth-  percentages  ranging  from  one  to  five.  “Advertising,  especially  in  the  banking  ties  that  we  use  for  comfort  and  cob- 

ods,  but  there  is  one  type  of  service  “The  adoption  of  a  particular  system  field,  has  long  been  hampered  in  its  use  (Continued  on  page  35) 

which  will  never  be  successfully  sold  in  or  method  by  a  bank  or  trust  company 

that  way,  and  that  is  bank  and  trust  in  planning  an  advertising  appropriation  -  - 

service.  The  essence  of  success  in  bank  should  be  the  result  of  careful  consider- 
and  trust  advertising  is  not  speed,  but  ation  of  all  the  factors  entering  into  the 

steadiness.  problem.  No  advertising  appropriation  »ri  M  ,1  •  ll.  Ml* 

“This  naturally  follows  frohi  the  fact  worthy  of  the  mme,  it  has  wisely  been  inCFe  IS  llOtning  UlUlCUlt  OF  mYStBFlOUS 

that  bank  and  trust  company  service  is  observed,  can  be  arrived  at  without  a  O  J 

always  of  a  confidential  nature,  and  thorough  knowledge  of  what  the  bank  about  the  handling  of  Certified  Dry  Mats, 

building  confidence  is  not  an  oyernight  has  to  offer,  to  whom  the  bank  has  it 

accomplishment.  The  experience  of  most  to  offer,  through  what  medium  the  bank  Your  mechanical  Staff  is  fully  competent  and  capa- 

advertisers  in  the  banking  field  proves  is  s^ing  to  offer  it.  and  the  keynote  installing  the  Certified  Dry  Mat  Cold  process  of 

that  a  foundation  of  education  and  con-  of  the  copy  to  be  employed.  There  is  no 

fidence  must  be  laid  before  the  advertis-  slide-rule  method  of  arriving  at  an  ad-  Stereotyping  Without  any  loss  of  time  or  interruption 

ing  can  be  expected  to  develop  its  great-  vertising  appropriation.  It  is  impossible,  of  schedules. 

est  ‘pulling  power.’  But  just  as  surely  as  one  authority  has  aptly  pointed  out  Our  mats  do  not  have  to  be  Steamed — there  is  no 

as  modern  bank  and  trust  servltle  meet  in  this  connection,  to  tell  how  long  a  4-u^ 

a  great  public  need,  so  sound  advertising,  piece  of  string  should  be  until  we  know  watching  a  thermometer,  the  shrinkage  may  readily 

which  explains  these  services,'  is  certain  what  package  it  is  to  wrap.  controlled  by  consistently  following  certain  simple 

to  bring  results.  And  the  banl;  ,pr  trust  “The  psychology  of  successful  advertis-  details  which  each  stereotyper  soon  works  out  for 

company  that  would  make  the  greatest  ing  is  to  so  phrase  your  appeal  that  you  himself. 

success  of  advertising  should  plan  uncom-  get  the  interest  and  bring  conviction  to  r>  ”  'c  j  j  •  r  '  • 

promisingly  to  keep  up  its  advertising,  the  persons  whom  you  may  desire  to  Certifieds  do  not  require  any  foreign  substances  as 

The  intermittent  type  of  campaign  will  reach.  Often  there  is  a  tendency  to  a  coating;  neither  do  they  have  tO  be  oiled.  In  Other 

almost  always  be  ineffective.  phrase  the  mpsage  in  the  technical  words,  Certifieds  do  not  have  to  be  fussed  with  or  petted. 

Two  questions  are  very  |  -  frequently  ■  of  a  particular  form  of  service,  rather  ,  i:a.-,_ii„  4.u^  ^ 

asked  by  bankers  in  considering  an  ad-  than  in  the  terms  that  the  man  who  Y®*  they  literally  pop  off  the  plates. 


»*i  A  1  !•  1  ii  1 '  'tt'  *1  1  Number  Three 

To  Publishers  About  to  Build 

or  Enlarge  or  Remove  Plants 

We  offer  the  services  of  our  EnnlneerlnK  Department,  with  its  staff  of  production 
enaineers,  ail  harlna  a  close  knowledge  of  practical  printlna  production,  combine*!  with 
the  experience  gained  in  hundreds  of  the  more  efficient  printing  plants  In  the  United  States. 

This  Is  a  service  without  charge  to  our  customers  who  are  facing  In  a  serious  way 
the  problems  and  expenditures  inrolved  in  desirable  extensions  and  Improvement  in  plant 
efficiency. 

Details  of  this  unique  engineering  service,  now  in  its  fourteenth  year,  were  given  In 
preceding  ads.  If  a  publisher  is  enlarging  or  removing  or  building  or  wishes  to  improve 
the  productive  capacity  of  his  plant,  our  production  engineers,  thoroughiy  versed  in  print¬ 
ing  problems,  are  in  the  best  possible  position  to  advise  and  cooperate  with  a  publisher's 
mechanical  staff,  after  which  they  furnish  accurate  flo*ir  plans  of  the  mechanical  depart¬ 
ments — composition,  stereo,  press,  delivery,  mall  and  morgue. 

Our  Engineering  Department  lias  never  failed  to  reduce  coats,  economize  floor  space 
and  expedite  production  in  newsiiaper  composing  rooms,  large  or  small. 

American  Type  Founders  Company 

ENGINEERING  DEPARTMENT 

To  get  the  cooperation  of  this  department  apply  as  far  in  advance  as  iHisaible  to  our 
nearest  Selling  House.  Write  also  to  nearest  Selling  House  for  pamphlet  describing  the 
work  of  tills  department,  with  pa{;tial  list  of  iiubllsher-clients. 


There'is  Notiring  Difficult  or  Mysterious 

about  the  handling  of  Certified  Dry  Mats. 

Your  mechanical  staff  is  fully  competent  and  capa¬ 
ble  of  installing  the  Certified  Dry  Mat  Cold  process  of 
stereotyping  without  any  loss  of  time  or  interruption 
of  schedules. 

Our  mats  do  not  have  to  be  steamed — there  is  no 
watching  a  thermometer;  the  shrinkage  may  readily  be 
controlled  by  consistently  following  certain  simple 
details  which  each  stereotyper  soon  works  out  for 
himself. 

Certifieds  do  not  require  any  foreign  substances  as 
a  coating;  neither  do  they  have  to  be  oiled.  In  other 
words,  Certifieds  do  not  have  to  be  fussed  with  or  petted, 
and  yet  they  literally  “pop”  off  the  plates. 

The  Certified  Cold  process  not  only  simplifies 
stereotyping,  but  it  insures  the  maintenance  of  your  old 
established  “wet  mat”  printing  standards.  And  in  the 
last  analysis  unless  a  dry  mat  does  just  that  it  is  not 
cheap  at  any  price. 

If  you  are  now  using  dry  mats  you  can  very  readily 
demonstrate  to  your  own  satisfaction  the  COMPARA¬ 
TIVE  value  of  Certifieds,  by  using  a  case  of  500;  or  if 
you  so  prefer  by  trying  some  samples. 

If  you  contemplate  the  use  of  dry  mats  let  us  tell 
you  why  others  dre  enthusiastic  over  Certified  Quality 
and  Certified  Service. 

CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Avenue,  New  York,  N.  Y. 

For  wet  mat  printing  with  DRY  MAT  facility— use  Certifieds. 

Made  in  the  U.  S.  A. 
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In  Youngstown — 

Buy  Circulation 

(Accept  no  substitutes) 

The  Youngstown  Telegram  is  first  in  circulation,  first  in 
total  advertising  lineage,  first  in  local  display  lineage. 

April  1,  1924  six  months’  statements: 

Telegram  -  -  28,285 

Vindicator  -  -  27,441 

October  1,  1924  six  months’  statements: 

Telegram  -  -  30,029 

Vindicator  -  -  29,333 

April  1,  1925  six  months’  statements: 

Telegram  -  -  31,311 

Vindicator  -  -  30,722 

Metropolitan  Youngstown  is  a  continuously  built-up  community  which 
includes  Niles,  Warren,  Girard,  Mineral  Ridge,  Hubbard,  Elast  Youngs¬ 
town,  Struthers,  Lowellville  and  Newton  Falls.  Here  is  the  territory  in 
which  Telegram  circulation  is  concentrated. 

The  Youngstown  Telegram 

A 

(  SCRIPPS-HOWARD  ) 

V  NEWSPAPER  y 


MEMBER  OF  THE  A.  B.  C. 

represen'itx)  in  the  national  advertising  nELD  BY 
ALLIED  NEWSPAPERS,  INC. 

NEW  YORK  CHICAGO  CLEVELAND  SAN  FRANCISCO 

LOS  ANGELES  SEATTLE  CINCINNATI 


vesting  in  lire  protection.  The  best  busi¬ 
ness  protection  policy  I  know  of  is  news¬ 
paper  advertising.” 

Prior  to  coming  to  the  Mirror,  July 
25,  1924,  Mr.  Boyle  was  for  three  years 
advertising  manager  of  the  Kansas  City 
Jovrnal-Post.  He  started  newspaper 
work  on  the  old  Setv  York  Press.  From 
there  he  went  to  the  \cw  York  F.iening 
Telegram,  where  he  was  advertising  man¬ 
ager  for  six  years.  For  two  years  he 

held  the  same  position  on  the  New  York  .  . .  ^  . 

/•'irHing  Pojt,  and  liefore  going  to  Kansas  apd  publisher  of^^the  Cowlit: 
City  was  advertising  manager  of  the  New 
York  Evening  H'orld. 


NEWSPAPER  MAKERS  AT  WORK 

- By  PHIUP  SCHUYLER - 


Thomas  J.  Dovery,  outspoken  editor 
”f-  County 

Nnes  of  Kelso,  Wash.,  was  shot  ami 

killed  on  the  night  of  June  19,  while 

on  the  way  to  his  home  from  a  meeting 
of  the  Public  Welfare  Society.  No  ar¬ 
rests  have  been  made  although  detectives 
brought  there  from  Seattle  announce  they 
have  a  definite  murder  theory  that  may- 
lead  to  the  arrest  of  the  slayer. 

The  belief  is  generally  accepted  that 
of  .Ambassador  Jusserand  which  was  the  murder  was  the  result  of  a  town 
Cfimmented  on  by  the  White  House  and  feud  that  has  stirred  Kelso  for  several 
a  denial  issued  later  that  the  comment  months  and  which  led  recently  to  the 
had  been  made  at  all.  recall  by  a  narrow  margin  of  its  mayor, 

.As  between  a  press  conference  in  which  -A.  Ruric  Tixld. 
the  newspaper  men  are  “used”  to  spread  Dovery  was  a  Todd  supporter  and 

impressions  favorable  only  to  the  admin-  nad  been  bitter  in  his  denunciation  of 

istration  in  power  and  no  conferences,  the  the  opposing  faction.  He  had  ma<ie 
latter  is  to  be  preferred  for  it  puts  the  charges  that  the  group  now  in  charge 
reporters  on  their  mettle  and  enables  of  affairs  in  Kelso  and  Cowlitz  county 
them  to  devote  their  energies  to  original  are  corrupt  and  that  they  are  in  league 
research  and  not  ananymous  opinion.  with  bootleggers.  His  caustic  verbal 
President  Coolidge  is  a  fair-minded  assaults  had  made  many  enemies  and 
man.  If  he  trusts  the  press  at  all,  he  only  a  few  hours  before  his  death 
should  not  care  whether  the  reporters  Dovery  had  told  friends  that  he  feared 
take  longhand  or  shorthand  notes.  There  assassination. 

are  rules  governing  misuse  anyway.  .And  The  belief  that  Dovery  was  killed  by 
the  President  will  make  a  ten-strike  with  an  enemy  was  Ixirne  out  at  the  coroner's 
the  press  and  the  American  people  when  inquest  which  developed  that  the  editor 
he  carefully  prepares  his  informal  state-  carried  a  considerable  amount  of  money 
ments  to  the  newspaper  men  and  permits  which  had  not  been  taken.  Indications 
those  statements  to  be  labeled  what  they  were  that  he  had  been  knocke<l  down 
really  are,  namely,  official  and  authorita-  with  some  heavy  instrument  and  shot  as 
tive  outgivings.  The  present  system  may  he  tried  to  rise.  .A  revolver  found  40 
lead  to  suspicion  that  there  is  something  feet  from  the  body  is  one  clew  on  which 
to  hide,  something  to  sugar-coat,  some-  the  officers  are  working.  Dovery  had 
thing  to  keep  from  the  people  about  a  been  a  stormy  petrel  of  journalism, 
government  that  is  theirs  after  all.  Mr.  He  had  a  paper  in  Barron,  AVis.,  in 
CfKilidge  is  being  drawn  by  reactionary  1886  and  another  later  at  Worthington, 
advisers  away  from  his  own  impulses  of  Minn.,  in  1908.  He  was  once  interested 
candor  and  frankness.  in  the  Chronicle  at  Twin  Falls,  Idaho. 


PRESIDENT’S  BACKWARD  STEP 
IN  PRESS  RELATIONS 


( Continued  from  f’age  3 ) 


'I  sell  business  insurance” — J.  MORA  BOYLE 


i^CWIVFL  chair  advertising  directors”  paper.  It  is  Iwmght  to  take  home.  .And 
were  made  the  objects  of  criticism  the  real  success  of  most  of  the  tabloids 
this  week  from  J.  Mora  Boyle,  advertis-  started  in  this  country  has  been  due  to 
ing  manager  of  the  Nnv  York  Mirror,  their  human  appeal.  Tabloids  are  being 
Hearst  morning  tabloid.  written  for  the  “flaming  youth”  of  today 

"fietting  a  proper  fighting  organization  — the  young  bloods  and  their  sweethearts, 
around  him  is  half  the  battle  for  an  ad-  the  people  doing  by  far  the  most  spending 
vertising  manager,”  Mr.  Boyle  said.  “The  of  any  class  in  this  country.” 
other  half  is  getting  out  in  the  field  for  The  Mirror  makes  the  claim  that  no 
business  himself.  Perhaps  the  worst  in-  newspaper  in  its  first  year  has  ever  car- 
dividual  in  the  world  is  the  swivel  chair  ried  as  large  a  volume  of  advertising  as 
advertising  director.  1  have  no  patience  it  has  run,  a  total  of  approximately 
with  him.”  3,800,000  lines. 

Mr.  Boyle  has  lieen  with  the  Mirror  Behind  this  record  can  be  seen  the  wits 
since  July,  1924.  He  came  to  the  tabloid  of  J.  Mora  Boyle.  .Although  he  depre- 
when  it  was  only  a  month  old,  after  hav-  cates  the  business  of  swivel  chair  swivel¬ 
ing  had  many  years’  experience  in  the  ing.  Mr.  Boyle  must  have  .spent  quite  a 
business  offices  of  standard  size  dailies,  portion  of  his  time  at  his  desk.  He  has 
But,  as  needs  be,  he  is  already  a  con-  prepared  for  his  solicitors  a  book  of 
firmed  tabloid  fan.  graphic  fighting  arguments  to  be  used  in 

“When  an  old  conservative  like  Cyrus  selling  the  Mirror  to  New  York  and  gen¬ 
ii.  K.  Curtis  starts  a  tabloid  in  Phila-  eral  advertisers.  He  appears  to  relish 
delphia,  you  can  be  pretty  sure  that  the  figures  and  charts.  They  alxiund  in  this 
handwriting  is  on  the  wall,  and  that  sales  book,  charts  showing  comparisons 
tabloid  journalism  is  with  us  to  stay,”  he  of  milline  rates,  proof  of  tabloid  buying 
said.  power,  circulation  comparisons,  the  pur- 

“The  tabloid  idea,  however,  is  still  new  chasing  power  of  the  average  New  A’ork 
enough  in  this  country  to  make  it  difficult  family,  and  the  advantage  of  the  small 
to  sell  to  advertisers.  Yet  from  an  adver-  size  paper  over  its  larger  competitor, 
tising  stand{)oint  1  believe  the  small  page  But  Mr.  Boyle  doesn’t  rely  merely  on 
has  a  decided  advantage  over  the  stand-  comparisons  for  the  .selling  of  new’spaper 
ard  sheet,  in  that  complete  dominancy  is  space. 

assured.  “I  sell  advertising,”  he  said,  “as  a  very 

“A  picture  paper  has  considerably  efficient  form  of  business  insurance.  The 
longer  life,  too,  than  the  old-style  news-  majority  of  business  men  believe  in  in- 


INDUNAPOnS 


“/^ASE  and  Comment,” 
written  by  Louis  How¬ 
land  of  The  Indianapolis  News 
staff,  explains  in  part  the  reader 
interest  possessed  by  The  News. 

This  intense  reader  interest  is 
not  indicated  on  the  rate  card, 
but  every  News  advertiser  is 
aware  of  it. 


PFB 


(Publishers  Financial  Bureau) 

This  is  the  hall  mark  of  high  authority  on  daily 
and  weekly  business  and  financial  features 
for  newspapers.  It  is  the  “Babson  signature” 
on  all  but  Mr.  Babson’s  weekly  articles. 

For  Specimen  of  “PFB”  features 
and  terms  address 

Publishers  Financial  Bureau— Babson  Park,Ma88. 

"The  Largest  Statistical  Community  in  America” 


Fra,wk  T  Carroll 
QyidvertisingMaju^ 


New  York  Office 
Dan  A.  Carroll 
110  E.  42nd  St 


Chicago  Office 
J.  E.  Lutz 
The  Tower  Bldg. 


- 


Editor  &  Publisher  for  July  4,  192  5 


13 


“The  best  newspaper 

in  the  world  for  i 
thinking  Americans’l 


CHARLES  W.  ELIOT 
President  Emeritus  of 
Harvard  University 


Many  years  of  experience  with  The  New  York 
Times  and  of  observation  of  many  other  news¬ 
papers,  both  American  and  foreign,  have  satisfied 
me  that  The  New  York  Times  is  the  best  news¬ 
paper  in  the  world  for  thinking  Americans  to 
take  who  want  to  get  promptly  all  the  news 
of  the  world  free  from  guesses,  comics,  scandals, 
puzzles,  gossip  and  mere  speculation. 

Sincerely, . 


Cambridge,  Mass.,  April  24,  1925 


(Eh?  N?UJ  inrb  altm?a 

•  "All  the  Sev;s  That’s  Fit  to  Print." 


WITHOUT  COMICS 


WITHOUT  PUZZLES 


AVERAGE  CIRCULATION,  DAILY  AND  SUNDAY,  387.934 

(As  reported  to  the  Post  Office  IVpartment  for  the  six  months  ended  March  31,  1935.] 


Strictly  a  Newspaper — For  Intelligent  and  Thoughtful  People.  Unequaled  in  Com¬ 
pleteness  and  Quality  of  News. 

Its  Advertising  Columns  Are  Informative,  Clean,  Trustworthy. 

Read  The  Times — It’s  a  Liberal  Education. 


The  New  York  Times  Accepts  No  Returns.  Newsdealers  Can  Supply  Only  the  Regular  Demand.  Order  in  Advance. 
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DUPLICATE  TAX  LISTS 
FOR  PUBLICATION 

Treaiury  Expect*  to  Give  Pres*  Name;! 
of  Taxpayers'  and  Amounts 
September  1  Without 
Confusion 


l?v  J.  Bart  Campbell 

(ll'as/iiiifiton  Correspondent  of  KomiR  &  I’ub- 
I.ISHER) 

Washington,  July  2.— Current  tax 
returns  will  be  thrown  open  to  the  public 
some  time  during  this  July  Garrard  B. 
Winston,  under-secretary  of  the  Treas¬ 
ury,  announced  this  week. 

With  the  return  next  week  of  David 
H.  Blair,  United  States  Internal  Revenue 
Commissioner,  to  Washington,  instruc¬ 
tions  are  to  be  issued  to  internal  revenue 
collectors  which  are  intended  to  prevent 
the  confusion  that  prevailed  in  many 
places  when  the  returns  first  were  made 
available  by  an  Act  of  Congress. 

It  is  the  purpose  of  the  Treasury  De¬ 
partment  to  make  the  returns  as 
accessible  as  possible,  it  was  stated 
officially.  In  view  of  the  decision  of  the 
I'nited  States  Supreme  Court  holding 
that  their  publication  is  legal  and  con¬ 
stitutional,  under  the  Act  of  Congress 
providing  for  such  publicity,  it  is  pro¬ 
posed  to  provide  a  duplicate  set  of 
records  for  publication  purposes  so  as  to 
prevent  interference. 

S<  me  Treasury  officials  believe  it  may 
Ik'  Sept.  1  before  all  of  the  returns 
are  available  for  publication,  but  it  is 
the  intention  of  the  Treasury  Department 
to  make  them  public  in  all  collectors’ 
offices  just  as  soon  as  possible. 

The  Deiiartment  is  confronted  with 
another  question  involving  income  tax 
publicity  as  a  result  of  a  decision 
rendered  this  week  by  the  Supreme 
Court  of  the  District  of  Columbia,  which 
ordered  the  production  of  a  number  of 
tax  returns  before  the  U.  S.  Board  of 
Tax  Appeals  in  a  case  pending  before  it. 

Treasury  officials  held  that  when  re¬ 
turns  were  placed  before  the  Board,  and 
became  a  matter  of  record,  they  auto¬ 
matically  became  open  to  publicity  as 
evidence.  Only  the  amount  of  the  re¬ 
turn  had  heretofore  been  held  available 
for  publication  under  such  circumstances. 

The  court's  ruling  was  in  a  case 
brought  by  the  Oesterlein  Machine  Co., 
of  Cincinnati,  which  sought  to  compel 
the  Bureau  of  Internal  Revenue,  to  pro¬ 
duce  the  returns  of  a  dozen  firms  en¬ 
gaged  in  the  same  business  as  the  com¬ 
pany  in  order  to  show  the  Board  how’ 
certain  tax  figures  were  arrived  at. 

.■\n  appeal  in  the  case  may  be  carried 
to  the  l’nite<l  States  Supreme  Court. 

McCakill  Killed  by  Train 

W.  J.  McCahill,  72,  veteran  member  of 
the  .Veto  Verk  Times  staff,  was  killed 
instantly,  June  28,  when  he  stepped  into 
the  path  of  an  express  train  on  the  Long 
Island  railroad  at  St.  Albans,  N.  Y.  His 
wife  who  was  with  him  was  severly  in¬ 
jured.  For  the  past  41  years,  Mr.  Cahill 
was  in  charge  of  the  Times’  Wall  street 
market  tables. 


Illinois  Veteran  Retires 

John  T.  Beem,  86  years,  one  of  the 
oldest  newspaper  men  in  the  country, 
retired  this  week  after  nearly  60  years 
consecutive  service  on  the  DttQuoin  (Ill.) 
Trilmne.  He  joined  the  paper  when  it 
was  launched  shortly  after  the  Civil  War, 
in  which  he  had  served  with  General 
Grant  at  Vicksburg.  Owners  recently 
suspended  the  publication  and  announced 
their  intention  of  erecting  a  modern 
structure  on  the  site  of  the  plant. 


60  Years  on  Chicago  Tribune 

Sixty  yexirs  in  the  composing  room  of 
the  same  newspaper  is  the  record  estab¬ 
lished  by  Thomas  Sullivan,  of  the  Chi¬ 
cago  Tribune.  Mr.  Sullivan  came  to 
the  Tribune  in  1865.  He  w'as  one  of  the 
employes  routed  from  work  by  the  fire 
aiul  the  only  member  of  the  composition 
staff  who  started  work  in  the  ancient 
structure  and  remained  to  hang  his  hat 
in  the  new  Tribune  Tower. 


Newspaper  Club  Condemns  Frauds 

The  Board  of  Directors  of  the  New 
't'ork  Newspaper  Club,  meeting  June  12, 
condemned  as  unauthorized  the  reported 
solicitation  by  men  representing  them- 
.'elves  as  agents  of  the  club,  offering 
“business  men’s  memberships.’’  Business 
men  so  approached  have  been  asked  to 
detain  the  visitors  and  call  a  policeman. 


OLD  QUEBEC  DAIUES 
MERGED  JULY  1 


The  Chronicle,  Oldest  Paper  in  British 
Empire,  and  the  Telegraph  Now 
Publishing  as  Chronicle-Tele¬ 
graph — Staffs  Consolidated 


(By  Telegraph  to  Editor  &  Publisher) 

Qi’ebec,  June  30. — .Vs  the  result  of  a 
merger  which  has  been  anticipated  for 
some  time  the  Quebec  Chronicle  and  the 
Quebec  Daily  Telegraph  publish  their 
last  issues  today  giving  place  to  a  new 
paper  to  be  known  as  the  Chronicle- 
Telegraph. 

The  Chronicle  was  the  oldest  existing 
newspaper  in  the  British  Empire  and 
possibly  in  the  world,  having  been 
founded  in  1764,  the  Telegraph  likewise 
has  an  honorable  record,  going  back  more 
than  half  a  century. 

The  new'  paper  will  combine  all  the 
resources  in  personnel  and  equipment  of 
its  predecessors  thus  commanding  a  po¬ 
sition  of  great  strength  as  the  only  Eng¬ 
lish  language  daily  in  the  city  of  Quebec. 
It  will  publish  a  midday  and  an  afternoon 
edition. 

The  management  will  consist  of  Hon. 
Frank  Carrel,  managing  director;  E.  G. 
Smith,  general  manager ;  and  A.  Ci. 
Penny,  editor-in-chief.  The  two  first 
named  represent  the  former  Telegraph, 
and  the  last  the  old  Chronicle. 

“The  policy  of  the  Chronicle-Telegraph 
will  be  at  all  times  to  promote  good  will 
and  understanding  between  the  two  great 
races  of  Canada  and  specially  to  repn- 
.sent  the  views  and  interests  of  the  luig- 
lish  speaking  ixjpulation  of  the  ancient 
capital,”  Mr.  Penny  told  Editor  &  Prn- 
LiSHER,  “It  will  take  a  keen  interest  in 
every  thing  making  for  the  commercial 
and  industrial  development  of  Quebec,  in 
particular,  and  of  the  Province  and  the 
dominion  at  large.  The  generally  sym¬ 
pathetic  relations  that  have  existed  be¬ 
tween  both  disappearing  papers  and  the 
provincial  government  will  be  maintained 
while  public  affairs  in  the  federal  field 
will  be  followed  with  a  watchful,  intelli¬ 
gent  and  patriotic  interest.” 


NEW  TAMPA  DAILY  OCT.  15 


Work  on  Telegraph  Plant  Being 
Rushed — Equipment  Ordered 

The  new  Tampa,  Fla.,  morning  news¬ 
paper  to  be  known  as  the  Tampa  Tele¬ 
graph  will  start  publication  about  Oct. 
15,  \V.  O.  Stovall,  president  of  the  Gulf 
City  Publishing  Company,  told  Editor  & 
Pi  Bi.iSHER  this  week. 


A  Dependable 
Means  of 
Increasing 
Classified 
Lineage 

Write  for  Particulars 

Associated  Editors,  Inc. 

440  S.  Dearborn  St.,  Chicago 


Rcmcdelling  of  the  Knights  of  Pythias 
building  at  Lal'ayet.e  and  .Morgan  streets 
leased  by  the  company  is  under  way,  and 
practically  the  entire  equipment  has  been 
ordered,  he  said.  The  equipment  consists 
of  12  linotype  machines,  two  monotype 
machines,  complete  composing  room 
equipment,  a  Hoe  sextuple  press  and  a 
complete  Hoe  stereotyping  outfit.  Much 
of  the  material  is  already  enroute  to 
Tampa. 

United  Press  and  United  News  wire 
services  have  been  contracted  for,  to¬ 
gether  with  a  large  number  of  leading 
news  features,  according  to  Mr.  Stovall. 

The  president  of  the  Gulf  City  Pub¬ 
lishing  Company  is  a  son  of  Col.  \V.  F. 
•Stovall,  former  owner  of  the  Tampa 
.\forning  Tribune,  which  was  sold  re¬ 
cently  for  $1,200,(XX).  Associated  with 
him  is  S.  Lloyd  Frisbie  as  vice-president 
and  general  manager. 


Correction 

Through  a  typographical  error  in  the 
Goss  Printing  Press  Company  advertise¬ 
ment  on  page  25  of  the  June  20th  issue 
of  Editor  &  Publisher  the  lineage  gains 
of  the  Buffalo  Times  during  1924  were 
quoted  at  “almost  8,000,000  lines.”  These 
figures  should  have  lieen  800,000  lines  and 
this  correction  is  made  in  fairness  to  the 
Times  as  well  as  the  Goss  Printing  Press 
C<  impany. 


Planning  New  Ogden  Daily 

The  Times  Publishing  Company  is  the 
tentative  name  of  the  concern  organized 
to  publish  a  new  morning  daily  in  Ogden, 
Utah.  A  prize  will  be  given  for  a  per¬ 
manent  name.  Ralph  E.  Bristol,  Ogden 
business  man  is  backing  the  paper. 


FREDERICK  R.  MARTIN 
JOINS  APPLETON’S 


Former  Associated  Press  General  Man¬ 
ager  Acquired  Stock  Interest  and 
Becomes  Vice-President  and 
General  Manager 


'  Frederick  Roy  Martin,  who  ru^lgnecl 
.Vpi'ii  21,  as  general  manager  of  the  .Vs- 
si  dated  Press,  became  vice-president  and 
general  manager  of  the  book  publishing 
nouse  of  D.  .Vppleton  &  Co.,  effective 
July  1.  The  company  is  observing  its 
centenary  this  year. 

Mr.  Martin  has  acquired  a  stock  in¬ 
terest  in  the  Company  and  will  he  a 
member  of  the  Executive  Committee  with 
Howard  C.  Smith.  Chairman ;  John  W. 
Hiltman,  President ;  and  L.  \V.  Sanders, 
Treasurer  of  the  Company. 

Besides  its  general  trade  books,  includ¬ 
ing  fiction,  poetry  and  belles-letters,  the 
hou.se  has  a  large  line  of  books  in  its 
school  and  college,  medical,  musical  and 
Spanish  departments. 

Mr.  Martin  was  graduated  at  Harvard 
and  is  now  a  member  of  the  Harvard 
Board  of  Overseers.  He  received  an 
honorary  A.  M.  from  Brown  in  1902  and 
an  LL.I).  from  Rhode  Island  State  Col¬ 
lege  last  month.  He  was  for  14  years 
editor  of  the  Providence  Journal  and  for 
13  years  with  the  .^s-sociated  Press,  first 
as  assistant  general  manager  and  later 
as  general  manager. 

He  is  a  member  of  the  Society  of  Co¬ 
lonial  Wars,  Sons  of  the  .American  Rev¬ 
olution,  The  Pilgrims,  the  University, 
Century  and  Harvard  Clubs  of  New 
York. 


“It  improves  the 
typography  of  our 
paper  in  every  way” 

Says  Mr.  Oscar  S.  Stauffer,  Manager 
of  the  Traveler,  Arkansas  City,  Kansas. 

IT  is  a  real  pleasure  to  tell  you  how  much  we 
appreciate  our  Ludlow.  When  we  consoli¬ 
dated  the  papers  here  and  had  a  new  force 
in  the  mechanical  room,  which  was  unfamiliar 
with  the  uses  of  the  Ludlow  and  failed  to  use  it, 
we  advertised  the  machine  for  sale.  Then  after 
your  representative  showed  our  men  how  to  use 
it  they  became  so  attached  to  it  that  they  would 
‘  rather  fight  than  see  it  go  out  of  the  office.  We 
have  a  plant  running  seven  keyboard  machines 
and  this  Ludlow,  getting  out  from  a  10  to  20  page 
paper  daily,  and  we  find  the  Ludlow  a  tremen¬ 
dous  help  in  accomplishing  this. 

“It  takes  up  very  little  floor  space,  saves  a 
world  of  time,  both  in  composition  and  distri¬ 
bution,  gives  the  ads  a  new  dress  every  day  by 
the  constant  use  of  new  typefaces,  and  improves 
the  typography  of  our  paper  in  every  way.” 


Ludlow  Typograph  Co. 

2032  Clybourn  Avenue,  Chicago 

San  Francisco:  5  Third  Street  New  York:  6.')  Park  Row 
Boston:  261  Franklin  Street  Atlanta:  41  .Marietta  Street 


LUDLOW  QUALITY  COMPOSITION 
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Easy  and  Effective  Method  for  Newspapers  to  Inform 
Local  Trade  and  Mannfactnrers  of  Comparative  Costs 
of  Newspaper  and  Magazine  Advertising 

Too  frequently  wholesalers  or  large  retailers  request-  Costs  of  newspaper  advertising  by  states  and  geo- 

ing  manufacturers  for  newspaper  advertising  receive  graphical  divisions  have  been  worked  out  in  simple, 

the  reply  that  newspaper  advertising  though  admit-  table  form  showing:  Number  of  English  daily  News- 

tedly  better,  is  too  expensive.  Then  the  advertiser  papers,  separated  morning,  evening  and  Sunday; 

quotes  the  total  magazine  circulation  he  is  buying  in  Joint  line  rate  of  each  group;  Circulation  of  each 

that  particular  state,  and  its  proportionate  cost —  group, 

thinking  it  is  cheaper. 

For  example,  take  North  Carolina.  If  an  advertiser 
The  only  effective  answers  to  such  fallacies  are  the  were  to  say  that  he  is  buying  4  mageizines  providing 

facts  which  are  available  for  the  asking  from  a  num-  a  combined  circulation  of  93,753  in  that  state,  at  a 

ber  of  authoritative  sources  listed  at  the  conclusion  proportionate  line  rate  of  55c,  it  is  a  simple  matter 

of  this  advertisement.  to  refer  to  these  handy  charts  and  reply  as  follows; 


Comparative  Cost  of  Magazine  and  Newspaper  Advertising 

in  North  Carolina 

•  1  Proportionate 

Total  Net  North  Carolina  Line  Proportionate  Cost  of  560  Lines, 

Paid  12/31/24  Population  2,559,123  Rate  Line  Rate  for  N.  C.  lO-inches  x  4  columns 


Saturday  Evening  Post  .  2,329,589  19,322  $12  10c  $56.00 

Ladies’  Home  Journal .  2,350,952  26,146  15  17c  95.20 

American  Magazine .  2.206.520  28,351  12  15c  84.00 

Literary  Digest  .  1,433,483  19,934  9  13c  72.80 

Totals  . .  8,320,544  93.753  $48  55c  '  $308.00 


93,753  circulation  with  heavy  duplication  scattered  thinly  all  over  North  Carolina  isn’t  enough  to  do  any 
dealers  a  lot  of  good, — just  enough  to  do  a  lot  of  dealers  little  good. 

Newspaper  advertising  in  North  Carolina  sells  the  greatest  number  of  people  at  the  lowest  cost.  You  have 
the  advantage  of  selecting  cities  where  the  advertising  will  do  you  the  most  good.  You  can  select  the  strong¬ 
est  paper.  Morning,  Evening  or  Sunday,  and  you  can  absolutely  eliminate  duplication.  '  ‘  ‘ 


Morning  Papers 

Joint 

Line 

Evening  Papers 

Joint 

Line 

Sunday  Papers 

Joint 

Line 

Number  Circulation 

Rate 

Number  Circulation 

Rate 

Number  Circulation 

Rate 

13  144,341 

.556 

29  1 1  8,399 

.772 

19  196,559  • 

.786 

'/4  page  averaging  10-in. 
cost  only — 

X  4  cols. 

(560  lines)  in  every  English  daily 

newspaper  in  North  Carolina 

would 

$31  1 .36  Morning 

$432.32  Evening 

$440.16  Sunday 

These  costs  include  all  newspapers  in  North  Carolina.  Of  course,  the  average  campaign  would  not  require  that 
many  and  the  cost  would  be  proportionately  lower.  You  retain  the  selection  of  medium  and  market. 

Ask  for  booklet  on  costs  of  national  newspaper  advertising  by  states  If  any  other  services  should  be  included  let  us  know  and  we  shall 
and  zones.  W rite  any  of  the  following :  glad  to  list  them  in  future  advertisements. 

E.  Katz  Special  Advertising  Agency,  58  W.  40th  St.,  N.  Y. 

TTic  Blackman  Company,  120  West  42nd  St.,  New  York  City.  Publishers — get  the  figures  for  pour  state.  Publish  them  occasionally 

Bureau  of  Advertising,  A.  N.  P.  A.,  270  Madison  Ave.,  N.  Y.  in  your  newspaper  and  mail  reprints  to  your  local  retailers  and  whole- 

Editor  &  Publisher,  Times  Bldg.,  New  York  City.  salers.  Advise  them  how  to  use  the  figures  to  their  own  advantage  in 

Advertisers’  Weekly,  Jason  Rogers,  Publisher,  New  Rochelle,  N.  Y.  getting  proper  newspaper  advertising  support  from  the  companies 

Standard  Rate  and  Data  Service,  536  Lake  Shore  Drive,  Chicago.  whose  goods  they  are  selling. 

Invest  in  Newspaper  Advertising 

E.  Katz  Special  Advertising  Agency 

Establiahed  I  888 

Publishers’  Representatives 


Chicago 
Kansas  City 


New  York 


Atlanta 
San  Francisco 
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STAFF  MEETING  OF  8 
BOOTH  DAIUES 

Freedom  of  Speech  and  the  Press, 
Development  of  American  Youth, 
Topics  of  Speakers — J.  S.  Bryan 
and  Conger  on  Program 


liRAND  Rapios,  Mich.,  June  23 — Free¬ 
dom  of  speech  and  of  tlK-  press,  balanced 
development  of  the  American  youth  and 
the  post  war  status  of  Germany  were 
subjects  respectively  presented  at  a 
dinner  Tuesday  evening  at  Kent  County 
Club  by  John  Stewart  Bryan,  pub¬ 
lisher  of  the  Richmond  (Va.)  News 
Lciuier;  Fielding  H.  Yost,  athletic  direc¬ 
tor  of  the  C'niversity  of  Michigan,  and  S. 
Beach  Conger,  Berlin  correspondent  of 
the  .Vett'  York  Ei'ciitng  Post  and  Phila- 
dcll'hio  Public  Ledf’cr. 

The  cKcasion  was  the  banquet  con¬ 
cluding  a  conference  of  editors  of  the 
Booth  Publishing  Company,  newspapers 
in  .Michigan.  Beside  editorial  executives 
of  the  eight  Booth  papers,  prominent 
men  of  Grand  Rapids  and  western  Michi¬ 
gan  were  present  as  guests  of  Edmund 
\V.  Booth,  editor  and  manager  of  the 
(Irtmd  Rapids  Press. 

Mr.  Bryan  as.sailed  what  he  termed  the 
latest  attempt  to  subject  the  intellectual 
freedom  of  a  people  to  the  will  of  a 
group,  the  Tennessee  anti-evolutum  law. 

■‘()ur  forefathers  thought,”  he  .said, 
“that  the  moment  they  had  cast  off  the 
yoke  of  English  autocracy  and  established 
themselves  as  a  severeign  people  they 
would  be  out  of  the  wckxIs.  They 
weren’t,  .\gain  the  nation  found  itself 
with  a  problem  involving  the  inalienable 
right  of  men  to  freedom,  this  time 
slavery. 

“\ow  we  have  established  the  right  to 
autonomy,  we’ve  upheld  the  principle  of 
unity  of  the  states — and  we  are  facing  an 
oppression  as  great  as  either  of  those 
against  which  they  struggled.  Let  us 
take  the  Scopes  affair  in  Tennessee  as 
an  example.” 

Making  clear  that  he  was  not  discuss¬ 
ing  evolution  as  a  champion  or  as  an 
opponent  Mr.  Bryan  deni^  the  right  of 
any  group  to  dictate  in  defiance  of  con¬ 
stitutional  provision  what  the  citizen  of 
America  shall  think,  to  what  extent  he 
shall  express  his  thought  or  to  what  limits 
he  may  go  in  quest  of  the  truth. 

“Evolution,’'  he  held,  “is  simply  a 
hypothesis — a  theory  not  proved  but  as¬ 
sumed  for  argument  which  may  lead  to 
truth.  But  the  day  you  say  a  man  hasn’t 
the  right  to  state  a  hypothesis  you  are 
preparing  to  halt  the  education  of  the 
liuman  race,  you  are  preparing  to  ignore 
every  gainful  end  reached  by  civilization, 
you  are  preparing  to  go  back  and  live 
in  trees.’’ 

“Believe  it,”  declared  Mr.  Yost,  “every 
leading  university  in  America  within  10 
years  will  demand  of  each  student  at 
least  one  hour  a  day  of  physical  exercise. 

“The  purpose  of  a  university  is  to 
develop  men.”  he  contenderl,  stressing 
tion  on  which  a  strong,  progressive 
citizenship  can  be  built. 

Mr.  Conger,  once  of  the  (irand  Rapids 
Press  editorial  staff,  later  a  war  corre¬ 
spondent  attached  to  the  German  armies 
for  the  Associated  Press  and  since  the 
war  stationed  as  a  foreign  correspondent 
that  the  healthy  body  is  the  one  founda- 
at  Berlin,  discounted  .American  fears  of 
any  grave  change  in  the  present  status 
of  Germany. 


Three  points  he  stressed :  That  the 
election  of  Hindenburg  is  not  significant 
of  a  tendency  toward  a  return  to  mon¬ 
archy;  that  the  (jerman  people  do  not 
want  another  war  and  that  the  country 
has  settled  to  a  “painful  and  steady  re¬ 
building  and  return  to  prewar  economic 
conditions.” 

Other  speakers  were  .A.  \V.  Stace, 
feature  editor  of  the  Booth  papers,  who 
outlined  the  needs  of  forestry  conserva¬ 
tion  in  Michigan,  and  A.  R.  Treanor, 
editor  of  the  S'agiiunv  Xexes-Councr, 
who  spoke  briefly  of  the  relations  be¬ 
tween  the  newspaper  and  civic  and  busi¬ 
ness  interests  in  its  local  field. 

ALUMNI  ELECT  ARNOLD 


Wisconsin  Journalism  Graduates  Cele¬ 
brate  20th  Year  of  Course 

VV'aldo  .Arnold,  news  editor  of  the 
Milwaukee  (W’is. )  Journal,  was  elected 
president  of  the  permanent  Journalism 
.Alumni  .Association  of  the  University  of 
Wisconsin  at  the  20th  anniversary  cele¬ 
bration  of  the  course  in  journalism,  mark¬ 
ing  the  first  nation  wide  reunion  of  grad¬ 
uates  of  the  course. 

Jane  Pine,  associate  editor  of  Hygeia, 
Chicago,  was  elected  vice-president,  and 
Franklin  Bump,  Jr.,  Madison,  was 
elected  secretary-treasurer,  .At  the  clos¬ 
ing  dinner  of  the  reunion,  held  June  21, 
a  resolution  was  passed  by  the  alumni 
organization  calling  upon  the  president 
and  faculty  of  the  University  of  Wis¬ 
consin  and  the  board  of  regents  to  change 
the  course  in  journalism  into  a  distinct 
School  of  Journalism  with  a  dean,  pre¬ 
scribed  curriculum,  and  a  special  degree. 


Trade  Complaint  Dismissed 

The  Federal  Trade  Commission  has 
dismissed  its  complaint  against  the  Em¬ 
press  Manufacturing  Company,  of  New 
York  City,  a  manufacturer  of  toilet 
preparations.  The  firm  in  a  stipulation 
stated  that  it  had  ceased  from  the  prac¬ 
tices  complained  of  and  has  promised 
that  it  will  not  resume  the  same  in  the 
future.  The  cuiuplaint  charged  mislead¬ 
ing  advertising. 


NEW  YORK  TIMES  GETS 
DOHENY’S  OWN  STORY 


Exclusive  Interview  with  Oil  Man 
Occupies  13  Columns  in  July  1 
Issue — Obtained  by  L.  C.  Speers, 
Staff  Man 


Played  as  the  off-side  lead  of  the  first 
page  of  the  Nc7.i'  York  Times  of  Wed¬ 
nesday  of  this  week  was  a  notable  inter¬ 
view  with  Edward  L.  Doheny,  President 
of  the  Pan  American  Oil  Company, 
under  charges  of  criminal  conspiracy 
with  Albert  B.  Fall,  Secretary  of  the 
Interior  in  the  Harding  administration. 
The  story  was  obtained  by  L.  C.  Speers, 
a  staff  correspondent,  sent  to  Los 
.Angeles  to  get  the  statement. 

The  story  covered  13  columns  of  the 
newspaper.  To  insure  absolute  exclusive¬ 
ness  it  was  sent  by  airplane  mail.  In 
his  introductory  paragraphs  the  reporter 
wrote : 

“Mr.  Doheny’s  story  was  told  to  me 
in  the  library  of  his  Chester  Place  home 
and  in  the  presence  of  his  counsel.  The 
telling  occupied  more  than  seven  hours 
and  was  not  completed  in  a  single  day. 
At  any  request  the  narrative  was  taken 
down  by  a  stenographer  as  Mr.  Doheny 
spoke,  and  is  reproduced  liere  in  his  own 
words. 

“This  is  the  first  detailed  story  of  the 
lease  transactions  made  public  by  any  of 
the  leading  persons  accused  in  the  now 
famous  naval  reserve  oil  scandals.  It  is 
no  secret  that  Mr.  Doheny  laid  bare  in 
this  way  the  facts,  from  his  point  of 
view,  of  the  Elk  Hills  leases  and  his  part 
in  them,  against  the  advice  of  his  counsel 
and  under  protest  from  them.  The  story 
he  told  is  the  one  he  expects  to  tell  from 
the  witness  chair  at  the  trial  in  VV’ash- 
ington  next  October,  and  counsel  would 
have  preferred  that  he  should  make  it 
public  then  for  the  first  time.  Mr. 
Doheny,  however,  chafing  under  the  ac¬ 
cusations  against  him.  insisted  upon  lay¬ 


ing  before  the  public  without  further 
delay  his  version  of  the  oil  transactions 
in  which  he  shared,  and  he  carried  his 
point. 

“In  regard  to  one  detail  only  did  his 
lawyers  have  their  way.  Mr.  Doheny 
was  not  permitted  to  discuss  the  mat¬ 
ter  of  the  $100,000  loan  he  is  alleged 
to  have  made  to  Secretary  Fall.  It 
was  declared  by  his  counsel  that  he 
had  already  told  in  its  entirety  the 
story  of  that  loan  to  the  Senate  in¬ 
vestigating  committee  and  that  the  story 
he  would  tell  at  the  Washington  trial 
would  be  in  all  respects  identical.  The 
Senate  narrative,  however,  the  lawyers 
pointed  out,  would  not  now  be  atlmissible 
as  evidence,  but  it  would  be  if  it  were 
told  to  a  third  person.  That  being  so, 
they  said,  they  did  not  intend  to  give  the 
Government  a  chance  to  cross-examine 
any  New  York  newspaperman  with 
whom  it  had  been  discussed.” 

Mr.  Doheny’s  statement  was  hotly  at¬ 
tacked  on  Thursday  by  various  news- 
IKtpers. 
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An  unusual  financial  service 
that  places  emphasis  on  the 
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course  of  security  and  com¬ 
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French  Paper  Hit  by  Fire 

h'ire  destroyed  the  building  in  Moncton, 
N.  B.  occupied  by  the  L’Evangcline, 
French  language  weekly,  June  21.  .All 
of  the  publishing  equipment  was  badly 
damaged.  The  weekly  has  suspended 
publication  until  a  fireproof  building  has 
been  built  on  the  site  of  the  destroyed 
structure. 


Strike  in  Edmonton 

Employees  of  the  Edmonton  (Alta. I 
Bulletin,  morning  pajter.  went  on  strike 
June  19,  as  an  outcome  of  a  5  per  cent 
wage  reduction  which  the  management 
announced  was  imperative  owing  to 
])resent  business  conditions. 


OuA  pomA 
La-  ta  thjL 
^/^ttAwrtujaaA^’- 
urfint  CnfiAAJt 
Ld-  to  tf\£, 
TTUnxAi, — 


Announcing  our  ability  to  again  serve  the  public  with 


Ten  Automobile*  a*  Prize* 

Buffalo  Elvening  Post  is  awarding  ten 
automobiles,  valued  at  $16.(X)0,  in  a  sub- 
.scription  contest. 


Butler  Attack*  Tabloid 


GENUINE  FLEXirVPE  DRV  MAT 

This  is  the  original  mat  which  gave  such  wonderful  results  before  the  war. 
It  is  carried  in  stock  sizes  in  our  St.  Louis  warehouse  ready  for  immediate 
shipment. 


Gen.  Smedley  Darlington  Butler,  direc¬ 
tor  of  public  safety,  issued  a  statement 
Wednesday  attacking  the  Daily  News  for 
alleged  use  of  p<ilice  to  gather  subscriptions. 


For  Results  and  Satisfaction  in  your  Stereotype  Foundry,  use 

FLEXITYPE  DRY  MATS 


Directory  of  Leading  Features 

FOR  DAILY,  SUNDAY  AND  WEEKLY  NEWSPAPERS. 


Fiction  Radio 

••STORIES"  FOR  LARGE  AND  SKALL  PAPERS 

Lewis  Wilton  Appleton,  Jr.,  A  non  teelinic*!,  nwkly  radio  review 

2044  Margaret  8t..  Philadelphia.  Pa.  B.v  CAUL  H.  Ul  TMAX 

Waihington  Radio  New*  Service 

F/tlfftrinlR  1422  F  St.  Waahington,  D.  C. 


TIMELY  TOPICS.  DAILY  SERVICE  DIRECT  FROM  PARIS 

ExeluHive  Territory  All  ph.-'Hea  European  Radio  Xews, 

Reid  Editorial  Service  told  exoliieirely  by  elty. 

Hairitburg,  Fa.  The  Delano  Service,  16,  Avenue  de  I'Opera 


and  for  Wet  Mats  Use: 

WEST  INDIA  CREAM  STEREO  TISSUE 
RADIANT  RED  RAG 
SUPERIOR  MACHINE  MATRIX 
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Brooks  Paper  Company 
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Gained  1036  Columns 

of 

Paid  Display 
Advertising 

During  the  first  six  months  of  1925 

This  gain  was  made  against  advertis¬ 
ing  volumes,  which  themselves,  broke 
all  previous  records.  During  this 
period  the  Evening  Journal  published 

27,447  Columns 

the  largest  volume  ever  published  in 
a  similar  period  by  the  Evening 
Journal  or  any  other  evening  paper  in 
New  York. 

The  Evening  Joiirnars  total  for  the  first 
6  months  exceeded  the  second  evening 
paper  by  more  than  4,409  columns. 


Nothing  succeeds  like  responsive  circulation 
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BOSTON  STORES  AGREE  TO  END  ABUSES 
IN  PREPARATION  OF  AD  COPY 


“CAPTURING  CHARM” 


Standards  of  Practice  Effective  July  1,  Forbid  Setting  of  Ads 
Not  To  Be  Used,  and  Needless  Changing 
of  Type  and  Cuts  in  Proof 


‘'^^ASTE  motion,  time,  and  money  due 
to  practices  of  local  advertisers  in 
Boston  newspapers  will  be  lessened,  it  is 
the  intention  of  these  advertisers,  by  the 
strict  application  of  new  standards 
adopted  this  week.  Setting  advertisements 
without  subsequently  using  them,  chang¬ 
ing  the  size  of  advertisements  and  of 
cuts  after  proofs  have  been  rendered, 
loose  practices  in  the  making  of  line- 
cuts,  half-tones,  Ben  Day  and  reverse 
plates  are  among  the  wastes  at  which  the 
new  rules  are  aimed.  The  standards 
were  adopted  by  the  Retail  Trade  Board, 
in  conference  with  the  newspaper  pub¬ 
lishers,  and  meet  the  approval  of  the 
latter.  Their  text  follows: 


a  job  press:  the  impression  on  the  proof  is 
then  phrjtographed  and  a  zinc  plate  is  made. 

6 — Releases 

(a)  In  releasing  advertising  to  the  news¬ 
papers  a  release  .slip  should  be  used.  Release 
slips  will  he  furnished  by  the  newspapers 
if  desired. 

(h)  In  releasing  from  proof,  state  either 
“size  as  set”  or,  where  a  new  size  is  given, 
state  Sully  how  new  size  is  to  be  obtained. 
If  such  instructif/ns  are  not  given,  it  will 
t)e  assunie<l  that  the  advertisement  is  to  he 
inserted  as  set.  even  though  the  size  is 
ditferciit  from  that  on  the  release  slip. 

BRITISH  A.A.C.W.  GROUP 
TO  MEET  JULY  4-8 


1 —  Order  to  Set  Copy 

No  newspaper  should  be  asked  to  set  an 
advertisement  unless  it  is  reasonably  sure 
that  that  advertisement  is  going  to  appear  in 
that  newspaper.  Setting  of  advertisements 
shall  be  considered  an  obligation  to  use  on 
the  part  of  the  advertiser,  and  once  set  they 
shall  not  be  killed  without  good  and  sufficient 
reason. 

2 —  Preparation  op  Copy 

(a)  Layout  for  each  advertisement  shall  be 
prepared  on  the  standardized  layout;  sheet  to 
DC  furnished  free  by  newspapers,  and  to  lie 
acceptable  to  the  stores.  This  sheet  should 
show  the  general  effect  desired  and  give  total 
size  and  comparative  size  of  sections.  The 
exception  to  tliis  will  be  in  the  case  of  stores 
which  generally  follow  a  standardized  layout. 

(b)  No  copy  should  be  written  on  this  lay¬ 
out,  except  the  large  display  headlines.  All 
copy  should  be  legibly  written,  preferably 
typewritten,  and  each  section  on  a  separate 
sheet. 

(c)  Type  markings  should  be  done  by  a 
competent  person.  Where  this  is  not  possible, 
the  marking  of  body  type  and  general  ar¬ 
rangement  of  display  division  should  be  left 
to  the  printer. 

(d)  As  far  as  possible  copy  should  lie 
edited  and  layouts  O.  K.’d  before  being  sent 
to  newspaper. 

(e)  Copy  should  be  written  on  paper  not 
larger  than  8'/jxll"  to  avoid  folding  and 
refolding  by  the  printer. 

3 — Drawings  and  Cuts 

(a)  Artists  should  be  given  ample  time  to 
make  drawings. 

(b)  All  drawings  should  be  O.  K.’d  before 
being  sent  to  the  newspapers. 

(c)  Drawings  should  go  to  the  newspaper 
at  the  same  time  as  the  copy. 

(d)  The  exact  size  of  cut  should  be  ordered 
before  type  is  set.  Where  type  is  set  first 
and  cuts  ordered  afterwards,  it  frequently 
results  in  resetting  all  of  the  type  in  the  sec¬ 
tions  where  cuts  are  used. 

(e)  Instructions  to  the  art  department 
should  be  made  or  supervised  by  some  one 
competent,  and  in  all  cases  both  dimensions 
.should  be  taken  into  consideration  in  mark¬ 
ing  size  on  drawings. 

( f)  Drawings  should,  as  far  as  possible, 
lie  of  standard  proportions  to  allow  'At  Vi  or 

reductions. 

(g)  Drawn  borders  should  not  be  used 
where  standard  rule  borders  will  give  tbe 
effect  desired. 

(h)  When  more  than  one  newspaper  is  to  be 
us^,  the  same  cuts  or  drawings  should  be 
pasMd  from  paper  to  paper,  instead  of  mats. 

(i)  Where  there  is  a  jiossibility  of  their 
bemg  used  the  second  time,  drawings  should 
be  filed  by  tbe  advertiser  for  future  use. 

(j)  Every  drawing  should  carry  the  name 
of  tbe  advertiser  to  whom  it  belongs. 

4 — Corrections  and  Proofs 

(a)  All  corrections  shall  lie  made  according 
to  the  standardized  form  used  in  newspaper 
offices. 

(b)  Corrections  should  be  made  promptly 
and  legibly. 

(c)  In  the  case  of  large  advertisements, 
proofs  should  be  cut  in  sections  before  mark¬ 
ing  corrections.  This  obviates  lines  crossing 
and  recrossing  each  other,  which  results  in 
great  loss  of  time. 

(d)  When  making  changes,  always  USE 
THE  LAST  PROOF  THAT  HAS  BEEN 
SUBMITTED,  and  do  not  send  corrections 
to  one  i>aper  on  proofs  which  have  come  from 
another. 

(e)  Corrections  involving  a  large  amount  of 
work  to  secure  very  slight  changes  in  effect 
should  be  avoided. 

( f)  Where  any  considerable  amount  of  new 
copy  is  necessary,  this  new  copy  should  be 
on  a  separate  sheet,  preferably  typewritten, 
instead  of  written  on  the  margin  of  the  paper. 

(g)  The  number  of  proofs  requested  should 
be  kept  to  the  minimum  necessary  and  a 
record  of  this  number  to  be  filed  by  tbe 
individual  advertiser  with  the  newspapers. 

5 — Reverse  Plates 

(a)  Final  O.  K.  on  the  type  matter  should 
be  given  before  Ben  Day  or  reverse  plates 
are  made. 

In  making  Ben  Day  or  reverse  plates 
(white  type  in  a  black  background),  it  is 
necessary  to  first  set  the  words  desired  in 
type;  then  a  proof  is  taken  on  fine  paper  on 


Eighteen  Departmental  Sessions  Sched¬ 
uled  for  Harrowgate  Convention  of 
District  14  Clubs — Woodbridge 
May  Speak 


Eighteen  departmental  sessions  will  be 
held  in  conjunction  with  the  first  annual 
convention  of  fhe  Fourteenth  District  of 
the  Associated  Advertising  Clubs  of  the 
World  (the  British  Isles)  at  Harrogate, 
Yorkshire,  England,  Saturday  to 
Wednesday,  July  4-8,  according  to  C. 
Harold  Vernon,  London,  district  chair¬ 
man. 

The  convention  is  expected  to  attract 
nearly  1,000  delegates  from  the  40  Ad¬ 
vertising  Clubs  in  the  British  Isles.  C. 
K.  Woodbridge,  president  of  the  Dicta¬ 
phone  Sales  Corporation,  New  York, 
president  of  the  A.  A.  C.  W.,  will  prob¬ 
ably  make  his  first  official  appearance  at 
a  district  convention  at  that  time. 

Other  speakers  before  the  general  ses¬ 
sions  will  include  Sir  Philip  Cunliffe- 
Lister  and  Sir  Charles  Higham,  prom¬ 
inent  British  advertising  men,  and  An¬ 
drew  Milne,  honorary  secretary  of 
District  14. 

The  Publicity  Qubs  of  Leeils  and 
Bradford  will  he  joint  hosts. 

Represented  in  the  departmental  ses¬ 
sions  will  be  manufacturers,  retailers, 
communities,  hotels,  churches  and  other 
advertisers ;  posters,  direct  mail,  motion 
picture  and  newspaper  mediums ;  printers 
and  engravers ;  business  research,  sales 
management,  distribution  and  overseas 
trade  development  authorities ;  Advertis¬ 
ing  Club  executives,  and  the  Truth-in- 
Advertising  Movement  in  Great  Britain. 

Stuart  J.  Hirst,  president  of  the  Pub¬ 
licity  Club  of  Leeds,  is  chairman  of  the 
Joint  Organizing  Committee  for  the  con¬ 
vention. 

The  Fourteenth  District  was  organized 
at  the  London  Convention  of  the  Asso¬ 
ciated  Advertising  Qubs  of  the  World 
last  July.  This  was  the  first  World 
Advertising  Convention  to  be  held  out¬ 
side  of  North  America  and  attracted 
nearly  2,000  delegates  from  the  United 
States  alone. 
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By  Elsik!  Ferguson 


“The  Queen  of  Charm”  in  This 
Daily  Feature  Tells  How  To 
Acquire  the  Most  Precious  of 
Human  Assets. 


LEDGER  SYNDICATE 


INDEPENDENCE  SQUARE 


PHILADEUPjHIA 


DMIYPMRSFRONdniEltQnES 

Hotaungs  News  Stand 

Broadway  AND  45rd  St. 

North  End  The  Times  Buildino 


‘’Parhapo  tiia  most  oownopoUtaa  apot  Naw  York  Oty  Is  Forty-tUnd  Stiaai  asi 
Broadway  ...  Hero  is  a  nuunmoth  news  stand  whldi  sells  news|iapsrs  (rooi  avsoy 
dty  In  tbs  world.  .  .  Every  town  has  similar  stands,  but  none  as  ln%o  as  tbk, 
and  none  as  varied  and  as  picturesciua  in  its  patranage.” 

— Bo$ttm  Trmneript,  Oct.  29,  19X1. 

HOTAUNG’S  NEWS  AGENCY,  308  WEST  40th  STREET,  NEW  YORK 


International  Advertising 

single  appropriation  can  be  made  to  cover  the  two  publi¬ 
cations  that  reach  those  who  control  the  national  advertising 
of  the  United  States  and  Great  Britain. 

EDITOR  &  PUBLISHER 

New  York 
and 

ADVERTISING  WORLD 

London,  Eng. 

have  entered  into  an  agreement  in  respect  to  editorial  and  advertising 
representation  in  their  representative  fields  and  thereby  afford  unusual 
cooperation  and  a  source  of  information  and  service  for  those  in¬ 
terested  in  international  marketing  and  advertising. 

Publishers  With  a  Message  for 
Advertisers  of  America  and  Great  Britain 

will  appreciate  the  opportunity  to  secure  a  combination  rate  for  the 
two  most  influential  circulations  in  the  publishing  field. 

Combination  Rates  for  12  Insertions 
CONTRACT:— 

Full  Page  . $280.00  per  insertion 

Half  Page .  145.00  per  insertion 

Quarter  Page . . .  82.50  per  insertion 

You  are  cordially  invited  to  communicate  with  Editor  &  Purlisher, 
Suite  1700  Times  Building,  New  York  for  further  details  of  circulation, 
editorial  policy  and  mechanical  requirements  of  Advertising  World.  This 
office  can  be  of  great  assistance  to  manufacturers  who  desire  information 
in  regard  to  marketing  conditions  of  Great  Britain.  Publishers  of  leading 
American  newspapers  will  also  avail  themselves  of  this  opportunity  to  de¬ 
liver  their  messages  to  the  largest  advertisers  of  Great  Britain,  many  of 
whom  are  keenly  interested  in  the  markets  of  America. 


Editor  8C  Publisher 
1700  Times  Building 
Broadway  at  42d  Sc. 

New  York,  N.  Y. 

Telephones : 

Bryant  J052  -  J05  J  -  3054  -  3055  -  3056 
Cable  Addma:  EDPUB,  NEW  YORK 


Advertising  World 

14  King  Street 
Covent  Garden,  W.  C.  2 
London,  England 

Telephone:  Gerrard  7615 
Cable  Address  i 

ECOPUBLISH.  RANDp  LONDON 
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UNOTYPE 


MIXED  FACES 

Continuously  Composed 
Continuously  Distributed 


MERGENTHALER  LINOTYPE  COMPANY 
Brooklyn,  New  York 


Photograph  Made  In  San  Francisco  Call,  San  Francisco,  Cal. — 22  Linotypes 
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E  D  I 


AN  OLD  GOBLET’S  SWEET  WINE 

JOHN  T.  DELAXE  served  as  editor  of  The  London 
Times  from  1H41  until  1877,  having  accepted  ap¬ 
pointment  as  editor-in-chief  in  his  24th  year.  The 
newspaper  became  the  greatest  journalist  ixjwer  in 
England  or  Europe  in  his  day. 

.\mencans  think  of  our  free  and  untrammeled  press 
as  novel  in  the  world’s  history  and  of  the  press  of 
England  of  the  last  century  as  servile  and  unprincipled. 

There  is  historial  record  of  the  following  significant 
incident  concerning  Delane,  often  quoted  by  Bradford 
Merrill,  a  keen  student  of  journalistic  principles. 
Dclane  had  been  out-spoken  concerning  the  government. 
Queen  V’ictoria’s  husband,  the  Prince  Consort,  wrote 
to  Lord  Clarendon,  complaining  that  the  Times’  editor 
“declined  to  throw  a  veil  over  our  short-comings.”  In 
a  letter  answering  this  rebuke  Delane  in  part  said : 

"The  country  will  govern  itself.  *  *  *  *  In  spite 

of  governments,  measures  spring  forth,  no  one  knows 
how,  in  the  minds  of  the  nation,  at  first  rudely  but 
truly  conceived,  then  taking  solidity  and  form,  and 
lastly  forcing  themselves  into  the  legislative  being. 
*  *  *  *  The  purposes  and  the  duties  of  the  two 
powers— the  press  and  the  government — are  constantly 
separate,  generally  independent,  sometimes  diametrically 
opiK)sitc.  The  dignity  and  the  freedom  of  the  press  are 
trammeled  the  moment  it  accepts  any  other  position. 
To  perform  its  duties  with  courage  and  independence 
and  constantly  with  the  utmost  public  advantage,  the 
press  can  enter  into  no  close  or  binding  alliance  with 
the  statesmen  of  the  day,  nor  can  it  surrender  its 
permanent  interests  to  the  convenience  of  the  ephemeral 
power  of  any  government.  It  must  daily  and  fervently 
appeal  to  the  enlightened  force  of  public  opinion,  an¬ 
ticipating,  if  possible,  the  march  of  events — standing  in 
the  breach  between  the  present  and  the  future — always 
telling  the  truth  as  we  find  it  without  fear  of  conse¬ 
quences.  We  must  never  lend  convenient  shelter  to 
acts  of  injustice  or  oppression,  but  expose  them  at  once 
to  the  judgment  of  the  world.  *  ♦  *  While  diploma¬ 
tists  are  exchanging  courtesies,  the  press  can  unmask 
the  mean  heart  that  beats  beneath  the  jeweled  decora¬ 
tion,  or  point  the  blood  stains  on  the  hand  that  grasps 
a  sceptre.  The  fir.st  duty  of  the  e<litor  is  to  seek  out 
the  truth,  above  all  things,  and  to  present  to  his  readers, 
not  such  things  as  statecraft  would  wish  them  to  know, 
but  the  truth  as  the  independent  editor  sees  it.” 

.•\n  old,  old  goblet,  but  how  sweet  the  wine  it  contains. 


Do7i’t  call  it  a  “game" — the  newspaper  indus¬ 
try  suffers  inereasing  indignity  from  this  ex¬ 
pression.  If  yon  do  not  think  it  is  a  fn-ofession, 
call  it  a  husincss,  hut  it  is  not  a  game. 

S.  N.  P.  A.  MEETING 

FOK  nearly  a  quarter  of  a  century  Southern  news¬ 
paper  publishers  have  been  holding  annual  meet¬ 
ings  for  united  consideration  of  and  action  upon 
the  problems  in  the  industry  they  represent.  Next 
week  more  than  100  influential  members  of  the  South¬ 
ern  Newspaper  Publishers’  Association  will  again 
assemble  at  Asheville. 

'  Tl^  S.  N.'  P.  A.  compares  with  the  Inland  Daily 
Press  .Association  in  po’int.of  membership.' ^  There  is 
no  regional  association  which  more  keenly ‘jattacks  the 
vital  questions  in  j()urnali.sm.  Its  annual  sessions  are 
lively  exchanges  of  thought  upon  progressive  policies. 
The  association  is  well  supported,  both  morally  and 
materially. 

Editor  &  Publisher  believes  that  no  movement  in 
the  newspaper  realm  deserves  greater  encouragement 
than  this  idea  of  regional  conferences.  Nothing  but 
good  can  come  from  them.  .And,  as  we  constantly 
reiterate,  the  maximum  benefit  will  have  been  realized 
when  means  are  found  to  make  the  experiences  of 
the  various  sectional  associations  the  common  prop¬ 
erty  of  the  newspapers  of  the  nation.  When  the 
S.  N.  P.  A.  finds  improved  means  of  rendering  public 
service,  the  discovery  should  belong  to  the  newspapers 
of  the  country.  When  progress  is  made  and  reported 
by  any  of  the  live  state  or  sectional  groups,  it  should 
be  made  available  to  Southern  newspapers.  There  are 
no  boundaries  in  our  journalism,  nor  sectional  divisions 
of  American  thought  and  action. 


RIAL. 


Now  we  exhort  you,  brethern,  warn  them  that 
are  unruly,  comfort  the  feeble-minded,  support 
the  weak,  be  patient  toward  all  men. — Thessa- 
lonians;  V,  14. 


GREAT  EXCITEMENT 

HE  “Greater  Movie  Season’’  is  to  start  Au¬ 
gust  3. 

You  will  read  all  aliout  Will  H.  Hays’  plans 
for  it  in  other  columns  of  Editor  &  Publisher.  It  is 
almost  as  exciting  as  a  tiger  hunt  in  .Africa. 

It  is  estimated  that  the  motion  picture  exhibitors 
of  the  country  “will  invest  $500,000.”  What  the 
newspapers  are  expected  to  give  this  movement  in  the 
way  of  free  publicity  perhaps  could  not  be  estimated. 
Certain  newspapers,  we  are  advised,  have  already 
“promised  the  use  of  their  news  space.”  This  is  in 
promotion  of  moving  pictures  and  a  steamship  line. 

The  theatre  men  are  advised  to  “call  upon  the  editor 
and  the  advertising  manager  of  each  local  newspaper 
and  outline  the  campaign  and  obtain  their  pledges  of 
support.”  Having  landed  them,  the  expert  press 
agents  in  New  York  tell  local  theatre  men  to  “shoot 
the  works.”  The  fireworks  include  editorials,  car¬ 
toons,  proclamations  by  governors  and  mayors,  but¬ 
tons,  balloons,  merchants’  co-operative  advertising, 
heralds,  novelties,  special  editions,  painted  sidewalks, 
banners,  flags,  posters,  window  displays  and  sermons. 

It  is  a  press  agent’s  dream  of  glory.  Millions  in  it, 
of  course,  for  the  movie  interests.  We  do  not  hear 
of  any  national  appropriation  for  purchase  of  space 
to  assist  this  “co-operative’’  business ;  perhaps  all  the 
general  appropriations  are  reserved  for  media  rival 
to  the  daily  newspaper. 

It  may  be  a  good  thing  for  a  newspaper  to  jump 
into  a  campaign  of  this  sort,  and  break  out  over  its 
whole  surface  like  a  kid  with  the  chicken  pox — news, 
editorial,  cartoon,  proclamations  and  sermons — but 
we  think  it  is  fair  to  ask ;  When  all  the  shooting  be¬ 
gins,  when  the  city  is  quaking  with  the  excitement  of 
the  game,  when  the  moving  picture  theatres  are  call¬ 
ing  out  the  police  to  form  box-office  lines,  just  what 
will  be  the  emotions  of  the  staid,  sane,  regular  adver¬ 
tiser,  the  department  store  proprietor  or  the  shoe  man 
down  the  street? 


Some  clei’cr  chap  should  invent  an  entertain¬ 
ing  “feature”  u'hieh  tvill  tell  the  day’s  news  for 
editors  who  regard  ne7vs  as  of  small  value. 
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“I  WISH  I  HAD  KNOWN” 

T.  P.ARSONS,  president  of  the  F.  W.  Wool- 
worth  Company,  doing  $215,000,000  business 
•  in  1,3(X)  stores,  in  an  article  in  System,  makes 
the  following  observations :  “We  let  the  consumer 
do  our  selling — and  our  buying.  We  let  the  public 
buy  what ,  it  wishes,  not  what  we  want  to  sell  it. 

*■  ♦  *  We  do  not  push  buying,  we  pull  new  goods 
from  the  manufacturer  into  the  buying  stream. 

*  *  *  So  to  increase  sales,  we  make  it  easy  for 
the  public  to  buy.  Our  windows  display  those  goods 
in  which  the  customer  will  find  his  best  opportunities 
during  the  current  week.  We  do  not  display  slow- 
moving  goods  that  we  want  to  get  rid  of,  we  display 
the  giMxls  that  the  customer  wants  most,  or  would 
want  if  he  knew  about  them.” 

He  then  tells  of  the  experience  of  his  managers  in 
overhearing  the  comments  of  customers,  and  how 
defeateil  they  feel  when  customers  say :  “1  wish  I 

had  known  that  they  were  selling  fine  napkins  at  ten 
cents  last  week.  I  should  have  bought  some.”  Mr. 
Parsons  says:  “In  such  a  remark  a  manager  feels 
an  element  of  reproach  to  himself,  as  if  it  were  his 
duty  not  only  to  furnish  the  opportunity,  but  to  tell 
the  public  about  it.  Our  display  windows  exist  to 
make  it  impossible,  within  economical  limits,  to  say 
afterwards,  ‘I  wish  I  had  known.’  ” 

It  seems  almost  incredible  that  a  business  manage¬ 
ment  which  is  so  amazingly  efficient  in  catering  to 
the  general  public  should  be  so  limited  in  its  view  of 
its  natural  market. 

It  is  evidently  the  idea  that  central  location  and 
window  display  suffice  to  inform  all  of  the  people 
of  a  city  of  attractive  bargains,  for  instance  in  nap¬ 
kins.  This  assumes  that  everyone  passes  these  stores, 
and  pau.ses  to  view  the  display. 

If  there  are  five  Woolworth  stores  in  central  loca¬ 
tions  in  a  city  of  a  million  population  the  vast  bulk 
of  that  population  will  not  know  what  is  being  dis¬ 
played  in  those  windows.  Only  a  minority  can  pos¬ 
sibly  know  of  displayed  bargains.  We  firmly  beli  ve 
that  investigation  will  prove  this  to  be  true. 

Some  day  Woolworth  will  discover  daily  news¬ 
paper  advertising,  not  to  force  sales,  which  opjwses 
their  policy,  but  to  yield  to  the  people  of  a  city  a 
beneficent  added  service.  This  would  be  information 
service.  It  would  realize  the  ambition  of  the  store 
manager  who  feels  it  a  “duty  not  only  to  furnish  the 
opportunity,  but  to  tell  the  public  about  it,”  to  use 
Mr.  Parson’s  own  words.  It  would  carry  Wool- 
worth’s  appeal  back  to  the  housekeeper  too  busy  with 
her  domestic  cares  at  home  to  be  able  to  inspect 
window  displays.  Newspaper  advertising  is  the 
legitimate  solvent  of  the  problem  raised  by  that 
haunting  remark :  “I  wish  1  had  known.” 


“Constructive  publicity  seeks  to  develop  a 
fcrvorahle  opinion  for  a  cause  or  an  interest 
that  deserves  public  recognition,”  says  Ames 
and  Norr,  fancy  New  York  press  agents,  but 
whether  deserinng  or  not  the  right  kind  of  a 
fee  is  certain  to  find  a  zvilling  hand. 


A  GOLDEN  IDEA 

NE  of  the  many  excellent  methods  of  the  busi¬ 
ness  management  of  the  New  York  Times  is 
to  hold  advertising  staff  meetings  uwler  the 
auspices  of  the  “.Advertising  Club  of  the  New  York 
Times”  and  invite  advertising  or  merchandising 
authorities  to  make  formal  addresses.  The  honored 
guest  may  be  the  head  of  an  agency,  the  manager  of 
a  local  retail  store,  the  head  of  a  great  manufacturing 
business,  or  some  man  in  minor  position  who  has  a 
message  to  deliver,  but  invariably  the  Times  men  re¬ 
ceive  important  inside  information  concerning  business 
their  columns  are  catering  to  every  day.  These  talks 
as  well  offer  to  the  patrons  of  the  Times  an  opportun¬ 
ity  to  express  thought  upon  the  responsibilities  of  the 
newspaper. 

It  is  a  golden  idea.  The  invariable  generosity  of 
the  New  York  Times  management  leads  us  to  the 
suggestion  that  it  might  lie  adopted  by  newspiipers  in 
many  cities.  Call  in  the  heads  of  your  great  local 
retailing  and  manufacturing  establishments  and  bear 
from  their  lips  estimates  of  your  function  in  the  com¬ 
munity  and  explanation  of  their  problems. 
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PERSONALS 


Journal,  now  of  New  York,  is  visiting 
friends  in  Portland. 

Miss  Gertrude  M.  Lynahan,  of  the 
city  staff,  S/*riugAcld  (Mass.)  Union, 
and  Miss  Frances  Warfield,  special  writ- 


FOLKS  WORTH  KNOWING 


Houston  Post  Dispatch  to  Mianti  (Fla.) 
Illustrated  Daily  Tab. 

Kay  Bright,  from  advertising  staff, 
Houston  Chronicle  to  Atlanta  Georgian 


and  Miss  Frances  Warheld,  special  writ-  ri)WAKI)  .-X.  COLLINS,  advertising  ^taff.  Mr.  Bright  is  succeeded  on  the 

H.\RRY  E.  TAYLOR,  publisher  of  the  fr,  sailed  July  1  for  Europe  where  they  Hi  and  secretary  of  the  N.a-  Lhronicle  by  F.  N.  Fulshear,  formerly 

Portsmouth  (O.)  Times,  left  last  spend  the  summer.  tional  Surety  Company,  and  president  of  .luslin  Statesman. 


week  by  automobile  on  a  trip  to  Wyoming  Norvelle  W.  Sharpe.  Jr.,  for  more  the  Insurance 


where  he  will  spend  about  six  weeks’  than  two  years  assistant  editor  of  the  .Advertising  Con- 


Atlantic  City  Gazette-Reineu',  and  who  u-rence,  has  made 


H.  G.  W.  Woodhead.  editor  of  the  editorial  staff  of  the  Atlantic  rapid  strides  as 


Pekin  and  Tienstin  Times  and  the  China  Daily  Press  when  the  Gazette-Re-  an  advertising 

Year  Book,  arrived  in  Chicago  this  week,  view  was  sold  recently,  is  now  advertis-  man  during  the 
He  has  been  awarded  the  order  of 

Commander  of  the  British  Empire,  and  <  o  j  ^  years  ago 


Five  years  ago 


will  lecture  in  Harris  Foundation  insti-  ,  Corynne  Snyder,  an  artist  on  the  he  joined  the  ad- 


,  University  of  Chicago,  on  political  Colunibus  (O.)  Citizen,  is  recovering  vertising  depart 


ment  of  the  Na¬ 
tional  Surety 


science  until  July  16.  from  an  operation.  ment  of  the  Na- 

Maj.  Frank  Knox,  iniblisher  of  the  Harry  B.  Darling  has  resigned  as  edi-  ^ 

Manchester  (N.  H.)  Union  and  Leader,  t«r  of  the  Grafton  (N.  D.)  A’ctw  and  ^ ‘ 
and  chairman  of  the  Manchester  Cham-  Tones  to  go  to  East  St.  Louis,  Ill. 

ber  of  Commerce  committee,  accompanied  Wade  Montfortt,  Jr.,  chief  photog-  **  atver- 

Vice- President  Charles  G.  Dawes  on  his  rapher  of  the  Kansas  City  Jmirnal-Post, 
trip  through  New  Hampshire  and  Maine  was  burned  severely  on  the  right  by  flash-  f*'" 

last  week.  light  flare  last  week  while  on  duty  at  a  , 

-  theater  explosion  and  hre.  Pruir  »r>  .  i  ’ 


Leii  Schneider,  from  Cleveland  Press, 
to  reporter,  .Very  York  Daily  Mirror. 

.Arthur  Prince,  from  Hrooklyn  Plagle, 
to  re-write  staff',  .Vctc  Vnrk  Daily 
Mirror. 


WITH  THE  ADVERTISERS 


JJ.ALPH  P.ARKER,  formerly  advertis¬ 
ing  manager  of  the  .Aiiglo-California 


Trust  Company,  San  Francisco,  has  be¬ 
come  asscKiate  eilitor  of  Coast  Hanker, 
published  in  the  same  city. 


CN  THE  MECHANICAL  SIDE 


last  w  eek. 


Kdw.skd  .a.  Coli.ins 


tJENKY  .A.  HUNT,  assistant  foreman 
^  of  the  pressroom.  .Salt  Lake  City 
Deseret  .\exes,  and  Mrs.  Hunt  are  par- 


IN  THE  BUSINESS  OFTICE 


111  iiarc  lasi  wceis  wiiiie  on  iiuiv  ai  a  ,  x-  i  \f  n 

eater  explosion  and  fire.  '  ,  Deseret  \e,es.  mu\  Mr..  Umn  are  pur- 

Tx  rl  ....  Prior  to  entering  the  advertising  tield,  ents  of  a  son. 

10  a*.  ?  Robe-rt  A.  Johnston  of  St.  John.  N. 


UARRY  JENKINS,  formerly  with  ff'donw  I-Arning  Ncivs  been  ,,aper  man.  In  1910  he  joined  the  B.,  recently  ’  celebrated  his  SI st’ birthday 

ill  J  .  -  J  .  .  f.u  made  Cltv  editor  succeeding  Gordon  staflp  „{  .Up  Providence  JnnrnnI  a  n-  .  .i  ^  u  I  u  1  ,  ^ 

,  Oie  adver  ising  department  of  the  shearer,  who  has  joined  the  Houston  'tter  Siseimentlv  he  wir  o  fi 

.W  Inrfe  re/ctfra»i  has  jouied  the  local  Hubert  Roussel  succeeds  Burge  whh  Vhe  //rtrXTcminm  the  prmtmg  staffs  of  nearly  ever.v  news- 

advertising  staflf  of  the  York  Daily  Qccictant  voi/nnir  and  the  I  au-  paper  ever  established  in  Si.  Jolin,  and 

.Mirror.  t  i  li  •  j  r  i  tucket  I  ones.  Returning  from  war  ser-  lias  been  employed  in  printing  plants  con- 

Mrs  George  D.  Mann  secretary  treas-  ^  Jay  Libby  has  resigned  from  the  copy  vice,  he  joined  the  /Vofiffcicc  Ne^cs.  tiuuously  for  67  years.  He  wax  born 
urer  of  the  Bismarck  (N.  D.)  Tribune  Daily  Keu's.  present  company,  in  London,  Eng. 

has  left  on  a  vacation  in  the  east  '  Carlton  Miles,  dramatic  critic  of  the  The  Conference  he  heads  met  last  week - - 

Ill  LI  HI  •  u.  I  {  i  a-.  .Minneapolis  Journal,  has  been  named  vice  at  Bnarcliff,  N.  Y.,  and  discussed  pos-  WITH  THE  SPECIALS 

J'■;^  ^o'‘"’^''.*y  chairman  of  the  final  committee  of  award  -sibilities  of  a  large-scale  co-operative  in- 

of  Hulc^st  News  and  toinmunity  I  aets  Golden  play  contest  of  which  surance  advertising  campaign.  r.  M.  BURKE,  INC..  New  York  pub- 

,n  _San  Diego  Cal.,  has  joined  the  CirCU-  ^Hected  as  chairman.  ^  Ushers’  renresentative  has  been  an- 


WITH  THE  SPECIALS 


latioii  department  of  the  Gardena  (Cal.) 
Sews. 


E.  .A.  Tostevin  of  the  Mandan  (N.  D.) 


r.  M.  BURKE.  INC..  New  York  pub¬ 
lishers’  representative,  has  been  ap¬ 
pointed  to  represent  the  lilgin  ( 111. )  Daily 
.Vi'ii’s. 


Fralick  &  Bates,  Inc.,  New  York  pub- 


‘  Harry  Clay  Deane  Tr  of  the  class-  Benson  of  the  Fesrgo  HOLDING  NEW  POSTS 

Harry  i^iay  Jy<  ‘  H.)  porum,  represented  their  news-  Fralick  &  Bates  Inc  New  York  mib- 

R^fc/crai!d^Mrs^^Dea^ne^ a^^^  RICHARD  WASHINGTON,  from  lisliers’ representati’yes,  iiaye  opened  offices 

a  daughter  born  Tune  23.  Dakota  Bad  I.aiids  taken  by  the  govern-  Ic  Dispatch- Pioneer  Press  to  '»  Los  Angeles  and  San  Francisco  in  the 

”  ’ _ _ _ ^ _  ors  of  four  states.  .S'/.  Paul  Daily  Sews  staff.  Higgins  building  and  the  Sharon  building 


IN  THE  EDITORIAL  ROOMS  aging  editor.  Canton  (Ill.)  Ledger,  is  now  ments.  Buffalo  Ereiiin^^^  Fwleral  Daniel  J.  Kelley  has  joined  the  solicit- 

r.ARRlNGTON  GREENE,  formerly  city  editor  of  the  Bismarck  (N.  D.)  beat  for  Buffalo  Evening  Post.  ing  force  of  the  New  York  office  of 

^  financial  editor  of  the  Chicago  Tri^me.  .  Clement  Currv,  from  police  reporter.  Lowers  &  Stone.  Inc.,  publishers’  repre- 

Evening  Post  and  more  recently  slot  O.  A.  Knudson  has  joined  the  N/.  /W  Buffalo  Evening' Post,  to  sXuf!  oi  Buffalo  sentatives.  He  was  formerly  employed  on 
man  on  the  Chicago  Evening  American  Di.spatch-Pioneer  Press  staff  of  photog-  Courier.  staff  of  the  Chicago  Tribune. 


William  H.  Penhallegon,  formerly  man-  James  Gibson,  from  general  assign-  resiiectively. 


copy  desk  has  been  named  night  exec¬ 
utive  editor  of  the  New  York  Commer¬ 
cial.  He  succeeded  O.  L.  Booth. 


raphers. 


J.  P.  Kelley,  from  editor.  Cody  (  Wyo. ) 


Wilbur  Forrest,  former  Annawan,  Ill.,  from  an  illness 


D.  W.  Birdsall,  court  reporter.  .St  Paul  Enterprise,  to  editor.  Bismarck  (N.  1). ) 
Dispatch-Pioneer  Press,  is  convalescing  Capital. 


Leo  Dolan,  from  staff,  St.  John  (N. 


the  staff  of  the  Chicago  Tribune. 

C.  (ieorge  Krogness,  special  represent¬ 
ative  of  San  Francisco,  is  on  an  extended 
southern  trip  in  the  interest  of  his  uews- 
IKipers.  He  will  return  the  early  jiart  of 


SCHOOLS 


V,' . . .  -  , - /  '  Y  •  ‘-CO  i.>oiaii.  irom  sian,  e>t.  jonn  ia.  i,,).. 

resident,  now  staff  correspondent  tor  the  Morris  Selfe  is  back  on  the  copy  desk,  u  j  Telegraph-Journal,  eilitorial  staff.  ' 

Sew  York  Herald  Tribune  in  Paris.  St.  Pmil  Daily  Nnvs,  after  five  years’  liaHfax,  (N.  S.)  Herald. 

visited  relatives  in  Henry  and  Bureau  absence  from  that  pajier.  pjjerson  from  ■  if  El  SCHOOLS 

counties,  Illinois,  last  week.  David  W.  Benjamin  of  .Albany,  has  /)o,fge  (la.)  TlessengTr-Clifonicb'  to  Leii  Mtilford.  Jr.,  prize  for  the 

James  J.  Donnelly,  for  man  years  a  resigned  as  city  editor  of  the  Sehenee-  siou.r  City  (Ia«)  Tribune.  ’  ^  best  essay  upon  “Newspiiper  Adver- 

memlier  of  the  Peona  (Ill.)  Star  repor-  tady  Gazette.  j  /Vcic  to  o^cred  to  the  Ad  Sales  class  of 

tonal  staff,  last  week  resigned  to  Uke  ('rank  Ridgeway.  Chieago  Tribune,  N  e  w  s  p  a  p  e  r  ’  Enterprise  Asswiation  •‘'t.  Xavier  College.  ScIumiI  of  Commerce, 
charge  of  the  Union  league  Club  of  Chi-  jjarden  editor,  is  the  author  of  a  treati.se  Cleveland  O  '  Cincinnati,  this  year  was  awarded  to 

cago  Boys’  camp  at  Salem,  Wis.  suburban  gardening.  Ch  I  *  F  T  b  '  f  ^  J<>bn  F.  Donnelly. 

William  W’hceler  of  the  Brooklyn  FHward  .A.  McAdams,  manaeintz  editor  \  /•-_ . . .•  i  *^*^_*^_  Pmf  Roscoi"  B  F.llard  whn  established 


W  ilham  Wheeler  of  the  Brooklyn  Edward  .A.  McAdams,  managing  editor  )  Commereial  to  copy  d^ik 

£ag/c  staff,  and  Mrs.  Wheeler  have  re-  ^f  the  Lynn  (Mass.)  Telegram-News,  ShrineAeld  /Mass  )  V’lii/  tt  * 
turned  to  Brooklyn  following  a  vacation  bas  returned  from  a  two  weeks’  vacation,  .  u  i  ^  V  n  ' 
m  eastern  Canada.  part  of  which  he  passed  in  Vermont.  ,  .‘i-, 


m  eastern  Canada.  part  of  which  he  passed  in  Vermont. 

George  H.  Clark,  of  the  Boston  News  _  . 

Bureau,  Boston,  has  returned  to  Boston  MAODicrx 

»fter  a  brief  trip  to  Canada.  MARK  tU 

Royal  J.  Watters,  of  the  editorial  staff  T  AWRENCE  SIEMER,  editor  of  the 
of  the  Quincy  (Ill.)  Herald,  and  Mrs.  ^  Siegel  (Ill.)  Review  to  Miss  Irene 
Watters  are  parents  of  a  girl,  morn  E.  Fleming  of  Neoga,  Ill.,  June  20,  in 
June  24.  St.  .Anthony’s  parsonage,  Effingham,  Ill. 

Charles  W.  Canfield,  a  member  of  the  Leland  M.  Turnbull,  advertising  man- 
local  staff  of  the  Wilmington  (Del.)  ager,  Davenport  (la.)  Times  to  Miss 
Every  Evening  has  returned  from  a  va-  Jean  Marguerite  Young  of  Traer,  la., 
cation  spent  in  Hartford,  Conn.,  and  New  June  30. 


Miami  (Fla.)  Illustrated  Daily  Tab. 


Cincinnati,  this  year  was  awarded  to 
Joliii  F.  Donnelly. 

Prof.  Roscoe  B.  Ellard,  who  established 
and  for  five  years  directed  the  depart¬ 
ment  of  journalism,  Beloit  College, 
Beloit,  Wis.,  has  resigned  to  head  the 
journalism  scIumiI  at  Washington  and 


Harold  Gross  and  J.  (j.  Deane,  from  Lee  University  at  Lexington,  Va 


The  Supreme  Sports  Feature! 


The  radio  tells  your  readers  the  .sports  scores  and  re.sults,  but  it  doesn't 
show  them  the  oictures ! 


Miss  Margaret  Graham,  editor  of  the 


W.  T.  Hedenberg,  editor  of  the  I’er-  school  section.  Cedar  Rapids,  (la.)  Rc- 
sailles  (111.)  Sentinel,  has  gone  to  Mere-  publican,  to  John  D.  Randall,  June  20. 


^sia.  111.,  to  recuperate  after  a  serious 
illness. 


Robert  G.  Snyder  has  been  made  sjw- 
cial  assignment  man  on  the  Sioux  City 
(la.)  Trilmne. 


Henry  E.  Cody,  managing  editor,  Sioux 
City  (la.)  Journal,  to  Miss  Loretta  Marie 
Lucey,  of  Merrill,  la.,  June  15. 

Frank  X.  Jennings,  telegraph  operator 
of  the  St.  John  (N.  B.)  Tinu's-Star,  to 


Burton  T.  Burritt,  of  the  night  copy  Miss  M.  Power  of  St.  John,  June  23. 
sk.  Simix  City  (la.)  Tribune,  has  re-  Joseph  T.  Bruggeman,  manager,  coun- 
umetl  from  a  two-weeks  vacation  to  circulation  department,  Sioux  City 
VI' .  Greenville,  Ill.,  and  (la.)  Tnbune.  to  Miss  Betty  Lebens,  of 

aterloo,  la.  Minneapolis,  Minn.,  June  24. 

Lester  Benz  has  joined  the  night  com-  Prince  Munroe  Carlisle,  reporter  on  the 
rcial  staff  of  the  Sioux  City  (la.)  Eall  River  (Mass.)  Evening  News,  to 

Miss  Gladys  W.  Parker  of  Somerset, 
Paul  Weaver  has  been  appointed  church  June  28,  at  Gleasondale,  Mass. 

NfoMj:  City  (la.)  Journal  Harland  Roger  Ratcliffe,  editor  of  the 
“^Weding  Harry  Peterson.  school  and  college  section  of  the  Boston 

Miss  Helen  H.  Hutchinson,  formerly  (Mass.)  Transcript,  to  Miss  Ella  Fran- 
editor  of  the  Portland  (Ore.)  ces  King,  of  Melrose  Highlands,  June  27. 


X  show  them  the  pictures  1 

The  Central  Press  .AssiKiation.  which  supplies  more  than  80  new.spapers 
with  the  world’s  best  picture  page,  is  now  producing  a  weekly  full-page  sports 
pictorial.  It  is  in  eight  columns,  any  depth,  and  the  price  is  S3  a  week.  It 
is  mailed  from  Cleveland  in  time  for  Saturday  or  Sunday  publication. 

The  Buffalo  Courier,  .Atlanta  Constitution.  Birmingham  News.  Tulsa 
World  and  Memphis  News-Scimitar  were  among  the  first  newspapers  to 
order  it. 

Here  is  a  sports  feature  that  will  apjx'al  to  everybody.  It  is  kept  full  of 
comjH'lling  interest  and  action.  Flvery  phase  of  sport  is  covered;  the  page  is 
made  up  with  regard  for  beauty,  not  merely  slapjH'd  together.  The  fact  that 
the  Central  Press’  news-picture  page  is  used  by  more  newspapers  than  any 
other  is  a  guarantee  of  the  continued  high  ipiality  of  the  sports  pictorial. 


IT  ire  today  for  proofs  and  exclusive  territory 


IKfje  Central  ^resisi  ^ssintiatlon 


V.  V.  .\IcXlTT 
President 


Central  Press  Bldg. 
Clex'eland,  t). 


II,  A.  McXitt 
(Jciieral  .Manager 
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Editor  &  Publisher  for  July  4 ,  1925 


’  / 


The  Kent  Press  Service,  Chicago,  this  Sioux  City  (la.)  Advertising  Club 
week  opened  a  branch  office  at  102  North  recently  re-elected  R.  D.  Friend,  adver- 


Proadway,  St.  Louis. 


tising  manager,  Pelletier  Company,  presi¬ 
dent;  Homer  Gill,  vice-president;  B.  J. 

SPECIAL  EIDITIONS  .'Vbraham,  secretary,  and  Frank  Kirk,  I.  R.  T.-Collier  Contract  Signed— Rosenberg  to  Direct  Radio  Fair 

l^EVVANEE  (ILL.)  STAR-COURl-  treasurer.  Advertising — Goldman  of  Kastor  Agency  Wins  Golf  Tourney 

ER,  20-page  Building  edition,  June  Rochester  (N.  Y.)  Advertising  Club _ 

22.  has  elected  these  officers ;  President, 

St.  Paul  Sunday  Pioneer  Press,  16-  John  Palmer  Day;  vice-president,  Milton  DARRON  G.  COLLIER,  president  of  Publications,  won  the  tournament  of  the 
page  “Kaybul  section,”  June  21,  in  con-  C.  Williamson;  treasurer,  Charles  A.  ^  the  Street  Railways  Advertising  Advertising  (jolf  Association  of  New 
nection  with  the  international  Kiwanis  Elwood;  secretary,  Glenn  C.  Morrow.  Company  of  New  Jersey,  has  signed  a  York,  held  at  Cooperstown,  N.  Y.,  this 
convention.  Thirty  Club,  London,  at  a  meeting  contract  with  the  Interborough  Rapid  week.  About  .48  advertising  men  were 

Crookston  (Minn.)  Daily  Times,  12-  on  June  22,  launched  an  ‘‘On-to-Phila-  Transit  lines.  New  York  for  the  adver-  entered  in  the  tourney.  Other  agency 


ADVERTISING  AGENCY  AFFAIRS 

R.  T.-Collier  Contract  Signed— Rosenberg  to  Direct  Radio  Fair 
Advertising — Goldman  of  Kastor  Agency  Wins  Golf  Tourney 


page  Market  Day  Special,  June  24. 


delphia”  movement,  at  which  many  tising  and  vending  privileges  for  18  years  men  playing  included:  H.  V.  S.  Prosky, 


IVells  f Minn  )  Mirror’  16-oaee  “Red  members  pledged  to  ’attend  the  1926  Con-  beginning  Nov  1.  The  contract  has  been  Frank  Seaman  Agency,  Inc  New  York-, 

WWte  and  Blue”  ediflor'in  red  and  blue  vention  of  the  Associated  Advertising  submitted  to  the  Transit  Commission.  Fred  Sperry  Critchfield  Agency,  Chi- 

n  Iiuc  diiu  niuc  cuiuuii,  in  rcu  diiu  uiue  ,  ,  ... _ ,,  .  ,  .  n-j..-  _  r _  _  _ . _ _ i  catro ;  and  Carl  Kauffman.  Federal  AH. 


Clubs  of  the  World  in  that  city. 


Bidding 


ink  on  ^hite  paper  Vune  Clubs  of  the  World  in  that  city.  Bidding  for  the  contracts  opened  cago;  and  Carl  I^uffman,  Federal  Ad- 

i  °  pL  Dci^'N.ls.lL  21,  8-pag.  Newspapermen;;  Ooll  Association  o£  Toesdap  this  and  Collier’s  com-  Agency,  New  York, 

togravure  section  devoted  to  Kiwanis  Boston  held  its  Tvvo-in-one  tourna-  J*®  Complete  lav-out  and  text  of  an  ail¬ 


ment  at  Stoneham  last  week. 


rotogravure  section  devoted  to  Kiwanis  “"ham  last  week  J  D  competitor  by  $1,010,000.  The  contract  Complete  lay-out  and  text  of  an  ad- 

convention.  mcnt  at  sioiwnam  last  weex.  j.  i.^  invnlvpis  a  minimum  total  navmpnt  of  vertisement  for  the  California  Pear 

St.  John  (N.  B.)  Telegraph-Journal,  fir^TTn^"  A  S  G  ^“S^of'^the  $30,090,000  with  an  initial  Jlyment  of  Growers’ Associahon  was  wired  from  the 
edition  June  22,  upon  Sb^se^cond  and  F  1.  DrSmmond‘of  $770,000.  tit 


San  Francisco  office  to  the  New  York 


the  opening  of  a  new  hotel. 

Huntsville  (Ala.)  Daily  Times,  108 


the  Post  third. 


T-/  ‘  r  .u  s  s  •  1  J  office  of  N.  W.  Ayer  &  Son,  Philadelphia 

The  privileges  of  the  contract  include  aHvPrti.inir  airi>nrv  in  .pvi-n  minLc 


^""llev^pToTre  “  edh  n'^  1^"  28*=""""^  Ast^cUtionwritmeetTor  the  annual 
\  alley  Progress  edition,  June  28.  to„„iament  and  midsummer  meet- 


CHANGES  OF  OWNERSHIP 


ALTON^  (MO.)  SOUTH  MISSOU-  Boston  Tjrpographical  Union  in- 
RI.AN  DEMOCRAT,  owned  and  stalled  Thomas  F.  Kane  as  the  new 
edited  for  the  past  12  years  by  W.  C.  president  last  week.  Sylvester  J.  Mc- 


Eastern  League  Baseball  Writers’  ‘he  use  of  all  available  advertising  space  recently. 

Association  will  meet  for  the  annual  cars,  stations,  and  signboards  of  - 

golf  tournament  and  midsummer  meet-  Interborough  lines;  the  vending  Clarence  Olmstead,  John  T.  DeVries 

ing  at  the  Mt.  Tom  Golf  Club,  Holyoke,  nKhts,  including  sale  of  magazines,  news-  ch^^^^r  A.  Posey,  Albert  Leffingwell,  and 
Mass.,  Monday,  July  13.  papers,  confectionery,  and  other  small  Q.  Perrin,  have  announced  the 


ry  ^  u-  1  IT  •  •  merchandise,  as  well  as  weighing  ma 

Boston  Typographical  Umon  in-  privileges. 


papers,  confectionerys  and  other  small  q  p^rrin,  have  announced’  the 

m^erchandi^,  as  well  as  weighing  ma-  formation  of  an  advertising  agency 


edited  for  the  past  12  years  by  W.  C.  president  last  week.  Sylvester  J.  Mc- 
Johnson,  has  been  sold  to  Charles  barrel  Bridv'  >he  retiring  president  was  pre- 
of  Hunter,  Mo.,  who  is  now  in  charge.  sented  with  a  gold  watch,  chain  and 
\V.  H.  Coonradt,  former  circulation  charm  in  appreciation  of  his  six  years 


nine  privileges.  under  the  name  of  Olmstead,  Perrin,  & 

Leffingwell,  Inc.,  with  offices  in  the 
.Arthur  Rosenberg  Company,  Inc.,  Postum  Building,  250  Park  avenue.  New 


manager  of  the  Decatur  (Ill.)  Rezne^v, 
recently  in  the  California  newspaper  .field, 
has  joined  C.  M.  Bigsby,  of  Riverside  in 


Bride  .he  retiring  president  was  pre-  K^osenoerg  i^ompany,  me.,  Postui 

sented  with  a  gold  watch,  chain  and  ^pointed  to  direct  York, 

charm  in  appreciation  of  his  six  years  advertising  of  the  second  ^dio 

of  continuous  service.  Worlds  Fair,  to_  be  held  ^in  New  York  The 


Tri-State  Editorial  Association  con-  Cp_,  14  iq 
vention  will  be  held  in  Sioux  City,  la.. 


Worlds  Fair,  to  be  held  m  New  York  The  Oiarles  Blum  Advertising  Cor¬ 
at  the  2S8th  Field  Artillery  Armory,  poration  moved  July  1  to  new  offices  in 
Sept.  14  to  19.  the  Blum  Building,  1120  Spruce  street. 


purchase  of  the  Compton  (Cal.)  Tribune.  Sept.  24,  25  and  26. 

William  R.  Kellogg,  veteran  editor  of  Canadian  Weekly  Newspapers’  Asso- 


Louis  Goldman,  of  the  Kastor  &  Sons 
-Advertising  Company,  New  York,  by 


Philadelphia. 

.Alfred  Wonfer  has  joined  the  Geyer- 


the (N.  I).)  H/eH,  will  retire  darion  rneetinrin  Winni^^^^^^^  -Advertising  '^ompany  iNew  ^rk,  Dy  .'Mred  won  er  nas  joined  tne  Ueyer 

Aug.  1  after  43  years  of  active  newspaper  elSed  T  J  Ball  pffisher  of  the  Barnhill,  of  the  Meredith  Dayton  Advertising  Company,  Dayton. 


He  has  sold  the  Alert  to  the  fVrnon  (B.  C.)  News,  president;  J.  A. 


Hansen  brothers  of  Jamestown. 


MacLaren, 


Examiner, 


P.  .A.  Blossom  &  Son,  publishers  of  first  vice-president;  S.  N.  Wynne,  York- 
the  Brockport  (N.  Y.)  Republican,  have  ton  (Sask.)  Enterprise,  second  vice- 
purchased  the  Brockport  Democrat.  P.  J.  president. 

Wilson,  who  had  published  the  Democrat 
for  40  years,  has  been  compelled  to  retire 

because  of  ill  health.  FLASHES 

Walter  K.  Michelson,  Thomas  G. 

Murphy,  and  Harry  H.  Bliss  have  pur-  ' 

chased  the  Stoughton  (Wis.)  Courier-  Free  publicity  appears  to  be  making  a 
Hub  and  incorporated  it  under  the  name  stronger  fight  for  existence  than  did  free 
of  the  (Tourier-Hub  Publishing  Company,  silver. — J.  R.  W.  in  Milwaukee  Journal. 


capital  stock  $30,(XX). 

Grundy  Stevenson,  formerly  of  Sul- 


Dempsey  has  announced  he  will  not 


phur,  Okla.,  has  purchased  the  Sulphur  ^sht  a  German.  _  I-et_s  see  he  felt  the 
Weekly  Democrat  at  a  foreclosure  sale,  war,  didn  t 


he? — New  York  Herald  Tribune. 


CHANGES  OF  OWNERSHIP 


Tr-AT-.c-D  u  If  an  editor  printed  all  the  “important" 

A  ^  ^  stuff  sent  to  his  office  he  wouldn’t  have 


chased  the  Coming  Mirror. 


r  ^  owner  of  the  j^^ve  a  newspaper  that  nobody  would  read. 

Fairfax  (Mo  )  Forum,  has  purchased  the  Bluff  (Cal.)  Daily  News. 

interest  of  his  partner  and  is  now  in 


to  write  a  line  of  copy.  But  he  would 


NEW  PLANTS  AND  EQUIPMENT  -^dge  the  cases  : 
Vj^INDSOR  (Ont.)  Border  Cities  Cleveland  Times. 

Star,  recently  purchased  a  Duplex 
heavy  duty  octuple  press.  Chicago  girl  s; 


There  is  no  egotism  so  sublime  as  that 
of  the  moralist  who  presumes  to  pre¬ 
judge  the  cases  at  the  bar  of  Heaven. — 


avy  duty  octuple  press.  Chicago  girl  says  she  will  marry  the 

Nezvark  (N.  J.)  Ledger  has  installed  man  who  pays  her  father’s  debts,  but  ap- 
a  Ludlow'.  plicants  had  better  find  out  who  made  the 

- debts. — Columbia  Record. 

SUSPENSIONS  - 

TARSHFIELD  (MO.)  CHRON-  ff  we  cannot  even  save  our  naval  oil 
ICLE  has  suspended  publication,  fields  from  plunderers,  we  should  stop 
irl  Garner,  owner,  has  sold  the  ma-  four-flushing  about  saving  the  souls  of 


SUSPENSIONS 


jyjARSHFIELD  (MO.)  CHRON¬ 
ICLE  has  suspended  publication. 


Carl  Garner,  owner,  has  sold  the  ma-  tour-tlushmg  about  saving  the  souls  ot 
chinery  and  type  to  Frank  Davis,  who  Chinese  l—ATcwi  York  American. 
lost  his  plant  by  fire  recently. 

_ _  Fortunately  the  world  contains  some 

ASSOCIATIONS  people  without  enough  religion  to  make 

PHILADELPHIA  CLUB  OF  AD-  everybody  ehe’s.-Cleveland 

■I  t'^P'R’TTCTXTr:  wrnAfRXT  u-o  ttmes. 


^  VERTISING  WOMEN  has 
elected  the  following  officers :  Presi¬ 
dent,  Ellen  S.  Patten ;  vice-president. 


A  letter  from  Joe  Stecher  announces 
his  intention  “to  put  wrestling  back  in 


TT  1  «  «1  «•  1113  IKJ  UUL  WlCdtllllK  Uav.1^  111 

Helen  C^ami^ll ;  corres^nding  s^re-  5^3  ^igh  old  place  among  American  sports.” 

recording  recretary,  Mr.  Stecher  is  the  first  humorist  the 
Edyth  Lloyd;  treasurer.  B.  Ewing  wrestling  game  has  produetd.-Columbia 

.  Record. 

Wilmington  (Del.)  Advertising  Club  _ 

recently  elected  Charles  _H.  (Juackenbush,  Nobody  could  be  as  bored  as  a  dram- 
general  manager,  Wilmington  Gas  Com-  atic  critic  always  seems  to  be. — Don 
pany,  president. _  He  succeeds  William  Marquis  in  New  York  Herald  Tribune. 


F.  Metten,  publisher  of  the  Wilmington 
F-Z’ery  Evening. 

National  Editorial  Association  mem¬ 
bers  will  compete  for  two  prizes  of  $50 
and  $25  offered  for  the  best  stories  on 
the  visit  of  the  Association  to  Virginia. 


Cheer  up,  girls!  The  mosquitoes,  at 
least,  are  in  favor  of  the  one-piece  bath¬ 
ing  suit. — New  York  American. 

Half  the  fun  of  loafing  is  knowing 


You  Can  Develop 
A  Powerful  Coworker 

A  new’  opportunity  is  knocking  at  your 
door.  The  churches  of  your  community 
realize  the  value  of  your  newspaper. 

1  Recently  a  suggestion  appeared  in 
THE  CHURCHMAN,  the  official  pub¬ 
lication  of  the  Episcopal  Church,  to  the 
effect  that  the  clerg>'  could  develop  a  pow¬ 
erful  coworker  in  the  newspaper  if  they 
sympathized  more  deeply  with  the  high 
motives  and  mighty  purposes  that  inspire 
newspaper  men  for  public  service. 

It  is  time  for  the  newspaper  to  develop 
a  powerful  coworker  in  the  churches.  A 
church  advertising  page  in  your  paper 
would  bring  it  additional  income,  greater 
prestige,  and  good  will. 

May  we  help  you  develop  such  a 
page  in  your  paper? 


Associated  Advertising  Clubs 

383  Madison  Avenue 
New  York,  N.  Y. 


The  contest  is  being  conducted  by  the  you  should  lx;  working. — Columbia  Rec- 
Virginia  State  Chamber  of  Commerce.  ord. 
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POWERS,  Inc 


205  West  39th  St.  Phone:  Penn  0600  New  York  City 
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Every  Executive,  Manag¬ 
ing  Editor  and  Newspaper 
Photo  Engraving  Superin¬ 
tendent  should  see  this 
Camera  in  operation.  It 
may  be  seen  any  time  at  the 
Plant  of  the  Powers  Re¬ 
production  Corporation, 
205  West  39th  Street,  New 
York  City. 


Powers  Rotary  Film  Camera 

Essential  to  Every  Newspaper  Photo-Engraving  Plant 


Does  away  with  glass  washing,  coating  with  albumen,  flowing  of  the  plate  with 
collodion,  sensitizing  in  the  silver  bath,  focusing,  eliminates  the  use  of  glass 
entirely  for  negative  making  and  makes  unnecessary  the  coating  with  rubber  and 
stripping  collodion. 

Gives  Sharp  dense  negatives. 

Greater  Production.  (10  now  to  1  before) 
Uniform  exposures. 

Avoids  Fires. 


Powers  Film  is  non-inflammable;  is  slow  burning,  therefore  is  Safer  than  the  wet 
plate  negatives  in  general  use. 

Check  up  for  yourself  how  much  in  dollars  and  cents  all  the  above  means  to  you. 

The  film  used  comes  in  rolls  of  3  sizes,  5  finches,  ii  inches  and  18  inches  wide. 
In  exposing  you  use  only  as  much  film  as  required  for  pictures  (no  waste)  and 
after  developing  it  strips  from  its  paper  base  and  on  to  glass  flats  without  the 
necessity  of  adding  rubber  and  collodion  to  the  negative, — another  tremendous 
saving  of  time  and  money. 

We  also  have  other  highly  specialized  machinery  and  apparatus  to  improve 
quality  and  increase  production,  and  at  the  same  time  help  the  artisan  in  pro¬ 
ducing  photo  engraving. 


COME  IN  — YOU  DO  NOT  HAVE  TO  WRITE  FOR  A  DEMONSTRATION 


io  miss 


“More  Heart  Stuff” 

'riiat’s  what  a  noted  editor 
wanted  fname  on  request), 
so  he  took  Joe  Mitchell 
Chaj)j)le’s  new  series. 

In  constant  contact  with  the 
whole  world,  Joe  Chai)i)le 
writes  “Heart  Stuff”  that  de- 
velo])s  and  holds  newspaper 
readers. 

Ask  us  about  it. 

Joe  Mitchell  Chappie  Associates 

"TIm  Attk"  Waldorf- Ailoria,  New  York  Citr,  N.Y. 


Bilieving  that  reader  interest  in  popu¬ 
lar  science  is  probably  at  a  higher  point 
today  than  ever  before,  NK.\  Service, 
Inc..  Cleveland,  has  arranged  a  new 
daily  feature  to  run  under  the  heading 
"Daily  Visits  to  the  Frcmtiers  of  Science.” 


'‘Straii^ht-Umt”  end  folder  Quadruple  Press 

Consisting  of  two  floor  fed  units  and  two  heavy  duty  64-page  folders. 
Specifications  include  solid  forged  steel  printing  cylinders,  in  large  diameter 
high-grade  roller  bearings,  driven  by  steel  and  fabroil  gears. 


eA^A9 


Multi-Unil”  and  “Straight-Unit  Presses 

WALTER  scon'  &  COMI'VNV 


M.in  Offirf  and  Fa<lorv . FlainfirW.  N  J 

NVw  York  0(lire....U.'.7  Broad»av.  Bn.kao  BIW 
Chk-aiEo  Offlro . Monadnork  Blw 


WHAT’S  WHAT  IN  THE  FEATURE  FIELD 

J.  H.  Millar  Buys  Interest  in  Republic  Syndicate — Homer 
C.  George  Joins  Vanderbilt  University  Staff — 
Parton  to  Edit  Current  News  Features 


AXXOI’XCEMEXT  was  made  on 
July  1,  of  the  incoriKiration  of  the 
Republic  Syndicate,  hitherto  a  partner¬ 
ship  b  e  t  w  e  e  n 
(iuy  T.  Visk- 
niskki  and  E.  S. 
.McClure,  and  the 
sale  of  a  material 
interest  in  the 
business  to  Asso- 
c  i  a  t  ed  l^ditors, 
Inc.,  of  Chicago. 

M  r.  McClure 
has  been  elected 
president  and 
general  manager 
of  the  new  cor- 
IKiration,  which 
will  be  known  as 
John  II.  Republic  Syndi¬ 

cate,  Inc.  Mr. 

\  iskni.skki  will  be  vice-president  and 
editorial  adviser.  John  H.  Millar,  presi¬ 
dent  of  .Associated  Editors,  Inc.,  will  be 
chairman  of  the  board. 

Miss  Thelma  Strabel.  for  several  years 
past  managing  editor  of  Associated 
Editors,  Inc.,  has  come  to  Xew  York 
as  secretary  and  managing  editor  of 
Republic  Syndicate,  Inc. 

Air.  Mct'lure  and  Mr.  Millar  announce 
that  no  consolidation  of  the  two  syndi¬ 
cates  will  take  place,  nor  will  there  be  any 
change  in  the  general  policy  of  either 
concern,  the  two  syndicates  co-operating 
only  to  the  extent  of  avoiding  duplication 
of  features. 

The  office  of  the  Republic  Syndicate, 
Inc.,  will  continue  to  be  at  15  East 
26th  street,  Xew  York,  and  the  office  of 
the  -Associated  Flditors,  Inc,  at  440  South 
Dearborn  street,  Chicago. 

Lemuel  F.  Parton  was  this  week  ap- 
iKiinted  editor  of  Current  Xews  b'eatures, 
Washington,  D.  C.  Mr.  Parton  has 
served  in  reportorial  and  editorial  capaci¬ 
ties  on  various  newspapers,  among  them 
the  Chicago  Tribune,  San  Fratuisco  Ex¬ 
aminer,  where  he  was  day  city  editor, 
and  San  Francisea  Bulletin,  where  he 
was  managing  editor.  His  syndicate  ex¬ 
perience  includes  the  managership  of  the 
.All-W  estern  Syndicate,  and  a  year’s  serv¬ 
ice  with  the  Xorth  .American  Xewspaper 
.Alliance,  Xew  A’ork.  He  has  also  served 
as  foreign  correspondent  in  Eurofie  for 
the  western  Hearst  newspapers. 

His  .series  "What  is  Evolution?”  is 
now  appearing  in  the  member  newspapers 
of  the  Consolidated  Press  .Association, 
under  whose  business  management  Cur¬ 
rent  Xews  Features  is  operated. 


.Xew  scientific  discoveries,  "in  their  re¬ 
lation  to  human  progress”,  are  interpreted 
in  brief  form  by  David  Dietz,  science 
writer. 

Homer  C.  George,  recently  of  the  sales 
force  of  the  Ix-dger  Syndicate,  Philadel¬ 
phia,  has  been  appointed  business  man¬ 
ager  and  publicity  director  of  athletics 
for  Vanderbilt  L'niversity,  Xashville, 
Tenn. 

Mr.  George  is  a  Southerner;  an  alum¬ 
nus  of  the  University  of  Georgia;  and 
was  for  some  years  a  sports  writer  with 
the  Hearst  newspapers  in  Chicago  and 
Xew  York.  Later  he  joined  M.  Koenigs- 
berg,  with  King  Features  Syndicate,  as 
a  writer  and  salesman. 

He  left  the  .selling  force  of  the  Ledger 
Syndicate  to  write  features  and  has  sev¬ 
eral  new  sport  series  which  will  be  of¬ 
fered  the  public  soon.  He  will  continue 
to  write  sixirt  features  while  at  Vander¬ 
bilt,  provision  for  same  being  made  in 
his  new  contract.  He  is  at  present  en¬ 
gaged  on  a  football  series. 

Miss  F.  Edith  O’Dell,  editor-in-chief 
of  the  McClure  Xewspaper  Syndicate, 
Xew  A’ork,  returned  this  week  from  a 
three  months'  trip  abroad,  bringing  wifli 
her  Fiuropean  features  for  publication  in 
■American  newspapers  in  the  fall. 

.A.  L.  Brandt,  of  Readers’  Syndicate, 
Inc.,  returned  to  Xew  York  this  week 
from  a  three  months’  trip  across  the  Con¬ 
tinent  to  the  Pacific  Coast. 

Clark  Kinnaird,  associate  editor  of  the 
Central  Press  Association,  Cleveland,  will 
cover  the  Scopes’  trial  at  Dayton,  Tenn., 
July  10,  for  his  syndicate. 

.Among  syndicate  representatives  who 
will  attend  the  convention  of  the  South¬ 
ern  Newsfoper  Publishers  Association, 
.Asheville,  X.  C.,  next  week  are;  Frank  B. 
Knapp,  Xew  A'ork  World  Syndicate ;  Les¬ 
ter  I..ear,  Bell  Syndicate,  Inc.,  and  R.  E. 
Moyer,  New  York  World  News  Service. 


R.  V.  Hardon  is  author  of  “The  Epis¬ 
tles  of  L.  Elmer  Dudd,”  a  weekly  humor-  i 
ous  feature  telling  aliout  New  York  life, 
a  new  Readers  Syndicate  offering. 

Nine  syndicates,  according  to  Editor  & 
PUBLISHER  records,  are  now  offering 
cross-word  puzzles  as  daily  or  weekly 
features.  They  are:  the  New  York  Her¬ 
ald-Tribune  Syndicate;  Metropolitan 
Xewspaper  Service,  Xew  A'ork  ;  McClure 
Xewspaper  Syndicate,  Xew  A'ork;  Led¬ 
ger  Syndicate,  Philadelphia ;  Premier 
Syndicate,  New  A'ork ;  George  Matthew 
.Adams  Service,  New  A'ork ;  Chicago 
Tribune  Newspapers  Sj-ndicate,  Chicago; 
International  Syndicate,  Baltimore,  and 
New  A’ork  World  Syndicate. 

Cyrus  Chapin,  an  old  Pinkerton  man, 
using  the  pen-name  of  Stanley  Chappelle, 
has  written  a  series  of  true  detective 
stories  which  have  been  added  to  the  list 
of  the  McClure  Newspaper  Syndicate, 
Xew  A'ork. 

Laurel  Gray  is  writing  “Oh  !  I  Say !” 
a  new  daily  woman’s  i^age  feature  for  the 
Readers  Syndicate,  Inc.,  New  A’ork.  Miss 
Gray  has  been  a  contributor  to  the  Phil- 
atlcl/yltia  Inquirer,  Dctrait  Xeuv,  and 
others  newspapers. 

Irwin  Barbour  of  the  Pacific  Coast 
office  of  the  McClure  Newspaper  Syndi¬ 
cate,  will  visit  the  home  office  in  New 
A'ork,  Aug.  1. 

“The  Red  Book  of  a  Bachelor”,  “The 
Marriage  Game”,  and  “Beware  of  the 
Crooks”,  are  three  new  features  being 
offered  by  Readers  Syndicate,  Inc.,  New 
A'ork.  'The  last  named  is  a  tri-weekly 
exposure  of  the  commonest  swindles  now 
being  used  on  the  .American  public. 

Herbert  S.  Houston  of  the  Cosmos 
Newspaper  Syndicate,  New  York,  sailed 
June  30,  on  the  Cedrick  VIII  for  Norway 
and  Sweden.  He  will  be  met  at  Oslo  by 
Roald  Amundsen,  with  whom  he  will 
di.scuss  a  newspaper  series,  and  will  pro¬ 
ceed  from  Scandinavia  to  Berlin.  Paris 
and  London,  where,  his  New  A'ork  office 
states,  he  exiiects  to  arrange  for  several 
features  of  high  importance. 

“David  Belasco — .Adventurer,”  is  the 
title  of  a  series  of  Sunday  articles  to  be 
,  released  in  September  by  the  Cosmos 


Newspaper  Syndicate,  New  York,  cover¬ 
ing  the  autobiography  of  the  veteran 
play  magnate,  John  J.  Wallace,  former 
Boston  and  Houston,  Tex.,  editor,  has 
edited  the  manuscript  and  written  the 
first  and  last  installments. 

“Telling  Tommy,”  a  comic  recently  re¬ 
leased  by  the  Cosmos  Xewspaper  Syndi¬ 
cate,  Xew  A'ork,  has  induced  the  Boston 
Transcript  to  break  its  ancient  rule 
against  comic  features.  The  Transcript 
has  in  several  issues  carried  a  front-page 
box  referring  readers  to  the  new  depart¬ 
ment. 

Fined  for  False  Ad 

Charged  with  having  falsely  adverti.sed 
in  conjunction  with  a  fire  and  smoke 
sale  held  recently,  Bernard  Rosnow,  pro¬ 
prietor  of  a  women’s  wear  store,  of 
Salem,  Mass.,  was  found  guilty  in  Salem 
district  court  last  week  and  fined  $50. 
He  appealed  and  put  up  $100  cash  as 
surety. 

Stiles  to  Visit  in  Italy 

Meredith  X.  Stiles,  of  the  .Associated 
Press,  Buenos  Aires  office,  is  in  Europe 
on  a  vacation  with  his  wife  and  little  boy. 
Mr.  and  Mrs.  Stiles  and  son  have  bem 
in  London  and  Paris,  and  they  mean  to 
visit  Italy  before  returning  to  Xew  A’ork. 


“SKIPPY” 

By  PERCY  CROSBY 

'fhe  Itest  juvenile 
comic  strip.  Combines 
great  humor,  excellent 
drawing  and  emphatic 
adult  appeal, 

A  feature  ^ou  cant  afford 


JOHNSON  FEATURES,  Inc. 

1819  Broadway,  New  York,  N.  Y. 
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SYNDICATES  ARE  RESERVING  SPACE 

IN  THE  ISSUE  OF 

JULY  18 

The  Annual 

SYNDICATE  NUMBER 


Will  contain  a  complete  direc¬ 
tory  of  features  and  feature 
services.  An  issue  of  particular 
importance  to  the  Newspaper 
Publisher  and  Editor.  They  will 
all  read — and  use — this  issue. 


Forms  close  July  15th 

EDITOR  &  Publisher 

1700  Times  Building  New  York 
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Examin, 


*<^OTHING  would  be  more  pleasing  to  the  criminal  elements  of  society 
^  ~  than  to  have  the  newspapers  enter  into  an  agreement  not  to  mention 
their  evil  deeds.  This  would  not  stop  crime  nor  would  it  prevent  the  public 
from  knowing  about  it.  It  would,  however,  greatly  facilitate  criminal  opera¬ 
tions  and  enable  many  a  criminal  to  escape  who  is  now  caught  through  a  widely 
diffused  knowledge  of  his  crime.  Evils  that  are  ignored  are  never  corrected.” 
— M.  S.  Sherman,  Editor,  Springfield  (Mass.)  Union.  , 

*  *  * 


BANNING  CRIME  NEWS  PLEASES  CRIMINALS 


NEWSPAPERS  GIVE  ADVERTISING  LEADERSHIP 


PURE  NUGGETS  AVAILABLE 


F  EADERSHIP  in  musical  iiist:  u- 
ment  lineage  means  TWO 
things:  Results,  plus  quality  reader- 
interest.  The  Examiner  for  many 
months  past  has  led  all  Los  Angeles 
newspapers  in  this  classification. 


Cornerstone  of  Five-Story  Montreal 
Gazette  Home  Laid 

The  corner  stone  of  the  Montreal 
Gasctte  building,  now  under  construction, 
was  laid  recently,  with  Senator  Smeaton 
White,  president  of  the  Gazette  Printing 
Company,  officiating. 

The  new  building,  which  is  133J4  by 
166  feet  in  size,  faces  on  St.  Antoine 
street,  and  occupies  an  entire  block 
bounded  on  the  west  by  Cathedral  street, 
and  on  the  east  by  Ste.  Cecile  street, 
with  a  20-foot  lane  in  the  rear,  thus 
assuring  light  on  all  sides.  Although  de¬ 
signed  for  eight  stories,  the  present  build¬ 
ing  contains  five  stories  and  basement: 
the  three  additional  stories  to  be  added 
as  the  requirements  of  the  business  de¬ 
mand. 

Elliot  Named  President 

Frank  R.  Elliot,  director  of  publicity 
at  the  Indiana  University,  was  elected 
president  of  the  American  Association  of 
College  News  Bureaus,  at  its  three  day 
convention  at  the  University  of  Wiscon¬ 
sin,  Madison,  June  25-27,  John  E.  Stempel, 
Lafayette  College,  vice-president,  and  T. 
R.  Johnston,  Purdue  University,  Lafay¬ 
ette,  Ind.,  secretary-treasurer.  Prof. 
Grant  M.  Hyde,  course  in  journalism  at 
the  University  of  Wisconsin,  was  ap¬ 
pointed  to  engage  in  research  during  the 
next  year  to  determine  for  the  society  a 
standard  of  what  shall  be  called  ‘‘favor¬ 
able  publicity.” 


A  new  subsection  has  been  added  to 
the  fraudulent  advertising  for  labor 
statute  of  Wisconsin  for  the  purpose  of 
defining  when  a  strike  exists.  It  reads: 
‘‘A  strike  or  lockout  shall  be  deemed  to 
exist  as  long  as  the  usual  concomitants 
of  a  strike  or  lockout  exist;  or  unem¬ 
ployment  on  the  part  of  workers  affected 
continues ;  or  any  payments  of  strike 
Ijenefits  is  being  made;  or  any  picketing 
is  maintained ;  or  publication  is  being 
made  of  such  strike  or  lockout.” 

Williams  Going  Abroad 

Douglas  Williams,  general  manager  in 
the  United  States  for  Reuters  News 
.Agency,  is  sailing  July  11  on  the  S.  S. 
France  to  consult  with  his  head  office  in 
Ivondon  regarding  developments  of 
Reuters  service  of  cable  news  from  the 
United  States.  He  expects  to  be  absent 
about  six  weeks. 

Daily  Sold  by  Receivers 

The  Fremont  Printing  Company,  pub¬ 
lisher  of  the  preemont  (O.)  Messenger, 
afternoon  newspaper,  has  Ixsen  sold  to  L. 
F'.  Kinn  of  Fostoria  and  J.  N.  Kinn  of 
Cleveland,  for  $5,850. 

Staff  Prints  “Surprise  Edition*' 

Staff  members  of  the  St.  Augustine 
(Fla.)  Evening  Record  printed  tabloid 
a  “Surprise  Edition”  for  distribution  at 
a  housewarming  given  by  Editor  Herbert 
Felkel  .upon  the  completion  of  the  latter’s 
new  home. 


Largest  morning  and  Sunday  circulation 
west  of  St.  Louis 


L^e  the  Los  Angeles  Examiner's  .Vlerehandising  Service 
Department  to  help  speed  up  distribution  and  provide 
market  information,  invahiahle  for  strategic  planning. 


Ids 


BROADWAY  AND  ELEVENTH.  LOS  ANGEI.ES 


T.  C.  HOFFMEYER  W.  W.  CHEW 

Pacific  Coast  Representative  Eiaslern  Representative 
571  Monadnork  Bldg.  1819  Broadway 

Telephone  Garfield  3858  Telephone  Coinmhus  8342 

San  Francisco  New  York  City 


WM.  H.  WILSON 
Western  Representative 
915  Hearst  Bldg. 
Telephone  Main  '>000 
Chicago 


6*  ENURING  my  25  years  of  advertising  practice  I  have  preached  con- 
^  stantly  the  gospel  of  newspaper  advertising  leadership  for  advertisers 
and  I  am  stronger  now  in  that  belief  than  ever  before.  I  believe  that  when 
the  newspaper  first  introduced  advertising  to  its  columns  it  increased  its  service 
value  to  the  reader  over  100  per  cent.  Modern  advertising  has  made  the 
modern  press  as  great  an  economic  factor  as  it  is  an  educational  force.” — 
William  H.  Rankin,  Before  the  Georgia  Newspaper  Publishers. 

*  *  ♦ 


ADVANCE  OF  NEWSPAPER  ADVERTISING  SCIENCE 


**TAURING  the  past  ten  years  there  has  been  a  tremendous  advance  in  the 
scientific  use  of  newspaper  space.  Newspapers  have  analyzed  their 
markets.  Circulation  managers  have  charted  their  distribution.  Retailers  have 
checked  their  sales  against  newspaper  distribution  and  there  has  been  a  definite 
trend  of  retail  copy  to  the  paper  or  papers  in  each  city  best  qualified  to  carry 
the  load  and  to  produce  maximum  returns.” — Frank  T.  Carroll,  Advertising 
Manager,  Indianapolis  NeJvs. 

*  *  )(■ 


“NEWSPAPERS  receive  much  criticism,  and  probably  alway  will,  but 
nevertheless  they  are  great  and  valuable  mines  of  correct  information  for 
anyone  who  masters  the  art  of  recognizing  and  picking  up  the  nuggets  of  pure 
metal  and  the  equally  difficult  art  of  not  letting  the  dross  and  misinformation 
sreep  into  his  mind  and  memory.” — Dean  Eric  W.  Allen,  School  of  Journalism, 
University  of  Oregon. 

*!{■>{■ 


“  A  DVERTISING  is  set  in  larger  type  than  news,  is  better  displayed  and 
often  is  handsomely  illustrated.  If  with  these  advantages  it  fails  to  get 
attention  and  to  make  an  impression  is  it  not  because  it  is  wanting  in  the  news 
element?  We  of  this  day  are  not  so  different  from  the  men  of  Athens  in  the 
time  of  St.  Paul,  of  whom  it  was  written:  ‘For  all  the  Athenians  and  strangers 
which  were  there  spent  their  time  in  nothing  else,  but  either  to  tell,  or  to  hear 
some  new  thing.’  ” — William  S.  Crawford,  Insurance  Editor,  Neio>  York 
Journal  of  Co  umcrcc. 


165,000  daily 
300,000  Sunday 


BUILDING  NEW  PLANT 


IS  THE  NEWS  ELEMENT  WANTING? 


Fraud  Ad  Statute  Revised 


WHAT  THEY  ARE  SAYING 
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•-LINOTYPE— 


LOWER  MAIN  MAGAZINE 


1 2  Point  Cheltenham  Condensed  with 
Cheltenham  Bold  Condensed 

PASSENGERS  THROWN  0 
Engineer  Leaves  Coaches 
Behind  In  Hurry  to  Avoid 

CAR  KILLS  PRINCIPAL  IN 
Behind  In  Hurry  to  Avoid 


LOWER  AUXILIARY  MAGAZINE 

24  Point  Cheltenham  Condensed  (Caps) 

CRASH  HURTS 
20  STALLED  TR 
AIN  HIT  BY  FR 


UPPER  AUXILIARY  MAGAZINE 


30  Point  Cheltenham  Bold  Cond.  (Caps) 

THOUSAND 

SPASSINT 


UPPER  MAIN  MAGAZINE 


18  Point  Cheltenham  Bold  Cond.  Italic 

BRITAIN  OPPOS 
Walking  Speak-E 
asy  Well  Patroniz 
ed  Serves  Drinks  F 


ALL  HEADS  COMPLETE 

On  One  Linotype 


THOUSANDS  PASS  IN  TEARS 
AT  BIER  OF  LA  FOLLEHE 

CRASH  HURTS  20;  '•*  Tnk-t. » , 

prp  iff  f^pv  TT^  k  T\T  Never-Ending  Line  for  Last  1 

oIALLlD  IRAIN  Look  At  Beloved  Under  / 

HIT  BY  FREIGHT  r»DiT.i  .*nc, 


till  ut  iiXLJVJtii  IS  aOWER  UDEM 

Engineer  Leaves  Coaches  Behind :  Thonsands  Hock  To  Cemetery/ 

In  Hurry  to  Avoid  Accident  „„  _  , .  § 

_  Where  Senator  Will  Lie  V 

PASSENGERS  THROWN  OUT  ] 

Train  Moves  On  With  Volunteer  OPPOSES  I 

Nurses  Who  Have  To  Pay  Fare  PARIS  PARTI ALlTr 

CAR  KILLS  PRINCIPAL  IN  AUTO  ^0  U.  S.  ON  DEBT 

Girl  and  Father  Seriously  Hurt  In :  Any  Funding  Negotiations  By  \ 
Crash  Near  Rochester  France  Must  Include  England 

Walking  Speak-Easy  Well  Patronized;  i 

Serves  Drinks  From  Cartridge  Belt] 


Bifi  Savin In  Make-Up 
As  W ell  As  Composition 

Coiitiiiiious  composition  from  all 
magazines  on  the  Model  26  Linotype 
makes  it  possible  to  set  eaeli  head 
eomplete  at  one  operation.  No  assem¬ 
bling  of  heads  with  eonseqiient  dan¬ 
ger  of  error.  Corrections  in  any  face 
at  any  time  without  changes  or  delay. 
Magazines  standard  and  interchange¬ 
able  with  other  Linotypes. 

Writ*  to  th*  mrarent  Agoncy  for  full  imformatiom  on 
the  Mod*h  2S  and  26  and  a  copy  of  the  fotder 
*'Sugf[*»ted  Head‘!j*tt*r  Layotft  for  tha  Model  26** 

Mergenthaler  Linotype  Company 

Brooklyn.  Netv  York 


SAN  FRANCISCO 


NEW  ORLEANS 


CANADIAN  LINOTYPE  LIMITED,  TORONTO 
■Ifriiririi  in  the  Principal  Citie§  of  the  W orld 


Composed  entirely  on  the  Linotype  in  the  Bodoni  Series  except  for  the  hand-set  title  lines 
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WRITERS  RESERVE  SEATS 
FOR  SCOPES  TRIAL 

More  Than  100  Reservations  Already 
Made — Chattanooga  News  Furnish¬ 
ing  Club  House - Chicago  Tribune 

Leases  Home  for  Reporters 

( )vcr  100  press  reservations  have  been 
made  {or  the  coming  Scopes  trial.  More 
are  being  made  daily.  Newspapers,  news 
services,  and  magazines  are  sending  their 
best  writers  to  cover  the  evolution  trial. 

The  Chattanooga  Xczu's  has  leased  a 
house  across  from  the  courthouse  which 
will  be  converted  into  a  club  for  the 
visiting  newspai)er  men.  The  Chicago 
Triliuw  has  also  leased  a  house  for  the 
accommodation  of  its  reporters. 

The  entire  town  is  being  thrown  open 
to  writers  and  the  natives  have  shown 
every  hospitality  to  the  reporters  here  at 
present. 

hollowing  is  a  complete  list  of  press 
reserN-ations  to  date : 

A.  W.  Ogden,  Knoxville  Sentinel;  C. 
!•'.  Kberhart,  Louisi-ille  Courier-Journal ; 
Robert  Barry,  Philadelfihia  Public 
Ledger;  John  L.  Moutoux,  Knoxville 
Sews;  Charles  Michelson,  New  York 
World;  Clifford  Carmary,  N.  E.  A. ; 
(ieorge  F.  Milton.  J.  T.  Fort,  Hays  Clark, 
Nellie  Kenyon,  Chattanooga  News;  Earl 
L.  Shaub,  W.  J.  Butler,  Corinne  Rich, 
Universal  Service;  W.  F.  Caldwell,  R.  E. 
Swett,  Bryan  Bell,  W.  B.  Ragsdale,  Asso¬ 
ciated  Press ;  L.  H.  Patterson,  Newark 
Nezvs;  H.  G.  Hart,  Philadell’hia  Record; 
Fred  I).  Pasley,  Chicago  Herald-Ex- 
amincr;  Arthur  Brisbane,  Hearst  News¬ 
papers;  W.  A.  MacDonald,  Boston  Trans- 
script;  John  H.  Nye,  Naslndlle  Tennes¬ 
sean;  William  J.  Losh,  John  McBride. 
Raymond  ClappCr,  United  Press ;  W.  E. 
Baird,  Nashinlle  Banner;  Hammond 
Fowler,  Rockwood  (Tenn.)  Times;  J.  H 
Pinkham,  Kansas  City  Star;  Richard  J. 
Beamish,  Philadelphia  Inquirer;  R.  D. 
Young,  Northwestern  Christian  Advo¬ 
cate;  Ct.  F.  B.  Stovall,  Birmingham 
Neu's;  Aileen  Sumner,  Clex'cland  Press; 


DAYTON  REPORTER  FINED 
FOR  BEING  “PROFANE” 

IVEWSPAPER  men  planning  to 
go  to  Dayton,  Tenn.,  to  cover 
the  “Monkey  Trial,”  starting  July 
10,  should  leave  all  strong  language 
bark  in  their  home  offices. 

Sandy  Givens,  a  reporter,  was  ar¬ 
rested  there  this  week,  given  a 
hearing  and  fined  $2  and  costs  on 
a  charge  of  using  profanity  in  a 
public  place. 

He  was  arrested  on  a  warrant 
sworn  out  by  the  Rev.  M.  B.  Cass, 
pastor  of  the  Morgantown  Method¬ 
ist  Episcopal  Church,  after  an  argu¬ 
ment  in  the  drug  store,  where  the 
original  Scopes  discussion  took 
place. 

Givens  is  said  to  have  declared 
he  would  write  what  he  pleased 
about  the  Scopes  case.  He  was 
formerly  a  reporter  for  a  Chatta¬ 
nooga  paper. 


Van  Oyen,  N.  E.  A.;  Watson  Davis.  ; 
Science  Service;  H.  K.  Hollister,  Joseph  j 
Wood  Krutch,  The  Nation;  George  • 
Morris,  Memphis  News-Scimitar;  E.  A.  ■ 
Andrews,  Chattcuiooga  Times;  Norman  I  j 
Harris,  Toronto  Telegram;  Dan  W.  jl 
Gallagher,  Cleveland  News;  H.  E.  j  I 
Murkett,  Zion’s  Herald;  John  Stuart,  j| 
New  York  American;  Anthony  Muto,  ; 
New  York  Evening  Bulletin;  R.  T.  ■ 
Dozier,  Montgomery  Journal;  Clark  \ 
Kinenaird,  Central  Press ;  R.  T.  Raiford,  \ 
Selma  (Ala.)  Times-J  (mrnal ;  R.  T.  ; 
Littell,  The  New  Reptiblic;  C.  C.  Craw-  j 
ford,  St.  Louis  Post-Dispatch;  Guy  W.  ■ 
Caron,  Little  Rock  Arkansas  Gasette;  ! 
Ben  R.  Winnick,  Jewish  Talksfrcund;  R.  ;  j 
F.  Brown.  Labor  Adz'OccUe;  Robert  T. 
Small,  Consolidated  Press;  H.  F.  War- 
ing,  Memphu  Commercial  Appeal;  ;| 
Julian  Harris,  Columbus  (Ga.)  Inquirer;  jl 
Forrest  Davis,  New  York  Herald  ■ 
Tribune;  Lyle  Wilson.  United  News; 
lx)well  Mellett,  Scripps-Howard  Alliance.  J ; 


SPEEDING  REPORTER  SENTENCED  TO  POUND 
TYPEWRITER  INSTEAD  OF  ROCKS 


A  RRESTED  and  hailed  l)efore  Justice 
of  the  Peace  B.  D.  V.  Reeve  on  a 
charge  of  exceeding  the  state  law  speed 
limit  t)f  35  miles  an  hour,  Frank  Hoag, 
Jr.,  son  of  Frank  S.  Hoag,  publisher  of 
the  f’ucblo  Star-Journal  and  president  of 
the  city's  chief  commercial  organization, 
was  assessed  a  most  peculiar  fine. 

A  plea  of  guilty  was  entered  by  the 
young  man  who  is  a  reporter  on  his 
father's  daily  paper. 

“I  shall  nf)t  as,sess  a  money  fine  against 
you.  nor  shall  I  .send  you  to  jail  as  is 
done  in  .some  cases,"  said  the  court.  “I 
will  place  a  penalty  which  I  believe  will 
do  you  good  and  please  your  parents  and 
your  friends. 

“It  is  ordered  that  you  write  and  have 
published  an  article  on  the  Coloradf) 
highway  law,  stressing  the  dangers  of 
speeding  with  automobiles,  and  recounting 
therein  the  penalties  provided  by  the 
.statute.  You  are  to  bring  to  this  court 
a  copy  of  the  printed  article  which  will 
be  made  a  part  of  the  court  record  of 
your  case.  When  this  is  done  the  court 
will  instruct  you  as  to  further  penalty 
for  your  offense  against  the  law.” 

Next  day  the  defendant  han<lcd 
Justice  Reeve  a  clipping  of  the  article 
written,  and  this  the  judge  pasted  into 
the  docket. 

Justice  Reeve  then  instructed  the 
young  man  to  write  a  general  story  on 
crimes  corresponding  to  the  speeding 
enormity,  such  as  bootlegging,  hold-ups, 
burglary,  criminal  assault,  &c.,  which 
article  is  to  be  used  by  the  court  in  the 
same  manner. 

“When  this  is  done  you  will  be  fur¬ 
ther  advised,”  said  the  court. 

Mr.  Hoag's  penalty  article  was  headed: 
“Motto  of  Automobile  Drivers  Should 
Be,  ‘Better  Be  Safe  Than  Sorry.’  ” 

One  paragraph  of  the  article  read : 
“It  has  been  proven  by  experts  in  auto¬ 


mobile  engineering  that  the  most  econ¬ 
omical  and  safest  speed  to  travel  is  about 
35  miles  per  hour.  The  unnecessary  wear 
and  tear  on  tires  and  the  extravagance 
of  fuel  at  high  rate  of  speed  as  well  as 
the  strain  on  the  car  justifies  this  state¬ 
ment.” 


Italian  Editors  Fight  Duel 

Because  he  considered  an  article  in  the 
Rome  Mondo  offensive,  Tullio  Giordana, 
editor  of  the  Rome  Tribune,  fought  a 
duel  June  30,  with  Giovannia  Arandola, 
editor  of  the  former  newspaper.  They 
professed  reconciliation  when  physicians 
stopped  the  duel,  after  Giordana  had 
been  wounded  on  the  forehead  by  the 
shot  of  a  pistol. 


Twenty  years  of 
success  means  much 
in  any  field  of 
work. 

THE  BASIL  L  SMITH  SYSTEM,  Ibc. 

Inlernational  CtaiiifiMl  Advavtisinc 
Counsellor*. 

Parkard  Building  Philadelphia 


Accuracy 
in  News 

.  Sanity  . 

in  Editorials 

Honesty 
in  Advertising 

These  Qualities  Have  Made 

Cbe  Jiji  8bimpo 

Japan’s  Greatest  Newspaper 


By  standing  firm  against  every  influence  that 
would  color  our  news  or  editorials  and  against 
every  unscrupulous  person  who  would  employ  our 
advertising  columns  for  unworthy  purposes,  we 
have  won  the  esteem  and  respect  of  readers  and 
advertisers  alike. 

Our  policy  of  protecting  them,  and  facing 
squarely  our  solemn  responsibility  as  a  newspaper, 
is  not  only  a  source  of  satisfaction  to  them  but  also 
to  us.  The  policy  has  paid  handsomely,  as  fairness 
and  honesty  may  be  expected  always  to  pay.  And 
today  The  Jiji  Shimpo  carries 


More  High  Class  Advertising 


Than  Any  Other  News¬ 


paper  in  Its  Territory 


That  the  Jiji’s  rates  should  be  somewhat  higher 
than  those  of  other  newspapers  is  natural  in  view 
of  its  superior  value  as  an  advertising  medium.  Ad¬ 
vertisers  who  investigate  the  comparative  merits  of 
newspapers  in  Japan  are  glad  to  pay  the  small  ad¬ 
ditional  cost  of  Jiji  advertising.  Measured  by  re¬ 
sults,  it  is  the  most  economical  medium  in  the 
Japanese  Empire. 

Ue  JIJI  SHIMPO 

TOKYO 

Represented  in  America  by 
THE  TRANS-PACIFIC  ADVERTISING 
AND  SERVICE  BUREAU 
342  Madison  Avenue 
NEW  YORK 


Editor  &  Publisher  for  July  4 ,  1925 


29 


MANUFACTURING 

IS  STILL  THE  CHIEF  INDUSTRY  OF 

NEW  YORK  STATE 


New  York  State  has  always  been  considered  essentially  a  manufacturing  state, 
and  as  such  owes  a  large  percentage  of  its  gigantic  financial  resources  to  this  indus¬ 
try.  New  York  State  is  the  greatest  manufacturing  state  in  the  Union  and  the  revenue 
derived  annually  has  given  it  an  enviable  place  in  the  commercial  world. 


New  York  State’s  manufactures  are  valued  at 


$8,960,693,000 

This  figure  indicates  an  increase  of  28.5  per  cent  over  the  last  census  figures. 
Not  only  has  the  valuation  increased,  but  also  15  per  cent  more  persons  are  employed 
which  raises  the  number  of  workers  to  1,150,901.  The  wages  of  these  amount  to 
$1,582,006,000. 


Workers  are  spenders,  especially  when  the  wages  are  adequate  and  the  environ¬ 
ment  is  one  that  suggests  money  spending.  Such  an  environment  is  found  in  New 
York  State,  where  much  money  is  always  in  circulation.  To  share  in  this  circulation 
of  money.  National  Advertisers  must  necessarily  keep  their  messages  continuously 
before  the  eyes  of  the  buying  public.  This  can  best  be  done  through  the  daily 
newspapers. 


THIS  LIST  INCLUDES  THE  CHIEF  NEWSPAPERS  OF  NEW  YORK  STATE 
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SAM  CRANE,  BASEBALL 
WRITER,  IS  DEAD 


“Dean”  of  Hi*  Craft  Passe*  in  71st 
Year — Had  Served  on  New  York 
Journal  Staff  25  Years — Began 
On  Old  Daily  New* 


Sam  Crane,  71,  member  of  the  sport¬ 
ing  staff  of  the  New  York  Journal,  and 
called  the  “dean  of  baseball  writers,” 
died  in  New  York,  June  26.  He  was 
one  of  the  founders  of  the  Baseball 
Writers’  Association  of  America,  and  was 
known  from  coast  to  coast  by  baseball 
men  and  newspaper  men. 

Crane  was  born  in  1854  in  Newton, 
Mass.  He  began  playing  baseball  in  1875 
with  the  Lowell,  Mass.,  team.  Second 
base  was  his  forte,  and  he  rarely  played 
any  other  position.  However,  he  was  al¬ 
ways  weak  as  a  hitter,  his  old  friends 
said. 

After  playing  with  the  Detroits  for 
some  time  he  came  to  New  York  and 
played  with  the  Metropolitans  in  the 
American  Association.  In  1888  he 
dropped  out  of  baseball  but  returned  in 
1890  under  Jim  Mutrie’s  colors  as  second 
baseman  for  the  Giants.  He  was  one  of 
several  old  timers  who  returned  to  the 
game  to  fill  the  vacancies  created  when 
a  numtjcr  of  National  League  players 
jumped  to  the  American  Association. 

After  playing  one  year  with  the  Giants 
he  retired.  The  “jumpers”  also  returned 
to  their  old  teams. 

Crane  then  turned  to  sports  writing 
and  began  another  career  which  won  for 
him  the  title  of  “dean  of  baseball 
writers.”  He  first  wrote  for  the  old 
New  York  Daily  News  and  then  for  the 
New  York  Press.  About  twenty-five 
years  ago  he  joined  the  sports  staff  of 
the  New  York  Evening  Journal  and  re¬ 
mained  with  it  until  his  death.  He  had 
the  reputation  of  being  one  of  the 
country’s  greatest  experts  on  the  national 
game. 


JOHN  E.  MILHOLLAND 


Former  New  York  Tribune  Man  Dies 
After  Brief  Illness 

John  Elmer  Milholland,  65,  for  12 
years  connected  with  the  New  York 
Tribune  in  the  editorial  and  business  de¬ 
partments,  died  June  29,  in  New  York, 
after  a  brief  illness. 

One  of  his  services  to  the  Tribune 
was  the  settlement  of  a  disagreement  of 
IS  years’  duration  with  the  Typographical 
Union. 

Mr.  Milholland  was  born  at  Lewis, 
Essex  County,  N.  Y.,  May  20,  1860,  son 
of  John  and  Mary  Ann  Moore  Milhol¬ 
land.  His  mother  was  a  member  of  the 
family  of  Sir  John  Moore,  whose  death 
at  Corunna,  Spain,  in  the  Napoleonic 
wars  was  immortalized  by  the  Irish  poet 
Charles  Wolfe. 

-After  receiving  his  education  at  schools 
in  England,  Ireland,  Paterson,  N.  J.,  at 
Albany,  N.  Y.,  and  at  New  York  Uni¬ 
versity,  Mr.  Milholland  wrote  for  news¬ 
papers  and  magazines  until  the  chance 
came  to  buy  the  Ticonderoga  Sentinel. 
His  able  management  enabled  him  to  sell 
this  property  soon  afterward  for  three 
times  what  he  paid  for  it.  I^ter  he 
spent  twelve  years  on  the  New  York 
Tribune  as  reporter,  political  adviser, 
correspondent,  business  representative  and 
editorial  writer. 

He  was  the  inventor  of  the  pneumatic 
mail  tube  pystem  used  in  New  York  to 
send  mail  from  the  central  post  office  to 
branch  offices. 


JOSEPH  E.  BERNIER 


Publisher  of  Manchester,  N.  H.,  French 
Language  Paper  Dies  at  59 

Joseph  E.  Beniier,  59,  publisher  of 
L’Aienie  National,  French  language 
newspaper  of  Manchester,  N.  H.,  died  in 
Manchester,  June  23.  He  purchased  the 
newspaper  in  1894,  when  it  was  a  weekly. 
It  became  a  daily  in  1900. 


Mr.  Bernier  started  as  a  reporter  on  the 
newspaper  he  later  owned.  He  became 
one  of  the  leading  figures  in  .Manchester 
during  a  distinguished  journalistic  career. 


Cf^bttuary 


EDWARD  A.  BROMLEY,  76,  news¬ 
paper  man,  photographer,  antiquarian 
and  historian,  died  in  Minneapolis,  June 
14.  His  first  newspaper  w'ork  in  the 
Twin  Cities  was  in  1876,  when  he  had 
charge  of  the  Minneapolis  advertising  de¬ 
partment  of  the  St.  Paul  Pioneer  Press. 
While  with  the  Minneapolis  Times  and 
Journal  more  than  40  years  ago  he  illus¬ 
trated  his  own  stories  and  was  among 
the  first  “feature”  writers  in  the  North¬ 
west. 

Daniel  A.  Holmes,  65,  founder  and 
publisher  of  the  Westbrook  (Me.)  Chron¬ 
icle,  and  later  employed  on  the  W orcester 
(Mass.)  Telegram  died  at  the  Trull 
Hospital,  Biddeford,  Me.,  June  22. 

George  R.  Nugent,  54,  of  the  adver¬ 
tising  firm  of  Sprague-Nugent  of  Bos¬ 
ton,  died  at  his  home  in  Brookline,  Mass., 
recently. 

Mrs.  D.  N.  Richardson,  91,  pioneer 
resident  of  Davenport,  la.,  widow  of  D. 
N.  Richardson,  a  founder  of  the  Daven¬ 
port  Democrat,  died  June  20  in  Los  An¬ 
geles,  where  she  was  spending  the  sum¬ 
mer. 

Miss  Belle  Dewey,  for  nearly  20 
years  head  of  the  woman’s  department  of 
the  Omaha  Daily  News,  died  at  Omaha, 
June  18. 

Charles  F.  Gerhold,  72,  for  25  years 
editor  of  the  Columbus  (O.)  Express 
and  Westbote  and  for  five  years  assistant 
editor  of  the  Ilerold,  died  at  his  home  in 
Columbus  a  few  days  ago. 

Robert  H.  Dyer,  78,  of  Peoria,  Ill., 
father  of  Robert  O.  Dyer,  circulation 
manager  of  the  Columbus  Citizen,  died  a 
few,  days  ago  at  Peoria. 

Frank  G.  Wallace,  83,  pressman  for 
the' Omaha  World-Herald  from  1870  to 
1910,  died  at  Omaha,  June  18. 

Charlton  Kelley,  five-year-old  son 
of  T.  Kelley,  one  of  the  publishers  of  the 
Carden  City  (Kan.)  Herald,  was  killed 
by  an  automobile  during  a  family  re¬ 
union  at  Garden  City  recently. 

Edward  Scott,  39  years  old,  one  of 
the  best  known  printers  in  central  Wis¬ 
consin,  died  last  week  at  his  home  in 
Manawa.  For  the  past  four  years  he  has 
been  foreman  for  the  Clintonville  Trib¬ 
une. 

Burton  Boutilier,  38,  employee  of  the 
composing  room  of  the  Halifax  (N.  S.) 
Herald  and  Evening  Mail,  found  dead  on 
June  14,  at  a  fishing  camp  near  Halifax 
where  he  had  gone  with  others  to  spend 
the  week-end. 

Adrian  Reynolds,  former  publisher  of 
the  Sedan  (Kan.)  Times-Star,  died  at  his 
home  in  Humboldt,  Kan. 

James  J.  Lea,  66,  veteran  newspaper 
man  died  in  New  Orleans,  June  22.  He 
was  for  a  number  of  years  a  member  of 
the  Nenv  Orleans  States  staff  and  later 
market  editor  of  that  paper. 

George  R.  Nugent,  formerly  a  mem¬ 
ber  of  the  advertising  agency  of  Sprague, 
Nugent  Company,  Boston,  died  last  week 
at  his  home  in  Brookline,  Mass. 

Richard  F.  Burnell,  60,  a  proof 
reader  on  the  Boston  American,  was 
fatally  injured  when  struck  by  an  express 
train  while  crossing  the  tracks  at  the 
Norfolk  Downs,  Mass.,  station,  June  29. 
He  formerly  was  employed  on  the 
Buffalo  (N.  Y.)  Nejvs  and  Milwaukee 
(Wis.)  Nezt’s. 

Miss  Irene  McHale.  22.  employed  in 
the  business  office  of  the  Boston  Tele¬ 
gram,  and  formerly  with  the  Lynn 
(Mass.)  Telegram-News,  died  at  her 
home  in  the  latter  city,  June  27. 


Dinner  for  Tennant 

So^ie  Irene  Loeb,  of  the  New  York 
Evening  World,  was  hostess  at  a  dinner 
June  29,  given  at  her  home  in  Harmon- 
on-the-Hudson,  New  York,  in  honor  of 
John  H.  Tennant,  managing  editor  of 
the  Evening  World,  and  Mrs.  Tennant, 
and  Bernard  Gimbel,  of  Gimbel  Brothers, 
New  York  department  store. 


HERE 
IS  A 

RICH|MARKET 
ALL  BY 
ITSELF 


West  Virginia 

has  increased  its  wealth  from  $2,273,573,- 
000  to  $4,677,919,000,  an  increase  of 
94.6  per  cent. 

All  classes  of  property  have  made  hig  in¬ 
creases.  In  1863  when  West  Virginia  was 
organized  her  valuation  was  $92,500,000. 
Today  her  assessed  valuation  is  $3,019,- 


133,000. 

The  per  capita  values  show  an  increase  in 
,  the  last  ten  years  of  61.8  per  cent  or  from 
$1,879  to  $3,040. 

West  Virginia  people  have  money  to  spend 
and  National  Advertisers  should  use  ex¬ 
tensively  the  dailies  listed  below  to  show 
these  people  how  their  dollars  can  bring 
the  best  returns. 


BlucAsId 

"Telegraph  . (M) 

"Telegraph  . (S) 

Charleston 

"Gazette  . (M) 

"Gazette  . (S) 

Clarksburg 

"Telegram  . (E) 

"Telegram  . (S) 

Huntington 

"Atlvertiser  . (E) 

"Herald-Dispatch . .  (M) 
"HerzJd-Dispotch . . .  (S) 


Circu¬ 

Rate 

for 

5,009 

lation 

lines 

11,532 

.0* 

1<,2S4 

M 

19,478 

.n 

S,M3 

M 

*,*** 

M 

19,3*5 

.945 

12,991 

.94 

14J42 

J5 

I5.890 

JS 

'.J- 
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UthlL. 
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for 

Circu-  5,IW 
lation  lines 


Martinsburg 


"Journal  ...  ... ..V. .(E)  <,*25  .*» 


Morgantown 
ttPost  .. 


(E)  S.M»  .I2S 


Parkersburg 

"New*  . . (M)  *,*•4 

"New*  .  (S)  «,n4 

"Sentinel  . (E)  *.527 


"A.  B.  C.  Statement,  March  31,  192- 
ttGovemment  Statement,  March  31, 193 
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DISTRIBUTION  PARALLELS  ADVERTISING  EDITORS  REFUSE  BAN  ON 
DAILY’S  CIGAR  SURVEY  SHOWS  MEDICAL  COPY 


t  <.  .  .  n  ^  f  m  t.  Texa»  PrcM  Association  Rejects  Reso- 

Indianapohs  News  Statistics  Show  47  Per  Cent  of  Sales  Are  Barring  Unregistered  Practi- 

8  Cent  Brands — El  Producto  with  Highest  Lineage  tioners  From  Advertising  Columns 

Is  Most  Widely  Distributed  — Smith  Elected  President 


"W  HEN  the  late  Tom  Marshall  de- 
”  scribed  the  country’s  greatest  need 
as  a  “good  five-cent  cigar,’’  he  spoke 
as  one  knowing  his  Indiana.  The  cigar 
situation  in  Indianapolis  has  just  been 
surveyed  by  the  Indianapolis  News,  and, 
after  questioning  75  representative  retail 
cigar  dealers  in  the  city,  this  newspaper 
states  the  sales  situation  as  follows: 


past  years  and  the  changes  in  the  popular 
price  of  cigars  is  summerized  thus: 


Most  Potular  Retail  I’rice 


47  per  cent  of  the  dealers  make  the 
greater  number  of  sales  on  the  8-cent,  2 
for  15  cent  brands. 

38  per  cent  of  the  dealers  .sell  more 
10-cent,  3  for  25  cent  brands. 

9  per  cent  of  the  dealers  sell  more  of 
the  5-cent  straight  brands. 

4  per  cent  of  the  dealers  sell  more  7- 
cent,  3  for  20  cent  brands. 

2  per  cent  of  the  dealers  sell  more  of 
the  10-cent  straight  cigars. 


Price 

1925 

1923 

1922 

8c,  2-1 5c  _ 

47% 

35% 

30% 

10c,  3-25c _ 

38% 

22% 

7% 

5c  straight.... 

9% 

17% 

41% 

7c,  3-20c  .... 

4% 

7% 

4% 

10c  straight _ 

2% 

15% 

10% 

2-25c  . 

1% 

1% 

Drug  stores 

are  the 

principal 

retail 

That  is  the  situation  as  it  was  in  April, 
1925,  when  the  dealers  were  questioned. 
The  News  has  surveyed  this  market  in 


sales  outlets  for  cigars  in  Indianapolis, 
and  the  survey,  which  took  a  typical 
cross-section  of  these  sales,  also  covered 
liotel  cigar-counters,  soft-drink  and  bil¬ 
liard  parlors,  railroad  stations,  bus  and 
interurban  terminals,  and  similar  places, 
but  did  not  include  general  distributors  of 
tobacco  who  maintain  retail  outlets  to 
push  their  own  lines.  Cigars  are  classed 
according  to  price — the  division  being  10 
cents.  A  total  of  289  brands  are  sold 
in  the  75  stores,  the  number  carried  by 
individual  dealers  ranging  from  85  to  1,3. 
The  average  number  was  43.9  brands  per 
store. 


The  comparative  distribution  of  cigars  retailing  at  10c  or  more  each  is  shown 
for  the  past  5  years  as  follows : 


Distribution  Distribution  Distribution  Distribution 


Hrand 

1925 

1923 

1922 

1920 

El  Produclo  . 

98% 

92% 

72% 

40%, 

I.a  Fendrich  . 

91% 

91% 

80% 

62% 

El  Roi  Tan . 

....  90% 

81% 

56% 

52% 

Dutch  Master  . 

88% 

88% 

67% 

57% 

La  Palina  . 

86% 

84% 

57% 

17% 

Philadelphia  Hand  Made . 

85% 

83% 

91% 

54% 

Robert  Hums  . 

....  82% 

75% 

707*. 

52% 

El  Verso  . 

797c 

81% 

67% 

52% 

Webster  . 

....  79% 

64% 

17% 

1% 

Chancellor  . 

75% 

76% 

73% 

53%, 

Blackstone  . 

....  66% 

Hav-A-Tampa  . 

57% 

70% 

Ben  Bey  . 

....  48% 

57% 

Flor  de  Valentine . 

....  48% 

48% 

Portina  . 

....  43% 

17% 

59% 

80% 

Flor  de  Manuel . 

42% 

Texas  editors  refused  to  adopt  a  res¬ 
olution  disapproving  advertising  from  un¬ 
registered  medical  practitioners,  at  the 
46th  annual  convention  of  the  Texas 
Press  Association  at  Tyler,  Tex.,  re¬ 
cently. 

A  resolution  “commending  efforts  of 
the  medical  association  to  standardize 
the  medical  profession  and  disapproving 
acceptance  of  advertising  of  unregistered 
practitioners’’  started  a  lively  wrangle. 
The  resolution  was  finally  amended  by 
Sam  Braswell  of  Clarendon,  omitting  ail 
references  to  advertising. 

Dr.  C.  M.  Rosser,  Dallas,  president  of 
the  medical  association,  had  told  the 
editors  of  a  proposed  campaign  against 
quacks  and  asked  newspaper  support  in 
declining  advertising  of  persons  not  auth¬ 
orized  to  practice  medicine. 

W.  A.  Smith  of  San  Saha  Nezvs  was 
elected  president  of  the  Association ;  Rob¬ 
ert  Baldridge,  Gifton,  vice-president: 
Sam  Harben,  Richardson,  secretary,  to 
serve  his  18th  year  in  that  office;  C.  F. 
Lehmann,  San  Antonio,  re-elected  treas¬ 
urer. 

The  Texas  Weekly  Press,  Inc.,  was 
organized  to  obtain  for  its  members  more 
national  advertising.  R.  H.  Nichols, 
\’'ernon,  was  elected  president ;  J.  L. 
Spencer,  Mart,  vice-president. 

San  Antonio  was  selected  as  the  next 
convention  city. 


Weekly  Filet  Bankruptcy  Petition 

B.  Franklin  Waite,  editor  and  pub¬ 
lisher  of  the  Johnson  City  (N.  Y.)  Life 
and  Herald,  a  weekly,  filed  a  petition  in 
bankruptcy  in  Utica,  N.  Y.,  June  26, 
with  liabilities  of  $25,535.19,  and  alleged 
as.sets  of  $60. 


“It  is  interesting,’’  the  survey  notes,  “to  compare  the  following  News’  lineage 
figures  for  the  various  years  with  the  preceeding  distribution  table.  Without  ex¬ 
ception,  distribution  parallels  advertising.” 


ADVERTISING  LINEAGE  USED  IN  THE  NEWS 


Faust  &  Gretchen. 

Meditation  . 

Grard  . 

Corina  . 


Kenwav  . . , 
R-  G.  Dun. 


1924 

1923 

1922 

1921 

18,440 

18,715 

19,070 

18,237 

11,934 

8,672 

6,750 

7,578 

11,400 

6,020 

1,932 

2,000 

4,077 

1,295 

2.325 

520 

5,218 

4,162 

5,215 

5,016 

6,747 

5,776 

10,4.50 

14,800 

The  Only 
Ten  Cent  Daily 
In  America 


The  same  conditions,  regarding  advertising,  apply  also  to  the  cheaper  brands. 


Read  by*  all  people  interested  in 
theatricals.  Motion  Pictures,  finance, 
travel,  turf  and  all  other 
amusements. 

Let  us  show  you  its  advertising 
value  by  its  drawing  power. 


Rate  cards  on  request 


NATIONAL  COMMISSION  APPOINTS 


Legiiiative  and  Standardization  Com¬ 
mittee  Member*  Named 


Members 'were  this  week  appointed  to 
the  legislatiife  and  standardization  com¬ 
mittees  of  the  National  Advertising  Com¬ 
mission  of  the  Associated  Advertising 
Clubs  of  the  World. 

H.  J.  Buckley  was  ■  named  chairman 
of  the  legislative  comntijtee,  other  mem- 
^rs  of  which  are:  George  M.  Burbach, 
St.  Louis  Post-Dispatch;  Julius  Holl;  T. 
R-  Gerlach;  Guy  S.  Cook;  and  C.  T. 
Fairbanks.  . 

Frank  Leroy  Blanchard  is  chairman  of 
the  standardization  committee.  Other 
members  are :  Harry  Tipper  and  Robert 
E.  Ramsey. 


several  thousand  blotters  for  distribution. 
Garages,  auto  accessory  dealers,  and  the 
like  appear  to  have  been  circularized.  A 
warning  has  been  issued  by  the  National 
Better  Business  Bureaus,  Inc. 


^!)c  i^orning  ^:clcgraph 

NEW  YORK 


Novelty  Advertising  Faker 

A  person  representing  himself  to  a 
rroresentative  of  the  Capper  Publications 
of  Topeka,  Kan.,  is  reported  to  have 
twindled  business  houses  in  Texas  on 
various  kinds  of  novelty  advertising 
•wemes.  In  one  city,  this  individual  sold 
^lers  advertising  space  on  big  desk 
wters,  for  a  small  sum,  promising  that 
^  the  Capper  Publications  would  send  them 


EDITORIAL  RESEARCH  RE¬ 
PORTS  supply  accurate  in- 
foraoAtion  upon  the  major  prob¬ 
lems  which  call  for  frequent 
editorial  comment. 

The  report*  are  for  the  in¬ 
formation  and  review  of  editor* 
and  publi*her*,  rather  than  for 
publication. 

They  are  in  u*e  by  the  leading 
American  new*paper*  and  maga¬ 
zine*. 

The  co*t  of  thi*  *ervice,  ba*ed 
upon  circulation,  i*  compatible 
with  every  moderately  liberal 
editorial  expen*e  budget. 


Cos  angeles  Cimes 


California’s 
Great  Newspaper 


More  news,  reading 
matter  and  advertising 
than  any  other  Pacific 
Coast  newspaper. 


EDITORIAL  RESEARCH 
REPORTS 

1425  G  Street,  Wa*hington,  D.  C. 


Circulation  96%  home 
delivered  and  95%  con¬ 
centrated  in  the  Los  An¬ 
geles  metropolitan  market. 


Meet  Mr.  Briggs 


ih'rom  The  Pittsburgh  Chronich'  Tele- 
grafh,  June  15,  1925) 


Today  we  welcome  to  ! 
"The  Chronicle  Telegraph” 
and  to  this  page  the  inimi¬ 
table  Briggs.  This  famous 
cartoonist  and  contributor 
to  the  public  store  of  harm¬ 
less  amusement  needs  no 
handle  to  his  name,  no  for¬ 
mal  title  of  any  kind,  for  to 
his  hosts  of  delighted  fol¬ 
lowers  he  is  just  Briggs. 
The  Briggs  fans  are  too  nu¬ 
merous  to  be  counted,  but 
the  type  is  easily  defined.  A 
Briggs  fan  is  a  man,  wo¬ 
man  or  child  who  revels  in 
the  bit  of  fun  with  that  dis¬ 
tinctive  human  touch  that 
Briggs  so  well  can  give  it. 
There  are  plenty  of  funny 
fellows  drawing  pictures 
these  days,  but  Briggs  al¬ 
ways  puts  in  that  little 
something  more,  that  hint 
of  human  sympathy  that 
makes  you  feel  we  are  all 
“just  folks”  together. 


For  Briggs  is  a  supreme 
master  of  that  touch  of  na¬ 
ture  which  makes  the  whole 
world  kin.  And  sometimes, 
along  with  the  inevitable 
smile  in  his  pictures,  is  just 
a  hint  of  a  tear,  a  thought 
that  carries  an  old  fellow 
back  to  “the  days  of  real 
sport”  of  his  boyhood.  A 
train  of  recollections  is 
started,  and  as  he  muses  on 
the  past  the  old  fellow 
glances  at  another  Briggs 
cartoon  and  immediately 
gets  a  glimpse  of  “that 
grand  and  glorious  feeling” 
and  feels  like  dancing  a  jig 
for  the  pmusemert  of  the 
neighbors. 


And  the  wives  and  moth-  j 
ers?  Oh,  they’re  all  Briggs 
fans,  too.  How  they  delight 
in  his  pointed  portrayal  of 
the  fads  and  foible.s  of  the 
lords  of  creation !  And  the 
children!  Well,  we  have 
yet  to  hear  of  any  young¬ 
ster  who  didn’t  think  Briggs 
was  the  best  ever,  espe¬ 
cially  “when  a  feller  needs 
a  friend.”  Why,  Briggs,  as 
his  pictures  show,  is  only  a 
big  boy  himself,  who  gets 
as  much  fun  out  of  drawing 
his  cartoons  as  others  do 
from  looking  at  them!  Be¬ 
ginning  today  a  Briggs  j.ic- 
turc  will  be  found  regularly 
on  this  ]>agc.  We  congratu¬ 
late  our  readers,  young  and 
old.  on  the  feast  in  store  for 
them. 


New  York  Herald  Tribune 
Syndicate 
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WEEK’S  AD  TIPS 


Arnold,  Joems  Company,  26  £.  Huron  street, 
CliicaKo.  Sending  copy  on  Hanley  &  Kinsella 
Company  of  St.  I>ouis,  Mo.,  to  i>apers  in  the 
Middle  West. 

Aubrey  A  Moore,  Inc.,  210  Hast  Ohio  street, 
(Tiicago.  Has  secured  account  of  the  Universal 
Uattery  Company,  Chicago,  manufacturers 
storage  batteries. 

George  Batten  Company,  Inc,,  383  Madison 
avenue.  New  York.  Now  handling  account  of 
William  R.  (rmiptou  Company,  investment 
bankers,  New  York. 

Campbell- Ewald  Company,  (leneral  Motors 
Huilding,  I>etroit,  Michigan.  Preparing  a  ten¬ 
tative  list  on  Chevrolet  Motor  Car  Otmpany, 
Detroit,  which  will  cover  several  thousand 
newspaiters.  Selection  of  towns  will  depend 
on  number  of  cars  sold  during  1924  and  numlter 
ordered  for  1925.  Where  there  is  too  great  a 
differential  lietween  the  local  and  foreign  rate 
the  business  will  Ije  placed  locally. 

EPArcy  Advertising  Company,  Inc.,  Missouri 
.'■tate  I-ife  Building,  St.  fastis.  Placing  ac¬ 
count  of  the  Rollins  Hosiery  Company,  l>es 
.Moines. 

Fisher-Brown  Advertising  Agency,  1627  Ia>- 
cust  street,  St.  laniis.  Has  secured  account 
of  the  Browm  .Shrte  Company,  St.  laniis. 

Geutlner  Advertising  Company,  Inc.,  1627 
latcust  street,  St.  lajuis.  Placing  account  of 
the  .\ppIeton  Mfg.  Company,  Batavia,  Illinois, 
manufacturers  of  corn  shredders  and  shellers. 

Charles  C.  Green  Advertising  Agency,  Inc., 
E.stey  Building,  I’hiladelphia.  Has  secured  ac¬ 
count  of  Renninger  &  Renninger  to  direct  their 
advertising  of  real  estate.  .Also  placing  ac¬ 
count  of  the  •lash-Stull  (cimpany,  Chester,  Pa. 

Guenther-Btadford  A  Co.,  7  .South  Uearliom 
street,  ( hicago.  Pret>aring  a  campaign  in  the 
.S<iuth  on  .Aunt  -Mary’s  Pie  Crust,  Evanston, 
111.  Ihstribution  is  now  Iteing  secured  ^ 
Briggs- Parker  Comjtany  of  Cleveland,  Ohiix 
Hawes  Advertising  Company,  .542  Stiuth 
Dearltoni  street,  (hicago.  Semling  out  large 
ro|>y  to  a  few  Metropolitan  cities  on  the 
(leveland  Heater  Company. 

Charles  W.  Hoyt  Company,  Inc.,  116  West 
32tid  street.  New  York.  Has  secured  account 
of  Edward  V.  Hartford,  Inc.,  Jersey  Qty, 
N.  J.,  manufacturers  shock  at>sorl>ers. 

H.  W.  Kastor  and  Sons  Co.,  14  East  Jackstm 
Boulevard,  (hicago.  Placing  contracts  to  a 
large  list  of  newspaiters  on  Continental  l>rug 
Comitany,  St.  Ixiuis,  Mo. 

Klau-Van  Pietersom-Dunlap-Younggreen,  Inc., 
4l7  Sycamttre  street,  Milwaukee.  Now  han- 
■lling  account  of  the  M.  B.  M.  .Mfg.  Company, 
.Milwaukee.  Has  also  secured  account  of 
C.  J.  Mussehl,  Fort  .Atkinson,  Wisconsin,  ad¬ 
vertiser  of  specialty  musical  instruments. 

Thomas  P.  Logan,  Ine.,  6811  .Sth  avenue.  New 
A'ork.  Will  place  account  of  the  Anacmida 
Copper  Mining  (Company,  New  York,  manu¬ 
facturers  copper,  brass  and  nickel  silver 
sheets,  wire,  rods  and  tuties. 

Lord  A  Thomas,  Wrigriey  Building,  400 
North  Michigan  avenue,  Chicago.  .Sending  out 
renewals  on  the  (Juaker  Oats  Comiwny. 

Lord  A  Thomas,  Cor|K>ration  Building,  I»s 
.Angeles.  Will  handle  account  for  Arrowhead 
Hot  Springs  Resort  near  San  Bernardino. 

Lord  A  Thomas,  Standard  Oil  Building,  San 
Francisco,  (al.  Placing  copy  on  IXdlar 
.''teamship  l-ines  in  Southern  California  (tapers. 

H.  K.  McCaiui  Company,  6  North  Michigan 
Btiulevard,  (hicago.  IVeparing  c<py  f<tr  a  list 
of  (tafiers  on  the  Palmer  House,  (hicago. 

McManus,  lac.,  82  Hancock  avenue,  Iketroit, 
.Michigan.  Preparing  copy  for  page  s|iace  an¬ 
nouncing  the  change  in  the  name  of  the  Max- 
well-Chrysler  Co.  Motor  (ar,  Iketroit,  Michi¬ 
gan. 

S.  M.  Masse  Cosnpauiy,  316  Sloan  tmilding, 
( leveland.  Now  handling  account  of  the 
Sterling  Manufacturing  Comftany,  (leveland, 
manufacturers  radio  and  automotive  equipment. 

Mitchcll-Faust  Advertishig  Company,  7  South 
Dearhtim  street,  (hicago.  III.  Placing  copy 
in  the  Middlewest  on  the  .Sheffield  Company, 
(  hicago.  III. 


Walter  J.  Peterson  CompMy,  Wm.  F.  .Alden, 
Jr.,  building.  Grand  Rapids,  Mich.  Placing 
account  of  the  Shakespeare  Company,  Kalama¬ 
zoo,  Mich.,  manufacturers  rods,  reels,  lines  and 
luaits. 

Frank  Presbrey  Company,  247  Park  avenue. 
New  York.  Now  handling  account  of  the 
J.  E.  Marsden  Glass  Works,  Inc.,  AmUer,  Pa., 
makers  of  “Kold-or-Hot”  Utility  glass. 

Procter  A  Collier  0>mpmy,  Reading  Road 
&  McMillan  street,  Cincinnati  Placing  ac¬ 
count  of  the  Formica  Insulation  Company, 
Cincinnati,  manufacturers  of  “Formica.” 

Robbins  A  Person  Advertising  Company, 
Columbus.  Now  handling  the  advertising  of 
the  Flks  Magazine. 

Ruthraidf  A  Ryan,  Inc.,  225  N'Wth  Michigan 
avenue,  (hicago.  Placing  account  of  the 
CHessner  Company,  Findlay,  Ohio,  manufac¬ 
turers.  Dr.  Drake's  “Glessco”  and  “TurjK).” 


CELEBRATES  25TH  YEAR 


Chicago  Evening  American  Features 

Elmployes  in  Special  Edition 

The  Chicago  Ili'cning  Amcricau,  estab¬ 
lished  July  4,  1900,  observed  the  com¬ 
pletion  of  its  25th  year  on  July  3,  with  a 
new  idea  in  special  editions. 

The  special  was  an  eight-page  color 
section  devoted  entirely  to  the  American 
and  its  employes,  with  photographs  of 
the  1,196  employes  and  the  1,400  junior 
carriers,  in  department  groups.  Photo¬ 
graphs  also  were  shown  of  the  Hears! 
buildings  in  Chicago — the  Hearst  build¬ 
ing  at  Market  anti  Madison  streets,  the 
colorpress  plant  at  26th  and  State  streets, 
and  the  garages  and  stables  at  Sangamon 
and  .Adams  streets. 

The  front  i)age  showed  the  owner, 
William  Randolph  Hearst,  and  .some  of 
the  chief  “cogs"  in  the  .American  organ¬ 
ization,  Herman  Black,  publisher;  W.  .A. 
Curley,  managing  editor ;  William 
Holmes,  business  manager;  M.  E.  Meigs, 
advertising  director;  John  Eisenlord, 
director  of  circulation,  and  James  P. 
Bicket,  ass(Kiate  managing  editor. 

Tracy  Join*  Houston  Press 

M.  E.  Tracy,  former  editor  of  the 
Houston  Chronicle  who  has  been  writing 
a  daily  signed  article  for  Houston  Press 
has  severed  all  other  connections  to  be¬ 
come  a  regular  member  of  the  Press 
editorial  staff.  In  addition  he  is  writing 
editorials  and  articles  for  all  of  the 
Scripps-Howard  newspapers. 

Karl  Kitchen  Goes  Abroad 

Karl  K.  Kitchen,  writer  of  the  “Up 
and  Down  Broadway”  column  of  the 
\ew  York  Ez’cning  World,  sailed  for 
abroad  this  week  on  the  S.S.  Muenchen. 
He  plans  to  be  away  about  six  weeks, 
but  will  continue  contributing  articles 
to  the  newspaper. 

Globe  Ad  Staff  on  Outing 

h'mployes  of  the  business  department 
of  the  Boston  Globe  and  their  friends,  to 
the  number  of  100,  held  their  annual 
outing  at  Brant  Rock,  Mass.,  Sunday, 
June  28. 

Dental  Service  for  Employes 

The  Chicago  Tribune  has  employed  a 
plant  dentist.  Dr.  Ivy  H.  Howard,  who 
will  care  for  all  employes. 
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NEW  YORK  CITY 


When  East  Goes  West 
It  Passes  Through 

ILLINOIS 

/ 

In  Illinois  is  found  the  railroad  center 
of  the  United  States.  From  within  the 
borders  of  Illinois,  railroads  radiate  in 
various  directions  like  the  spokes  of  a 
huge  wheel. 

The  railroads,  daily,  bring  people  into 
the  state  from  points  east  and  west.  Some 
stay  only  a  short  time,  but  in  that  short 
time  they  have  time  to  BUY  in  Illinois, 
and  they  will  buy  your  product  if  it  is 
placed  before  their  notice. 

At  no  time  of  the  year  is  railroad  travel 
as  heavy  as  at  is  in  the  summer,  and  at  no 
time  during  the  year  will  your  advertising 
bring  better  and  more  certain  results  than 
at  this  time. 

You  will  reach  East  and  lEest  alike  this 
summer  in  Illinois.  This  list  of  daily 
newspapers  will  successfully  convey  your 
message  to  the  far  corners  of  the  state,  and 
through  them  will  be  sure  to  reach  the  eyes 
of  all  people  going  East  or  West. 
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WHAT  OUR  READERS  SAY 


‘  Valuable  to  Advertising  Managers 

lo  Editor  &  Pt.'blisher:  As  business  an*! 
a^lvertising  manager  o£  the  Yt^silanti  I>aUy 
ypsi^antian-Press,  I  have  made  various  visits 
to  ( hicago«  New  York  and  the  East  soliciting 
national  advertising  from  the  agencies  and  also 
from  the  national  advertisers  direct. 

(Juite  naturally  I  was  interested  in  the  arti¬ 
cle  bv  A.  J.  Slomansoii  in  your  issue  of  June 
9.  A-'  a  matter  of  fact,  it  is  a  long,  long  time 
since  I  have  read  anything  in  a  trade  puldica- 
tion  that  1  felt  “hit  the  nail*’  as  well  as  did 
his  article. 

I  have  run  up  against  the  very  things  that 
he  h.'is  mcntionecl  in  his  article.  I  am  sure  that 
articles  of  this  kind  are  very,  very  valuable  t<» 
the  business  and  advertising  managers  of  the 
•laily  newspapers  of  the  country,  ami  |»articii- 
larly  to  those  of  the  smaller  dailies  wh<»  as  a 
whole  do  not  avail  themselves  of  opi>ortunities 
to  >(*licit  national  advertising  themselves,  Init 
rather  leave  it  all  up  to  their  national  repre¬ 
sentatives. 

Trusting  that  you  may  from  time  to  tim  * 
have  more  articles  on  the  soliciting  of  national 
advertising  by  those  who  are  as  cimversant  with 
the  facts  abmg  this  line  as  is  Mr.  Slomanson, 
I  am. 

Kiaternally  yenrs,  T.  O.  lIrcKLF, 

Pailv  yysiUintiaii-l^rcss. 


known  to  the  old  timers  as  Meyer  Hrothers, 
and  dress  up.  \Ve  secured  a  “plug  hat,  a 
swallow-tail  coat,  low  button  vest  and  creased 
P  AT^lTDC  QAY  troJser«,  all  for  $25  each,  and.  with  a  walking 

I  stick  of  fashionable  size,  wended  our  way  back 

to  the  Journal  office  to  interview  the  ‘subs’.’* 
Some  (’fie  spied  the  leader  just  as  his  hat 
-  I  api)eared  in  the  doorway  and  the  cry  that  went 
up  from  those  “subs’’  was  fearful  to  hear  and 
and  said  about  James  (iordon  Bennett,  he  was  it  was  unwise  to  approach  further,  but  in  we 

a  good  judge  of  news,  and  a  news^iaper  man  went  and  the  “battle  royal”  was  on.  When 

of  extraordinary  ability.  If  he  had  known  it  was  over  the  man  that  had  a  whole  piece  of 

as  much  about  the  United  States  as  he  did  goods  on  his  person  was  not  present;  the  tine 


A4IXES 

sticks 

DIVIESt 


about  Europe,  the  Herald  never  w’ould  have  "plug”  was  crushed  and  bleeding  by  the  way- 
hit  the  skids  during  his  lifetime.  side,  and  the  walking  stick,  O  my!  there 

Wade  Moi’ntfohtt.  wasn’t  enough  of  it  to  make  toothpicks  of. 

-  The  type  was  scattered  over  the  floor  and  the 

Trash  Sf*.  Free  “News”  foreman  was  Iwund  and  gagged  so  he  could 

_.  T-L  r  1.  ^  .  tnl  Rtve  the  plot  away,  and  then  all  took  hold 

To  Kuito*  &  PuBLtsHER:  The  full-i>age  feature  p„,j  straightened  up  the  office  and  the  regulars 
releaw  on  the  agricultural  insect  pest  prolilein,  shared  with  the  “subs”  and  nothing  was  the 
to  which  you  refer  in  the  June  13  issue  of  worse  for  wear  excejit  the  clothing. 


Trash  sf*.  Free  “News” 


your  splendid  and  fair  paper,  was  made  by 
our  office  liecause  we  sincerely  felt  it  had  real 


When  the  jiaper  was  out  of  the  way  and 
”30”  was  seen  on  the  hook,  all  the  boys  ad- 


news  value.  V\e  are  seeking  to  perform  a  journed  to  the  nearest  all-night  restaurant  (?) 
simple  duty  to  the  editor  and  the  client  in  .\here  we  camped  for  the  rest  of  the  night  and 

bringing  industrial  news  and  new  s-purveyor  went  home,  changed  our  clothes  and  were 

.  .  •  •  .  ..  1  L  ready  for  the  next  night's  work. 

The  fact  tlut  this  article  mentioned  three  However,  in  these  days  of  old,  the  scale 

times  within  1760  lines  the  name  of  our  client  ,han  "two-bits’'  i«r  thousan.l  with 

(U«-s  not  vitiate  its  news  interest  any  more  ten  to  twelve  hours  jwr  day.  We  used 

than  the  mention  of  the  Editor  \  ublisher  jq  j  p  ^  throw  in  our  cases  ami 

three  times  in  an  articje  on  their  recent  re-  2,000  up  for  the  afternoon  comiwsition. 

inoval  to  their  Dew  oinces  might  vitiate  the  'Phen  on  at  6:30  p.  m.,  ami  work  until  “.tO” 

news  interest  in  that  copy.  showed  up  like  the  “Nlushroom  Traffic  Signals” 

that  now  do  the  work  of  relieving  traffic  on 
the  streets  of  a  great  city.  Sometimes  we 


It  is  quite  conceivable,  is  it  not,  that  ail 
industrial  house  may  be  the  source  of  some 


pretty  gewd  news  stories?  I  am  .|uite  certain  ,„,|j  ,hr„ugh  until  four  and  after,  and 

that  enterprising  .\nierican  eilit.  rs  seek  to  ,,u||  reaching  from  $3.75  to 

purveyors  of  news  and  not  suppressor.s  of  it  $4.00  j>er  day  and  night. 

when  it  may  l>c  called  to  their  attention,  anil  *(  have  in  my  iMissession  two  jdug  hats  of 


In  the  Herald's  City  Room 

To  Kd’.tor  &  Publisher:  In  the  kind  notice 
which  Mr.  Hawes  gave  me  in  Editor  &  IVn- 
i.isiifr  June  6.  there  was  a  mistake  regarding 
my  one-time  connection  with  the  Paris  Edition 
of  the  \ew  y'ork  Herald.  That  more  or  less 
interesting  experience  was  not  in  the  capacity 
of  editor  of  the  pa|>er.  but  as  American  repre¬ 
sentative  of  it  and  came  alxiut  through  a  prac¬ 
tical  joke  perpetrated  upon  me  by  a  waggish 
friend  of*  mine,  wrho  was  enjoying,  or  rather 
enduring,  one  of  those  brief  periods  of  authority 
which  so  fretpiently  and  oddly  fell  to  the  lot 
of  men  in  the  Bennett  organization.  In  a 
meeting  of  the  e<litorial  council  one  day  early 
in  1912,  when  I  was  innocently  ensconced  on 
the  telegraph  desk,  this  gentleman  tagged  me 
with  the  job  of  keeping  the  I^aris  pajier  sup¬ 
plied  with  American  news.  Every  old  Herald 
man  knows  what  a  slippery  seat  it  was.  One 
had  to  know  what  to  cable  to  Paris,  and  more 
than  that,  exactly  what  NOT  to  send,  for  the 
little  Paris  sheet  fell  under  the  fiery  eye  of 
the  ('ommoriore  every  day  and  it  was  his  pet. 
Every  executive  in  the  Bennett  organization 
was  some  sort  of  “dog”  in  the  cipher  code 
which  this  eccentric  genius  used  in  cabling 
to  and  about  his  editors.  So  I  liecame  “Dog- 
star,”  but  at  that  I  had  it  on  the  *man  wh(t 
got  me  into  the  trouble  for  he  reiifiieil  liriefty 
and  precariously  as  “Doghead”  which,  in  office 
raillery,  quickly  became  “Dog  Face.”  and  he 
never  lived  it  down. 

The  \Vilson-Roc»seve1t-Taft  camtKiign  of  1912 
furnished  six  feverish  weeks  for  the  brasa 
collars  in  Herald  S<!uare.  Mr.  Bennett  came 
over  to  New  York  in  the  middle  of  Septeml>er 
and  remained  until  the  election.  He  ke|>t  the 
whole  outfit  hopping  like  a  quart  of  Mexican 
hems.  He  had  a  habit  of  hunting  out  the 
m.m  he  wanted  to  see  rather  than  sending  for 
him.  A  little  Irish  doorman  used  to  dash  down 
the  hall  announcing  in  a  stage  whis|)er;  “He’s 
cornin’,  he’s  cornin’.” 

Pierre  Eoti  was  in  New  York  then,  and 
when  he  sailed,  tiene  ('ampbell,  famed  as  a 
first  class  rejH  rter.  w  rote  a  fine  little  interview' 
»ith  him. 

fffi  the  next  day  the  0»mniodore  stalked  into 
mv  den  and  asked  who  had  interviewe<l  I.*oti. 

I  told  him  I  would  find  out  in  a  moment. 
Hurrying  into  the  city  room  I  in<|uired  of 
Howard  Hillegas,  of  hless^tl  memory,  the  dav 
city  eilifor.  I  noticed  that  Hillerfes  seeme*! 
disturlted  as  he  brought  out  his  assignment 
sheet,  but  I  had  lut  i>erceived  th.at  the  ('ommo- 
dore  w.'is  U'hind  me.  He  was  six  feti  tall, 
keen-eyed  and  marvelbmsly  active  for  a  man 
of  hi>  years.  Instantly  his  eye  fell  on  the 
entry : 

“l>>ti — CamidH*!!.” 

.\nd  directly  under  it  another  assignment 
that  had  l>een  given  to  Dupuy,  a  young  I'rench- 
man  on  the  statT. 

The  ('ommoilorr  cxplmlcil.  I  h.-ivc*  iicvt-r 
krimn  ,niy  utber  m.iii  «ho  coiilil  talk  fast 
«  hi.  \\>  used  to  say  that  he  could  break  iff 
m  the  middle  of  one  sentence  and  jump  to  the 
taidille  of  anotlier. 

“Tampliell,  < 'anit»liell.  C'amtdiell  1”  lie  shouted, 
“What  sort  of  business  is  this?  Irishman  in¬ 
terviews  a  Krenelim.au:  Krenchm.an  interviews 
an  Irishman.  What  the  hell  h.ave  I  got  a 
polyulot  staff  for?” 

N'otwith-tandinR  miirh  that  has  been  written 


Loa  Anffalra,  Calif. 

Carned  3,741  Daly  Araraca  Orculation 
Sworn  Oovernment  Btatement.  BIx  Month* 
Kmllii,  Uireh  *1.  1924.  1TS.!M9  ntlly.  Bl* 
Wonthi.  Rndlnc  March  81.  1923,  177  290 

Dall.r  Tnrreaae  la  Dally  ATerace  Clrenla 
ffan.  8.749.  _ 

IT  COVEEB  THE  FIELD  COKFLETELT 

BEPHE8EHTATTVES: 

H.  W.  Holotiey.  804  Tlmea  BHf..  Haw  York 
"■  ,I-*raD  Payne  Co..  401  Tower  Bid*..  8 
North  Michiran  Are..  CUoaire. 

*•  J.  Norri,  HUl.  TIO  Heant  BU»..  Ban 
FrajicUoo,  Calif. 


Wiicii  II  inuy  irc  .iiif,  iia  imm,  .lyxi  ^  h.lVC  ITl  my  {H)S«CSSIon  tWO  plllg  hatS  Ot 

that  they  do  I®  have  their  editorial  ^^e  Knox  patent  that  were  formerly  my 

prerogatives  and  judgment  as  to  what  con-  father’s— I  cherish  them  for  their  ancient  his- 


stitutes  news  abrogated  or  impugned  by  any 
blanket  indictment  of  news  sources. 

Over  175  imiiortant  editors  have  asked  for 


lory.  One  of  them  was  made  on  the  hat  nvi- 
chine  when  the  world’s  fair  was  held  in  Paris, 
in  the  early  eighties;  the  other  was  made  in 


Ihe  m.-iterial  to  which  you  refer.  They  are  s;,.*  York.  The  Paris  hat  cerst  five  dolbi 


going  to  run  it,  not  because  it 


and  you  couldn’t  buy  a  hat  like  that  at  the 


cause  it  mentions  the  name  of  an  industrial  pre.sent  time  for  five  times  that.  You  would 
house;  nor  arc  they  going  to  refuse  to  run  walk  up  to  the  machine,  leave  your  order  and 
it  because  it  is  free  or  liecause  it  mentions  |,av  the  monev  and  then  come  rntin<l  the  next 


such  a  name.  Rather,  their  decision  to  publish 
the  material  is  based  on  their  lielief  that  their 


lay  the  money  and  then  come  round  the  next 
day  and  get  your  hat.  I  have  worn  them 
several  times  and  all  the  neople  say  that  they 


readers  will  like  to  read  it.  It  is  unfortunate  (he  liest  looking  hats  i  ever  wore, 

that  you  were  com|>elled  to  reduce  the  size  of  Henry  Allen  Hrain.^rd. 

this  i»age  and  to  make  it  unreadable.  1  am  Eincoln,  Neb. 

sure  your  readers  would  have  enjoyed  as  able  a  _ 

piece  of  newspaper  writing  as  I  have  read  any*  »  n*3ii  • 

v^herc.  Store  to  Ben  Billboerdt 

Vk-bile  I  underMan.1  your  attitude  as  a  trade  largest  clothinx  Stores  in 

laper,  1  must,  say  in  justice  to  evidence,  that  c  •  r  M  ^  .u*  i  u.  ^ 


Silk  Hat  Days 

To  EDiTftR  \  PuBi.isHFR:  There  is  always  a 
reminder  of  the  days  that  are  jast  and  vouc 
in  the  columns  of  each  issue  of  the  Editor  dt 
Publisher,  and  in  your  issue  of  June  6.  come'* 
the  pleasant  recollection  of  the  days  years  ago 
when  “silk  hats,  frock  coats  and  glos>y  top- 
l»ers”  were  common  even  in  the  com|K>'*ing 
riMitii. 

I  rememlier  one  night.  Thete  wa.s  an  un¬ 
usual  amount  of  “snhs”  in  town  hanging  around 
the  State  Journal  com{»(»sing  ro(»m  and  alHxtt 
half  the  regulars  decided  to  make  a  “suh” 
night  of  it.  and  turned  their  rules  over  .uid 
“'ilip|>ed  out  into  the  darkness.” 

It  was  decided  after  getting  out  on  the 
street  to  go  over  to  the  nearest  clothing  store. 


Northern  Ohio! 

one  of  the  country’s 

Greatest  Markets 

covered  ALONE  by 
one  of  the  country’s 

Greatest  Newspapers 

'^■Plain  Dealer 

H'lUstUit 


—MORNING 

—AFTERNOON 

—SUNDAY 

In  thrir  lix  month,’  rirculattoa 
average— 

While  their  contemporariee 
•howed  a 


Substantial 

Loss 


—MORNING 
— AFTERNOOM 
—SUNDAY 


editors  on  the  whole  do  not  choose  lo  he  dictated  SpriflRticld,  Mass.,  which  has  made  ex- 
to.  Please  do  not  feel  that  I  am  disiiaraging  ten.sive  Use  of  outdoor  advertising  for 
y.mr  influence,  but  in  spite  of  jKiIemics  and  jQ  years,  has  announced  its  de- 

resolutions,  a  sensilue  indeiiendent  progressive  •  .  *  ^  -i  i* 

editor  is  going  lo  conform  to  no  rigid  rule  on  CISIOII  tO  voluntarily  discontlliue  SlgllS 
this  subject.  He  will  decide  everything  on  it3  aloHR  the  toads  ill  accordance  with  a 
own  merit.  Most  of  the  stuff  he  gets  he  throws  campaign  for  restriction  of  outdoor  signs 
aw«iy,  and  I  am  as  glad  he  does  as  you  are.  J.  ”  j  _  _  *1  *  ,.1  4  .. 

iHit  of  the  mass  of  trashy  and  fulsome  artifice  Sponsored  recently  by  ^ the  Massachusetts 
he  picks  one  or  tw'o  honest,  valid  pieces  of  Federation  of  Women’s  Clubs, 
industrial  publicity.  That  judicial  appraisal  is  _ 

ta'tivc"  aski!'"'  P"”  reprexen-  ^ 

I  think  the  xoliition  to  the  whole  problem  ti.„  v , 

will  unfold  naturally  and  automatically.  The  . J  i  ork  Pally  P*0 


tative  ask"  .a.r-mm.ie.i  pres,  reprexen-  ^ 

I  think  the  solution  to  the  whole  problem  ti.„  v , 

will  unfold  naturally  and  automatically.  The  . J  i  ork  Pally  P*0 

trash  will  f,all  by  the  wayside;  what  remains  >>.-(’  d  day  for  2l)i)-Wonl  letters  telling 
will  lie  a  service  that  honestly  and  iiiterestincly  personal  happening  or  experience 

presents  inilustrial  news — a  service  carried  or.  ...i,-  i,  i,-,,  „ 

rigorously  in  the  public  inlere.st  by  nualifieii  illicit  has  resulltd  from  prohibition. 
rei>resent.ativcs  who  are  essentially  and  pri- 

With  kindest  wishes  for  your  continued  sue 
cess  in  your  new  (piarters,  1  .ini,  as  a  loyal  Marth  11,  Iflt 

subscriber,  cordially  yours,  ^  4  | 

r.KoROE  I).  Hirst.  •  I 

New  Y(»rk.  Tieorgc  1).  Hirst,  Incorpor.ited  M  I  B  m  a 


I  Biggest  and 

Best  Newspapers 
T  again  showed  a 

Substantial 

Gain 


ONE  Piediam  -ONE  Car/ 

J.  B.  Woodward 
HO  E.  42d  St 
New  York 


Woodward  Kelly 
560  N.  Mkh.  Are. 
ChkaRo 


Speeds  Production 

Quick  Stick  can  he  mixed  in  a  min¬ 
ute  by  using  either  hot  or  cold 
water.  It  sticks  the  instant  it  is 
applied  and  consetiuently  speeds  up 
production.  Use  Quick  Stick  in 
every  department — it  is  the  slickest 
newspaper  paste  made.  Bundles 
never  pull  open  and  a  little  of  the 
laiwder  giH‘s  a  long  way.  Try  it. 


Couritr-^^onrnal 

The  Louisville  Times 

l^iimlllri  Btttnt  am*  Bn!  tUtmtfmpm 

wmlii  iBi  B,  th.  A  C  •Mhwhh  A,wwr 


COPASCO 


Copasco  is  ideal  for  I'.e  men  at  the 
desks.  Never  needs  water — contains 
just  enough  moisture — will  not  soak 
through  thin  sheet.s  of  paper.  The 
Copasco  desk  jar  is  recommended 
highly  for  newsiiaper  otlices.  .\ 
self  closing  stopper  spreader  keeps 
the  paste  from  drying  out — keeps 
out  the  dirt — economical  as  well  as 
erticient. 

No.^TOS 

Mailing  :  1  commebcial 

Machines 

No.  705  fl o w s  '  fMTTjfTnT 

easilv  and  never  L 

clogs  the  fountain 
of  a  n  y  mailing 
machine.  Sjieeds  up  labeling  and 
permits  the  neati'-t  jobs  jiossilile 
iiecaitse  the  labels  STIC  K.  Write 
for  prices.  They'll  convince  you. 


THE  COMMERCIAL  PASTE  CO. 

Makers  of  67  Different  .4ilhe%ites 

DEPT.  SI  COLUMBUS,  OHIO 
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MOSES  WILL  QUIZ  NEW 
ON  POSTAL  REVENUES 

Committee,  Who«e  Hearing  Starts 
This  Month,  Seeks  Data  on  Elffect 
of  1925  Law  as  Basis  for 
New  Act 


By  J.  Bart  Campbell  | 

(IVashin^ton  Correspondent,  Kditor  &  Pub-  ^ 

lisher)  ' 

Washington,  July  2 — U.  S.  Senator  ( 
George  H.  Moses,  of  New  Hampshire,  < 

is  planning  to  start  hearings  on  the  postal 
rate  situation  about  the  middle  of  July  < 
before  the  special  joint  Congressional 
Committee  appointed  to  pave  the  way 
for  a  new  Postal  Bill  when  Congress 
reconvenes  in  December. 

Senator  Moses  hopes  to  start  the  hear¬ 
ings  about  July  18,  if  he  can  persuade  a 
()uorum  of  the  committee,  of  which  he 
is  chairman,  to  assemble.  He  would  hold  , 
the  first  hearing  at  Atlanta,  the  second 
at  Philadelphia,  and  then  the  others  at 
various  additional  postal  centres  like  New 
York  City,  Boston,  Chicago,  Cleveland 
and  Detroit. 

When  Norris  H.  Cotton,  a  New  Hamp¬ 
shire  constituent  of  Senator  Moses,  as¬ 
sumes  active  charge  as  clerk  to  the  com¬ 
mittee  on  July  5  or  6,  he  is  expected  to 
work  out  at  W'ashington  an  itinerary  for 
the  committee  that  will  provide  all 
interests  and  all  communities  with  ample 
opportunity  to  be  heard  on  postal  rates. 
Senator  Moses  would  like,  however,  to 
limit  the  number  of  witnesses,  or  to  have 
riich  interest  restricted  to  a  single  spokes¬ 
man,  wherever  the  committee  may  hold 
hearings,  so  as  to  expedite  the  taking  of 
testimony,  and  permit  the  preparation  of 
a  new  Postal  Bill  for  introduction  at  the 
outset  of  the  new  Congress. 

He  said  he  hoped  the  various  publish¬ 
ing  interests  would  cooperate  with  him 
to  this  end,  so  as  to  avoid  a  repetition  of 
testimony  or  a  multitude  of  witnesses 
such  as  took  place  when  the  Senate  and 
House  Postoffice  Committees  conducted 
jointly  hearings  on  postal  rates  toward 
the  close  of  the  last  Congress  which  led 
to  the  passage  of  the  present  temporary 
rate  legislation. 

Postmaster  General  Harry  S.  New 
will  probably  be  among  the  first  witnesses 
called  by  the  Moses  committee  as  Sen^itor 
Moses  would  like  him  to  answer  several 
important  questions  in  considerable  de¬ 
tail. 

Are  the  new  postal  rates  working  suc¬ 
cessful,  or  are  they  hurting  business? 

Should  Congress  repeal  the  present 
rates,  restore  the  old  rates,  or  establish 
new  rates? 

The  present  rates  have  been  operative 
only  about  three  months,  and  Senator 
Moses  is  curious  to  see  what  effect  they 
have  had  already  on  the  Post  Depart¬ 
ment's  revenues  and  upon  business 
generally.  He  desires  to  determine  also 
their  effect  upon  newspapers  and  maga¬ 
zines,  and  upon  mail  order  houses. 

These  rates  were  voted  by  Congress  to 
meet  postal  wage  increases  aggregating 
$68,000,000  and  to  raise  an  estimated 
revenue  of  $69,000,000  Senator  Moses, 


THE  WELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of  your 
department  or  to  fill  impor¬ 
tant  posts  in  the  department. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 


who  is  also  chairman  of  the  Senate  Post 
Office  Committee,  would  like  Postmaster 
General  New  and  other  Post  Office  of¬ 
ficials  to  reveal  whether  this  has  been 
even  partly  accomplished  or  not,  or 
whether  the  rates  have  failed  to  produce 
as  much  revenue  as  the  sponsors  for  the 
present  postal  law  claimed  they  would. 

In  addition  to  Senator  Moses,  the  com¬ 
mittee  includes  Senator  Lawrence  C. 
Phipps,  Republican,  of  Colorado,  and 
Senator  Kenneth  McKellar,  Democrat, 
of  Tennessee;  and  Congressmen  William 
W.  Griest,  of  Pennsylvania ;  chairman 
of  the  House  Post  Office  Committee; 
C.  William  Ramseyer,  of  Iowa ;  and 
Thomas  Montgomery  Bell,  of  Georgia. 
Griest  and  Ramseyer  are  Republicans, 
Bell  a  Democrat. 


London  Dailies  Watching  Ads 

The  London  Daily  Express  has  an¬ 
nounced  that  it  has  established  a  depart¬ 
ment  for  the  purpose  of  checking  up  the 
quality  of  goods  advertised  in  its  columns. 
The  Daily  Chronicle,  of  London,  is  now 
guaranteeing  advertisements.  The  inno¬ 
vation  has  been  favorably  commented  on. 


Weekly  Celebrates  with  128  Pages 

The  Quectis  County  News,  issued  week¬ 
ly  at  Jamaica,  N.  Y.,  by  Eugene  Early, 
celebrated  its  tenth  anniversary  June  26 
with  an  edition  of  128  pages  in  8  sec¬ 
tions.  The  issue,  which  the  editor  states 
is  the  largest  ever  published  by  a  New 
York  weekly  newspaper,  was  well  patron¬ 
ized  by  local  advertisers. 

New  York  Sun  Promotion  Booklet 

“The  Progress  of  a  Great  Newspaper’’ 
is  the  title  of  a  promotion  booklet  just 
issued  by  the  New  York  Sun  in  behalf 
of  its  real  estate  and  apartment  adver¬ 
tising.  The  cover  is  printed  in  three 
colors,  while  the  body  of  the  booklet  is 
composed  of  charts  and  facsimilie  repro¬ 
ductions  of  advertising  and  news  pages 
of  the  Sun. 


1893  SERVICE  1925 

■s  visualized  by 

BENJAMIN  &KENTN0R  CO. 


Newspaper  r  e  p- 

resentation  as  we 
practice  it  consists  of  intel¬ 
ligent,  honest  selling  of 
markets  and  media;  serving 
advertisers  in  every  possible 
way;  billing  and  collecting 
for  advertising  and  sending 
a  publisher  a  check  for  all 
business  sent  him. 

It  is  a  time  saving  and 
money  saving  system  for 
publishers. 

Always  willing  to  talk  rep¬ 
resentation  to  the  right  kind 
of  newspapers. 

BENJAMIN  &  KENTNOR  CO. 

Advertising  Representatives 
of  Newspapers 

2  West  45th  St.  900  Mailers  Bldg. 
New  York  Chicago 

401  Van  Nuys  Bldg. 

Los  Angeles 

Holbrook  Bldg. 

58  Sutter  St. 

San  Francisco,  Calif. 


Editor  Publisher 


A  GOLD  MINE  OF  INFORMATION 
FOR  ACTIVE  ADVERTISING  MEN 


HERE  are  no  preferred  positions  in  this 
vjy  publication.  Each  page  carries  just  as 
important  news  and  information,  as  the 
next  one. 

Men  in  the  advertising  and  newspaper  business 
who  keep  well  informed  read  EDITOR  fe?  PUR 
LISHER  regularly. 

It  is  an  essential  part  of  their  business — to 
keep  abreast  of  the  times — to  know  what  other 
advertising  men  and  newspaper  publishers  are 
thinking  about  and  doing.  It  is  as  essential  as 
opening  the  office  door  in  the  morning. 

No  man  who  expects  to  keep  in  step  with  the 
modern  trend  of  business  can  neglect  reading 
regularly  this  accepted  authority  on  advertising 
and  newspaper  publicity. 


Publishers  are  invited  to  make  Editor  8C 
Publisher  headquarters  their 
headquarters  when 
in  New  York 


Elaborate  facilities  for  service  includes  telephone, 
telegraph,  clerical  and  secretarial  service  and  our 
files,  statistical  department  and  reference  bureaus 
are  available  without  obligation. 

A  wire  or  telephone  message  will  assure 
prompt  attention  to  requests  for  transportation, 
hotel  accommodations,  theatre  ticket  reservations 
and  other  service  within  our  power. 

You  are  invited  to  arrange  business  appoint¬ 
ments  and  conferences  at  our  office,  which  is  so 
conveniently  located  in  the  heart  of  the  city, 
within  a  few  blocks  of  leading  hotels,  theatres, 
advertising  agencies.  Grand  Central  Terminal 
and  Pennsylvania  Station. 

Suite  1700  ::  Times  Building 


I 
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GUTHRIE  DAILY  LEADER 
CHANGES  HANDS 


Bought  by  Raymond  Fields  and  Edward 
Mclntire  on  Eve  of  Launching  of 
Their  New  Daily — To  Add 
New  Equipment 


On  the  eve  of  the  scheduled  first  ap- 
ptarancc  of  the  Guthrie  (Okla.)  Press, 
Raymond  Fields  and  Edward  Mclntire, 
I  owners  of  the 


owners  ot  the 

- T  venture,  an- 

nounced  that  they 
=  had  purchased  the 
jjp  Guthrie  Daily 

f  Leader,  published 

and  edited  for 
I  more  than  a 
V,  \  quarter  of  a  cen- 

!  tury  by  Colonel 
Leslie  ^rdon 
7^.  ^•iblack. 

i  [  With  the  news- 

Irfr  r  JB/KM'  'pspcf  property, 
—  -  ,  Fields  and  Mc- 

Intire  purchased 

Ebwasd  McIntyre  ,  .  u  •  i  u  -i  i 
!  two  brick  build¬ 
ings  and  will  con- 
linue  publication  of  the  Leader,  adding 
considerable  new  equipment. 

Fields,  who  recently  resigned  as  man¬ 
aging  editor  of  the  Oklahoma  City 
(Okla.)  .Wrc-T  of  the  Scripps- Howard 
group,  will  be 
Itditor  of  the  new 
llcider,  and  Me- 
business 


Joseph  P.  Win-  m 

ion  of  Guthrie,  Ir, 

connected  .y 
i'h  job  printing 
com- 

a  the  southwest,  -"rijb 
s!ll  be  advertis- 

ne  manager;  ^  BL  ^  ■BP 

Lvllurt  -Arnold,  *'  ■  *^'  * — '  \ 

drculaticoi  man-  „  ,, 

,  ,  .  K.wmonu  Field 

;«er,  and  J  ohn 

;L,vdess.  fore- 

jiuan  of  the  composing  room. 

Other  changes  in  the  Leader  staff,  an- 
Jticed  in  advance  of  the  actual  con- 
.'  lidation.  include  the  addition  of  Ed- 
'icar  Loveless,  reporter  and  the  appoint- 
^A-nt  of  Virginia  Filson,  society  editor, 
ji'snry  E.  Derwin,  the  managing  editor 
L  4  bii'iness  manager  for  years  under 
F'- Mark's  ownership,  will  retire. 

■  The  Leader’s  Associated  Press  fran- 
passed  with  the  property  and  in 
fiMitiun  the  United  Press  service  will  be 


vertising  helped  tremendously  to  win  the 
war;  that  it  helped  tremendously  to  in¬ 
duce  20,000,000  Americans  to  buy  liberty 
bonds. 

■‘The  real  advertising  man  thinks  be¬ 
yond  the  returns  of  any  advertisement  to 
the  purpose  it  serves,  to  the  people  it 
reaches.  It  teaches  them  what  to  eat  and 
what  to  wear,  how  to  be  healthy,  how  to 
prosper,  how  to  save  and  how  to  spend, 
how  to  play  and  how  to  work,  how  to 
enrich  their  lives.  This  implies  a  re¬ 
sponsibility  which  cannot  be  taken  light¬ 
ly.  The  task  should  be  approached  seri¬ 
ously,  even  reverently  with  a  sense  of 
commercial  honor  that  does  not  yield  to 
the  appeal  of  opportunism.  It  is  largely 
the  result  of  this  attitude  towards  adver¬ 
tising  and  its  expression  that  our  stand¬ 
ards  commonly  exact  more  rigid  con¬ 
formity  to  the  principles  of  business 
ethics  than  to  the  requirements  of  per¬ 
sonal  ethics. 

“The  nations  of  the  world  and  the  peo¬ 
ple  thereof  must  be  thought  that  they 
cannot  be  content  ‘to  live  and  let  live’ ; 
they  must  live  and  help  live  if  they  them¬ 
selves  are  to  enjoy  the  fullness  of  life. 
In  our  modern  world  there  can  be  no 
such  thing  as  isolation.  No  nation  can 
live  unto  itself.  The  body  economic 
consists  of  many  members.  Except  there 
be  health  and  co-operation  among  them 
all  there  cannot  be  complete  harmony  in 
that  body,  nor  can  it  function  normally. 

“Banking  co-operation  and  harmony  in 
communities ;  between  communities  and 
l)etween  countries;  co-operation  between 
capital  and  labor;  industrial  peace  at 
liome ;  economic  peace  between  nations 
— these  are  possibilities  between  nations 
if  advertising  is  taken  seriously  by  big 
business  men,  including  our  bankers.’’ 


“WORK,  ADVER’nSE,  ORGAN¬ 
IZE,”  NEW  INTERNA. 
TIONAL  SLOGAN 


like  H - ,  Advertise, 

and  Organize”  has  become 
an  international  slogan,  s.iys  the 
London  Daily  News. 

The  slogan  was  created  hy  C. 
King  'Woodbridge,  president  of  the 
Associated  Advertising  Clubs  of 
the  World,  and  first  published  in 
an  interview  with  Mr.  Woodbridge, 
appearing  in  the  May  23,  issue  of 
EDITOR  &  PUBLISHER. 


Detroit  Free  Press;  St.  Louis  Globe 
Democrat;  Pittsburgh  Post;  Seattle 
Times;  Kansas  City  Star;  Louisz’ille 
Courier  Journal;  Birmingham  News; 
Philadelphia  Public  Ledger,  and  Port¬ 
land  Journal. 


Watson  Publisher  of  Syracuse  Daily 

J.  E.  Watson  has  succeeded  M.  M. 
Lord  as  publisher  of  the  Syracuse  (N. 
Y.)  Telegram.  Mr.  Watson  was  form¬ 
erly  managing  editor  of  that  newspaper. 
Mr.  Lord  has  been  transferred  to  the 
business  department  of  the  .Viw  York 
American. 


The  News,  in  giving  further  pub¬ 
licity  to  the  slogan,  was  reporting' 
a  recent  luncheon  given  by  British 
advertising  men  in  the  Hotel  Cecil. 
London,  to  Mr.  Woodbridge  and 
H.  R.  Swartz,  treasurer  of  the  .Ad¬ 
vertising  Club  of  New  York. 


PUBLISHING  AGAINST  AN 
EARTHQUAKE’S  ODDS 


(Continued  from  page  7) 


The  old  l-ea<ler  was  an  afternoon 
■  d;. ;  the  new  will  appear  each  after- 
except  Saturday  and  Sunday  morn- 


fundamentals  of  bank 

ADVERTISING 


(Continued  from  page  10) 


of  the  Pacific  Telegraph  and  Telephone 
Company. 

Negatives  for  wire  transmission  were 
prepared — a  process  requiring  forty  min¬ 
utes.  Shortly  before  8  o’clock  the  first 
of  the  pictures  were  placed  on  the  wire. 
They  required  seven  and  a  half  minutes 
each  for  sending.  The  last  picture  reach¬ 
ed  New  York  at  12:45  A.  M.,  Eastern 
standard  time.  . 

United  News  pictures  had  disaster 
photographs  in  New  York  by  2  o’clock 
Tuesday  morning,  according  to  C.  L. 
Mathieu  of  the  New  York  office. 

Three  airplanes  were  used  by  this  syn¬ 
dicate  to  get  pictures  in  Santa  Barbara 
and  carry  them  to  San  Francisco  for 
telephoto  transmission.  One  ’plane  flew 
from  Los  Angeles,  and  two  took  off 
from  San  Francisco. 

H.  A.  McNitt,  general  manager  of  the 
Central  Press  Association  organized  that 
association’s  distribution  system  by  long 
distance  telephone  and  telegrajA  within 
a  few  hours  after  Santa  Barbara  was 
tr)ssed  into  ruins. 

Mats  showing  destruction  were  mailed 
from  Los  Angeles  to  all  clients  west  of 


the  Mississippi,  on  Monday,  June  29. 

Photos  were  also  telegraphed  to  New 
York  that  night,  and  mats  were  mailed  to 
eastern  and  southern  clients  from  there 
Tuesday  morning.  In  the  meantime  pic¬ 
tures  received  in  Chicago  over  the  A. 
T.  &  T.  wires  were  rushed  to  Cleveland, 
from  where  mats  were  mailed  to  mid- 
western  clients  late  Tuesday. 

Farris  Flint  covered  the  ’((uake  and 
handled  the  Pacific  Coast  end  for  Cen¬ 
tral  Press;  F.  J.  Murphy  attended  to  the 
New  York  work,  while  the  regular  staff 
handled  details  in  Oeveland. 

Pacific  &  .Atlantic  Photos,  Inc.,  using 
Telepix,  its  own  wire  transmission  inven¬ 
tion,  claimed  a  two-hour  beat  in  New 
York  and  Chicago.  Pictures  taken  by 
the  Los  Angeles  bureau  manager,  who 
motored  to  Santa  Barbara  early  Monday 
morning,  were  “telephoned’’  that  night 
from  the  office  of  the  Los  Angeles  Times. 

The  following  newspapers,  all  Telepix 
clients,  reported  beats  and  good  receptions 
in  their  respective  cities,  according  to 
H.  B.  Baker,  general  manager:  the  Dal¬ 
las  N^e7os;  Denver  Post;  Boston  Post; 


For  All  Newspapers 


DUPLEX 


<*Ol]R  CUSTOMERS 
WRITE  OUR  ADS’* 


DUPLEX  FLAT  BED 

“We  are  doing  a  bigger  monthly- 
business  since  we  installed  the 
Duplex  and  we  are  doing  it  with 
less  help.” 

Waurika,  Okla.,  News-Democrat 


Duplex  Printing  Press  Co. 

BATTLE  CREEK.  MICH. 


)  -1(110  .  But  we  remember  that  ad- 
I  -‘'  iia;.  in  its  broader  sense,  has  af- 
I'ctcd  public  opinion  on  far  greater  is- 
5  \  than  keeping  ‘that  schoolgirl  com- 

I'l'XKin  ’ 

You  need  not  be  reminded  that  ad- 


Za  Rex 


“FIRST  IN  rUMUC  SERVICE" 


is  another  of  the  nationally  fa¬ 
mous  accounts  which  has  recog¬ 
nized  the  fact  that  the  Washing¬ 
ton,  D.  C.,  territory  cannot  be 
adequately  covered  without 


The 


Washington 

Times 


The  futility  of  the  “one  paper 
buy”  argument  is  nowhere  better 
illustrated  than  in  the  experiences 
of  its  national  advertisers. 

PAYNE,  BURNS  &  SMITH 

New  York  Qljr — Boston 

G.  LOGAN  PAYNE  CO. 

Chicago  -  Detroit  -  St.  Louis  -  Loo  Angeles 


The  World  and  the  Eve¬ 
ning  World  have  a  com 
htnH  circulation  daily,  oi 
7SO.OOO  (or  $1.20  per  agate 
line  gross,  subject  to  con¬ 
tract  discounts.  These  two 
papers  are  read  by 
more  jobbers,  department 
and  chain  store  buyers,  and 
by  more  retailers;  offer 
more  circulation  per  dollar 
and  a  more  concentrated 
circulation;  a  reader  and  a 
dealer  influence  more  local- 
ired  than  any  other  mom- 
trig  and  evening  combination. 


PulHmr  BuilAtg.  New  Yorh 
Mailers  Bldg.  General  Molars  Bldg. 
Qdcage  Detrall 


Agency  Chartered 

A  charter  of  incorporation  was 
granted  by  Massachusetts  last  week  to 
Edmund  S.  Whitten,  Inc.,  of  Boston,  to 
carry  on  an  advertising  business,  with 
a  capital  of  $10,000.  The  incorporators 
are  Edmund  S.  Whitten,  of  Newtonville. 
Inland  K.  Darling,  of  Melrose,  and 
(  heney  L.  Hatch,  of  Newtonville. 


^  Oil  (]an  Hiiild 

^oiir  New  Building 
Vi  hen  Yon  Have  Built 
\  onr  Classified 


C.lassilied 

Maiiafier's 

Release 

Serviee 


Ct.XRENCE  M.  RUSK 
SERVICE 
if,i.f.(;kahh  biii.di.m; 
Harrisburg.  Penna. 


For  those  who  accept  the 
principle  that  want-ads  fur¬ 
nish  the  surest  test  of  reader 
confidence — and  who  will 
doubt  it? — the  want-ad  pages 
of  The  Dallas  News  tell  a 
convincing  story. 


Still,  the  fact  that  The 
News  leads  all  Texas  papers 
in  number  of  want-ads  will 


occasion  no  surprise  among 
those  who  know  their  Texas. 


U/9e 

Dallas  Morning  News 


Supreme  in  Texas 


;San3T.anrisf(< 

0jr.onirlc 


P.\Y’FN(j  circulation 
determines  the  Inimi¬ 
cal  choice  of  an  adver¬ 
tising  medium.  In  San 
I'rancisco  and  North- 
cfh  California  it  is  a 
recognized  fact  that 
I  he  (Jhroiiiele  follow¬ 
ing  has  the  buying 
power. 


A 

c 


t 
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'UR  OVN  VOI^ 
‘or  LEtTbRS 


By  JAMES  MELVIN  LEE 


lyfOSES  STKAL'SS,  managing  editor 
of  the  C'mcwnati  Timcs-Star,  opens 
Th,'  Ohio  Newspaper  for  June  with  a  dis¬ 
cussion  of  new  publicity  practices,  lie 
outlines  somewhat  in  detail  attempts  to 
"work"  the  Times-Star  for  free  publicity. 

Arthur  C.  Johnson,  editor  of  the  Col- 
loiihiis  DispiUeh.  makes  in  the  same  issue 
a  special  plea  for  historical  matter  as  a 
daily  or  weekly  feature.  He  calls  special 
attention  to  the  36(f()  “Little  Stories  of 
the  Buckeye  State"  which  John  Howard 
fialbraith  has  contributed  to  the  editorial 
page  of  the  Dispatch  since  1914. 

.An  interesting  <lepartment  of  this  trade 
paper  for  Ohio  editors  is  a  collection  of 
editorials  clipped  from  Ohio  newspapers 
on  such  subjects  as  censored  advertising, 
newspaper  training,  typographical  errors 
and  functions  of  a  newspa|)er. 


pkAXClSCO  CAKBOXELL,  secretary 
*  of  the  .'\ss<Kiation  of  Barcelona  Peri¬ 
odicals.  has  compiled  a  worthwhile  b(X)k- 
let  listing  the  various  associations  in  Spain 
that  are  associated  with  the  newspaper 
press.  This  lKX)klet  also  is  a  directory 
of  press  associations  of  other  countries. 
Someone  has  been  to  considerable  trouble 
in  gathering  data,  for  no  other  directory, 
regardless  of  the  language  in  which  it 
is  printed,  is  more  comi)lete  in  its  sta¬ 
tistics. 

if  if  * 

fI\\’!X  S.  COBB,  who  deserves  a  Pul- 
^  itzer  Prize  for  his  newspaper  yarns, 
opens  Good  Housekeeping  for  July  with 
a  short  story  entitled  "A  Coyote  in  Cen¬ 
tral  Park."  It  is  a  love  story,  but  not 
of  tlie  se.x  type,  for  it  deals  with  the 
love  that  a  man  can  have  for  a  man. 


A  X  article  on  the  background  of  the 
evolution  trial  that  is  attracting  .so 
much  attention  in  the  press  will  be  found 
in  the  World's  Work  for  July.  It  comes 
frf)m  the  jkmi  of  George  I’.  Milton,  editor 
of  tlie  Chattanooga  News  and  is  entitled 
"Can  Minds  P>e  Closed  Bv  Statute?" 


pDW'AkD  (i.  LGW’kV,  at  one  time 
managing  editor  of  the  .Atlanta  Con¬ 
stitution  and  later  jKilitical  correspondent 
for  the  A'l’ir  )'ork  liz'ening  Cost,  is  con¬ 
tributing  a  series  of  articles  to  the  World's 
Work  on  the  moving  picture  industry. 


piK.Ak  VALEXTIXE  SMITH  of  the 
^  Binninghain  Ni'res  prints  in  Harper's 
Magacine  for  July  a  short  story  entitled 
“Pardoned."  Internal  evidence  seems  to 
indicate  tliat  the  germ  of  the  story  may 
have  come  when  the  author  was  covering 
police  court. 


'pHE  first  page  to  peruse  in  Scribner’s 

.Magazine  for  July  is  101.  On  this 
page  Miss  Elizabeth  Case,  the  literary 
critic  of  the  Hartford  Courant,  chats 
about  a  number  of  things  ranging  from 
Hot  Cross  buns  to  Charles  Dickens  as 
a  reporter. 

On  the  next  page  Prafessor  William 
Lyons  Phelps  prints  a  postscript  to  his 
previous  remark  that  F.  P.  .A.  was  the 
first  per.son  to  attack  “Xmas"  in  print. 
The  postscript  resulted  from  this  editorial 
in  the  Pazenee  (Col.)  Herald: 

F.  P.  A.  is  the  first  only  if  he  !>eat  \V.  I„. 
Thorndyke,  who  in  the  Loi’cland  (Col.)  Re¬ 
porter  twenty-five  years  ago  wrote:  “Have 

enough  res|>ect  for  the  Saviour  of  mankind  to 

write  it  Christmas.**  Thorndyke  has  lieen  gone 
from  Loveland  these  many  years;  Imt  there  are 
l»eople  there  and  throughout  Coloradti  who  still 
rememiter  his  trenchant  writings. 

4t  ♦  3^ 

A  LL  sport  writers  doubtless  know  about 
the  excellent  work  of  Peter  Burnaugh 
in  reporting  the  news  of  the  turf  for  the 
.Xez*.'  York  Ezrn'ing  Telegram.  Mr. 
Burnaugh  sjieaks  with  the  same  authority 
in  his  article,  “Thoroughbreds  and  Black 
fjuards"  which  he  contributes  to  the 

.Atlantic  .Monthly  for  July.  Kentucky 
newspa])ers  please  copy. 

♦  *  * 

A  X  editorial  in  the  Christian  Science 
.Monitor  for  June  26.  is  headed,  “The 
Journeying  Journeyman  Printer."  In  the 
days  when  I  was  being  introduced  to  type 
lice  and  sent  around  to  printing  plants  to 
borrow  a  type-stretcher  this  individual 
was  known  as  “tramp  printer.”  What 
tales  he  used  to  tell  as  he  sat  around  the 
old  stove  in  the  back  office. 

Doubtless  the  writer  of  the  editorial  had 
familiar  tales  in  mind  when  he  concluded 
his  comment  with  the  following ; 

A  compilation  of  these  tales  would  prove  that, 
while  there  are  said  to  l)C  “tricks  in  all  trades.” 
there  were,  indeed,  Ijoth  romance  and  interest 
in  the  exjferiences  and  adventures  of  the  oM- 
time  itinerant  printer.  The  conufositc  story 
wouM  form  an  epic  in  an  imiKirtant  era  of 
.American  history. 

if  *  * 

^HE  sixtieth  anniversary  number  of 
the  Nation  in  an  editorial  on  page  6 
prints  the  following  comment  alxnit  the 
changes  in  .American  journalism  which  it 
alleges  have  taken  place  during  the  sixth 
decade : 

The  ten  ye.-irs  th.it  »c  are  surveying  have 
witnessed  vast  damage  to  the  American  jiress. 
first  Ifccause  it  became  so  readily  the  to<  I  of 
gftvernment  pro]>agnn<!a  and  of  wholesale  lying, 
and  second  l>ecause  of  the  growing  cynicism 
and  commercialiration  of  its  pulilishers. 

Xo  bill  of  particulars  is  given.  Space 
pressure  on  this  deixirtment  is  too  heavy 
for  extendefl  comment,  keaders.  with 
ajiologies  to  a  certain  tobacco,  may  roll 
their  own. 


BOGART.  NOT  DANA,  AUTHOR 
OF  NEWS  DEFINITION 

^HARLES  A.  D.ANA  is  frequently 
credited  as  being  author  of  the 
classic  definition: 

“If  a  dog  bites  a  man.  that  is  not 
news,  because  it  happens  so  often; 
but  if  a  man  bites  a  dog.  that  is 
news.” 

‘mie  author  of  the  dictum  was 
not  Mr.  Dana — although  he  indorsed 
it — but  John  B.  Bogart,  city  editor 
of  the  Sun  from  1873  to  1890,  and 
one  of  Mr.  Dana's  greatest  young 
men,”  said  the  New  York  Sun  edi¬ 
torially  on  June  30. 


lEkOME  K.  JEkOME  writes  alKiut 
the  time  “When  I  Was  .An  Editor" 
in  Harper's  .\fagacine  for  July.  .Assf)ci- 
ated  with  Jerome  on  The  Idler  was 
kobert  Barr  who  once  edited  the  Englisli 
ulition  of  the  Detroit  Tree  Press. 


In  New  Orleana  IPa 

THE  MORNING  TRIBUNE 

(Published  week-day  mornings) 

THE  NEW  ORLEANS  ITEM 

(Published  week-day  afternoons) 

THE  ITEM  TRIBUNE 

(Published  Sunday  mornings) 

Sold  to  National  Adrertiaara  at  a 
combination  rate  15c  a  line 
week-daya  and  18c  a  line  Sun¬ 
days. 


About 

lOS 


Items  RcU't'ng  to  Operations  to 
Be  Compared  Between 


Daily  Newspapers  of  Various  Sizes 

26  about  1 0  M  circulation 
15  about  20M  circulation 
12  about  40M  circulation 

7  between  40M  and  lOOM 

8  between  1 00 M  and  250M 
4  over  250M  circulation 

MORE  PAPERS 

Shciild  Co-operate  in  This  Work  for 
the  Benefit  of  the  In<hxstry. 
If'rite  for  Further  Partitularg. 

PUBLISHERS  STATISTICAL  BUREAU 
Suite  82B— 16  Exchance  PL,  New  York 


DAILY  UNCOVERS  A  CRIME 

Kansas  City  Journal-Post  Clears  Up 
Murder — One  Man  Sentenced 

The  Kcuisas  City  Journal-Post  on 
Tuesday  of  last  week  printed  exclusively 
a  story  of  a  retired  business  man  of 
(’oiKordia,  Kan.,  hiring  Kansas  City 
gangsters  to  kill  his  wife  and  of  the 
gangsters  and  their  friends  later  black¬ 
mailing  the  banker  out  of  his  fortune. 

.\n  anti-climax  of  the  story  was 
reached  last  Saturday  when  the  business 
man,  Charles  B.  Davies,  pleadetl  guilty 
to  the  charge  and  was  sentenced  to  ten 
years  in  the  penitentiary.  The  gang¬ 
sters  will  go  to  trial  at  a  later  term  of 
court. 

Working  on  the  story  was  Ralph  Ellis, 
general  managing  editor ;  Dick  Smith, 
managing  editor  of  the  Post,  who  en¬ 
gineered  the  Journal-Post  exclusive 
story  several  months  ago  on  the  Kansas 
pardon  bribe  expose;  Walter  Heren  and 
Ray  Runnion,  reporters,  who  also 
worked  on  the  pardon  story,  Kenneth 
Middleton,  reporter;  Wade  Montfortt, 
Jr.,  and  Xorris  B.  Cresswell,  photo¬ 
graphers. 


A  Security  Market 

with  complete  newspaper  financial 
service. 

Buffalo  offers  a  promising  market  for 
high  grade  securities.  The  Buffalo 
Evening  News  financial  and  business 
pages  are  complete,  interesting,  prompt; 
carrying  TO-DAY’S  news  of  activities 
in  commerce  and  markets  TO-DAY. 

The  News  with  its  effective  cover¬ 
age  and  responsive  reader  interest,  of¬ 
fers  the  financial  advertiser  the  com¬ 
plete  audience  in  the  Buffalo  territory. 
A.  B.  C.  Sept.  30,  1924,  *124,468  total 
net  paid. 

Cover  the  Buffalo  Market  with  the 

BUFFALO  EVENING  NEWS 

'present  average  circidation  12S,7(3 
Friwan]  H.  Butler,  ErStor  and  Publisher 
Kelly-Smith  Company,  Representatives 
MarbrUge  Bldg.  Lytton  Bldg. 

New  York,  N.  Y.  Chicago,  III. 


NATIONAL 

ADVERTISING 

Durinjz  tlie  first  six 
months  of  102.^.  as  well 
as  (luriii)^  the  year  1924, 
rJIK  Xi:\V*  YORK 
SUX  published  far  more 
National  .Advertisinj^ 
than  any  other  Xew  Yt>rk 
evening  newspaper. 

2<S0  Broadway  New  York 


Hears!  Buys  “Town  and  Country” 

William  Randolph  Hearst  has  pur 
chased  T oziti  and  Country  for  a  price  re 
ported  to  be  alxiut  $1,000,000.  Town  and 
Country  is  one  of  the  oldest  periodicals 
in  the  country,  established  in  If^fi  by 
George  P.  Moore  and  N.  P.  Willis.  !« 
people  identified  with  society  and  coun¬ 
try  life  activities.  It  was  announced 
there  would  be  no  change  in  the  present 
management  of  the  publication,  I  ranklii! 
Coe  remaining  as  publisher  and  H.  ' 
Whigham  as  editor. 

H.  H.  Field  Plans  World  Tour 

Harry  H.  Field,  American  representa 
tive  of  the  London  Daily  Mail  during  the 
past  few  years,  will  resign  Sept.  1,  to  start 
on  a  10  months’  trip  around  the  world. 
He  will  study  merchandising  and  adver 
tising  in  Japan,  China,  the  Philippine?, 
India,  and  Egypt. 

Times 


Evening 

220.000 

Sund^ 

2<0.000 


Hy’ 


Pittsburgh 

Press 


“Giant 
of  the 
Newspaper 
World” 

A  Senpps-Howard  Newspaper 
Represented  by 

ALLIED  NEWSPAPERS, 
INC. 


FIRST  IHOHIII 


8,762,117  LINES 

January  1st  to  May  31st,  IKS 
The  Ihsiratch  publisheil  ifuring 
the  first  five  months  of  1925 
over  55%  of  all  Columbus  new*- 
l>aper  advertising  and  1. Of  2.084 
lines  more  than  all  other  Colum¬ 
bus  newspapers  combined. 

In  1924  it  exceeded  the  next 
largest  Ohio  newspaper  by 
by  2,!«0,909  lines. 

NET  PAID  ORCULATION 

Oty  .  S4,«S1 

Suburban  . 28,424 

Country  . 22.>44 

GRAND  TOTAL.  .lOS.Il* 

LARGEST  IN  CENTRAL  OHIO 


/ 
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SPORTS  EDITORS  SHIFT 
JOBS  IN  NEW  YORK 


W,  O.  McGeehan  Succeeds  W.  J. 
Slocum  on  Hereld  Tribune — Latter 
Becomes  Head  of  American’s 
Sport  Department 


W.  ().  Mcljeclian  was  this  week  ap¬ 
pointed  sporting  editor  of  the  New  York 
Herald  Tribune,  succeeding  W.  J.  Slo¬ 
cum.  who  re¬ 
signed  to  become 
head  of  the 
sports  section  of 
the  New  York 
American. 

Botli  men  are 
prominent  in  the 
newspaper  field. 

As  author  of  the 
sports  column 
“Dowii  the  Line,” 

Mr.  McGeehan  is 
perhaps  more 
widely  known  to 
the  general  news¬ 
paper  reading 
public.  The  col¬ 
umn  made  its  first  appearance  in  1922, 
when  Mr.  McGeehan  was  on  the  staff 
of  the  old  New  York  Herald. 

Mr.  McGeehan  came  to  New  York 
from  the  Pacific  Coast.  Immediately  fol¬ 
lowing  the  Spanish-American  war,  in 
which  he  saw  service,  he  join^  the  staff 
of  the  San  Francisco  Examiner.  Sub¬ 
sequently  he  served  on  the  news  staffs 
of  the  San  Francisco  Call  and  the  San 
Francisco  Bulletin.  On  the  San  Fran¬ 
cisco  Chronicle,  his  next  connection,  Mr. 
McGeehan  first  started  writing  sports. 
He  gave  it  up  later,  however,  to  become 
city  editor  of  the  old  San  Francisco  Post. 
afterwards  becoming  managing  editor  of 
that  newspaper. 


FORESHADOWED  EVENTS 

July  6-8  -  -Southern  Newspaper  Pub¬ 
lishers’  Assn.,  annual  convention, 
.Asheville,  N.  C. 

July  6-13  -California  Press  .Assn., 
annual  outing.  Lake  Tahoe. 

July  8-10 — North  Carolina  Press 
Assn.,  annual  convention.  .Ashe¬ 
ville,  N.  C. 

July  9-11— New  York  Press  .Assn., 
New  York  State  Publishers  Assn., 
and  Associated  Dailies  of  New 
York,  joint  meeting,  Jamestown, 

N.  Y. 

July  9-11 — Kentucky  Press  Assn., 
annual  convention.  West  Baden 
Springs,  Ind. 

July  16-17 — Oregon  State  Editorial 
Assn.,  annual  meeting.  Grants 
Pass,  Ore. 

July  16-18  —  .American  Photo-En¬ 
gravers'  .Assn.,  29th  annual  con¬ 
vention,  Hotel  ('omniodore.  New 
York. 


\V.  O.  McCIef.han 


Trial  as  Ad  Medium  Protested 

The  Tennessee  Bar  Association  meet¬ 
ing  at  Memphis  last  week  debated  a  reso¬ 
lution  reading  in  part:  “VVe  deplore  and 
protest  against  the  making  and  using  of 
a  criminal  or  other  trial  before  any  court 
of  our  state  as  an  advertising  medium, 
as  is  now  being  done  in  regard  to  the 
Scopes’  trial  at  Dayton,  and  most  em¬ 
phatically  do  we  deplore  and  protest 
against  the  action  of  any  court  in  encour¬ 
aging  or  fostering  or  participating  in  any 
such  advertisement  or  publicity  .scheme.” 


"PUBLICITY  MANIA’ 


New  York  World  Says  Press  Agent 
Stunting  Makes  America  Absurd 


In  1915,  he  left  the  Post  to  join  the 
staff  of  the  New  York  Tribune,  being 
managing  editor  of  the  Tribune  for  one 
year,  before  joining  the  Herald,  and  re¬ 
turning  to  the  Tribune  at  the  time’  of 
the  recent  merger. 

Mr.  Slocum  has  spent  about  19  years 
in  newspaper  work,  having  started  on 
the  lYaterbury  (Conn.)  Republican, 
where  he  worked  nearly  four  years.  In 
1910  he  joined  the  sports  department  of 
the  Sew  York  Times,  leaving  that  news¬ 
paper  in  1914  to  write  liaseball  for  the 
Sew  York  Sun.  .After  five  years  on  the 
Sun,  he  returned  to  the  Times  as  assist¬ 
ant  sporting  editor,  transferring  in  1922 
to  the  Tribune  as  editor  of  the  sports 
page- 


TIMES  AD  CLUB  FORMED 


T.  H.  Fryer  Heads  New  Office  Group — 
Outing  Held  at  Lake  Mahopac 

Members  of  the  advertising  staff  of  the 
Sew  York  Times  have  formed  the  New 
fork  Times  Advertising  Club  to  promote 
closer  acquaintanceship  and  to  further  the 
mKlerstanding  of  advertising  among  the 
individuals. 

The  first  enterprise  was  a  week-end 
Pnrty.  attended  by  about  6(1  members,  held 
at  Lake  Mahopac.  June  27-28. 

Officers  of  tlie  club  are:  T.  H.  Kryer. 
Resident ;  H.  S.  Phillips,  vice-president ; 
T.  J.  Connaughtoii,  secretary;  C.  S.  lliil)- 
nard,  treasurer. 


The  following  editorial  appeared  this 
week  in  the  Neiv  York  World,  under  the 
caption,  “The  Mania  For  Publicity” : 

“This  furore  in  England  over  the  use 
of  British  soldiers  to  make  publicity  for 
an  .American  movie  has  one  effect  that 
hurts :  by  contrast,  it  holds  up  a  merciless 
mirror  to  our  own  obtuseness  in  regard 
to  this  s«rt  of  thing. 

“Gewd  taste,  obviously,  is  on  the  side 
of  the  English.  But  can  we,  with  any 
honesty,  pretend  that  such  an  episode 
would  have  caused  any  stir  in  .America? 
Not  at  all.  On  the  contrary,  ‘publicity’ 
has  become  a  regular  part  of  our  con¬ 
duct  of  public  affairs.  Only  a  few  weeks 
ago  the  whole  regiment  of  midshipmen 
at  .Annapolis  was  ordered  out  to  help 
make  a  movie.  The  Secretary  of  the 
.Navy  even  asked  the  President  to  take 
part.  W’e  were  only  saved  from  the 
spectacle  of  the  movies’  taking  charge  of 
a  great  public  ceremony,  with  the  Chief 
Executive  as  the  central  figure,  by  Mr. 
OK)lidge’s  sense  of  taste. 

“In  Chicago,  Friday  a  man  was  ac- 
<|uited  of  murder.  For  ten  minutes  there 
was  in  the  courtroom,  supixiredly  a  place 
of  austere  dignity,  a  scene  of  confusion. 
Ilashliglits  exploded,  pliotographers 


BUY 
& 

SELL  Goods 


Newspaper  Space 


BUILDINGS 
I’LANT  LAYOUTS 
PRODUCTION 
OPERATION 

An  orgnniutica  t^Uluiag  nolcly 
IB  aewnpaper  bailmng  denigw.  ■■■n- 
alKtonng  and  yrodnotioa  prohlmt 

s.  P.  WESTON 


MONTGOMERY  COUNTY, 

PENNSYLVANIA 

offers  an  unexcelled  market 
through  the 

Norristotan 


Srwifaptr  BuUdingt 
rlumt  LarmtU 
^radmetiam,  OfrmUam 

'■»  West  42d  Street  New  Yark 


©imea 


leaped  here  and  there  to  get  better  shots, 
even  the  Judge  came  in  for  shouted  com¬ 
mands  as  to  how  to  pose.  .And  the 
Judge,  what  did  he  do?  He  smiled  in¬ 
dulgently,  enjoying  the  show. 

“In  Dayton.  Tenn.,  we  are  about  to 
try  a  case  unique  in  the  history  of  the 
country.  Hut  so  far  as  Dayton  Inisiness 
men  are  concerne<l,  the  whole  trial,  with 
its  solemnity  and  importance,  is  second 
to  the  puerile  business  of  ‘putting  Day- 
ton  on  the  map.’  Could  ‘publicity’  be¬ 
come  more  absurd?  .Are  we  going  to 
carry  it  any  further,  or  shall  we  call  a 
halt?  The  commotion  in  I'jigland  serves 
as  a  sad  reminder  how  far  things  have 
gone  already.” 


Adolph  S.  l)chs,  Chaftanooga  (Tenn.)  Tim. 
and  .V.  y.  Times. 

J.  I'red  Kssary.  Washington  correspondent  Bal- 
timurr  .V»«  and  president  (Iriilin  n  nub. 
Ru-scll  'r.  Kilwards,  .American  Tree  .\ssocia- 
tion. 

I-.  U.  Palmer,  .-Vmerican  Newspa|H'r  Puhlislirrs* 
.Vs-ociatiun. 

J.  1).  Harnu-n.  .Syim  use  (X.  V.t  Test  .'itaiijaij 
and  chairman  .\.  N.  P.  Postal  Committee. 
n*irge  C.  t.ncas.  National  Publishers‘  .\ssocia 
tion 

Kent  Cooiiei.  Krner.il  inanaKer,  and  I'.  I.. 

McCall,  .'southern  siii>erintrndent  .\ssociated 
Press. 

Stanley  Clague,  managing  ilirector  .\mlit  Bureau 
of  Circulations. 

Paper  Wins  $250,000  Libel  Suit 


Oregonian  Launchea  House  Organ 

The  Portland  Oregonuin  has  begun 
publication  of  a  house  organ  under  the 
heading,  .Morning  Oregonian-House 
F.dition.  It  is  edited  by  \V.  H.  Warren, 
assistant  city  etlitor,  with  copy  handled  by 
a  contributor  from  each  department. 

Daily  Isaues  Promotion  Book 

“Grand  Rapids,  Michigan”  is  the  title 
of  a  promotion  booklet  just  issued  by  the 
Grand  Rapids  Press  carrying  market  .sta¬ 
tistics  compiled  by  the  merchandising 
service  department  of  the  Press.  Full- 
page  reproductions  of  advertisements  run 
by  the  Press  to  promote  the  paper  aiul 
the  city  are  also  contained  in  the  book’.et. 


S.  N.  P.  A.  PREPARING  FOR 
GREATEST  MEET 

(Continued  from  page  5) 


Oerge  R.  Ki>e.ster,  Spartanburg  (S.  C. )  5mm. 
John  Ewing,  Shreeeport  tl.a.)  Times. 

James  Ewing,  S'eu'  Orleans  (Ij.)  States. 

David  B.  Lindsay,  St.  Petersburg  (Fla.)  Times. 
Rorer  A.  James,  Danville  (Va.)  Register  & 
Bee. 

Carter  Glass,  Lynchburg  (V’a.)  .\'ews  S'  .‘Id- 
sance. 

Major  Johen  S.  Cohen,  John  A.  Brice  and  J'.  R. 
Gray,  Jr.,  Atlanta  (Ga.)  Journal. 

I  Vanderbilt 
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-A  verdict  of  no  cause  of  action  was 
returned  in  the  $2.50,000  libel  suit  of 
James  O.  Sebring  of  Corning,  N.  Y., 
against  E.  S.  I’nderhill.  publisher  of 
the  Corning  Leader.  Mr.  Sebring 
cliarged  the  newspaper  libclKxI  him  in 
a  .series  of  articles  published  tluring  his 
candidacy  for  Congress. 

- 
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OF 
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Chronicle  Telegraph 

(Evening) 

in  order  to  cover  Pittsburgh  and 
Western  Pennsylvania  thoroughly 
at  the  lowest  cost. 

Member  A.  B.  C. 


URBAN  E.  DICE,  Nat.  Adv.  Mgr. 
GAZETTE  SQ.,  PITTSBURGH,  PA. 
National  Repreaentative; 

E.  H.  BURKE.  Inc. 

42nd  and  Broadway,  N.  Y. 

122  S.  Michigan  Blvd.,  Chicago. 
Constitution  Bldg.,  Atlanta,  Ga. 

R.  3.  BISWELL  CO. 

Market  St..  San  Francisco,  Cal. 
Times  Bldg,,  Los  Angeles,  Cal. 

Reach  20,000 
Buyers  for  Ic 

For  Ic.  a  line  the  New  York 
Kveniiifr  Journal  carries  an 
advertiscr’.s  message  to  5,193 
persons  who  buy  the  pajier 
and  20,(X)0  who  read  it. 

Tliat’s  one  way  of  measuring  the 
sales  work  a  tremendous  circula¬ 
tion  can  do. 


Largest  Evening  Circulation  in 
A  merica 


NEW  YORK  STATE 

Westchester  County’s 

FttsUst  Growing  CkioM 

Mount  Vernon  and 
New  Rochelle  and 
The  Vicinity  Towns 
Are  Covered  CompUsoty  by 

THE  DAILY  ARGUS 

of 

Mount  Vomoa 

THE  STANDARD  STAR 

of 

New  RoehoUe 

(Both  Msaib«s  sf  ABC) 
Wectcheiter  Nelwepapon,  Inc. 
rraaklta  A.  Msrriaa.  Pns. 

Moasl  Tsnoe— Nsw  atshsUs 


pef" 

Trq  OutCitq 

- THE  PEORIA  - - 

JOURNAL 

(Transrnct 

^  Puts  TrifoutsOvQrf 


CHAS.  H.  EDDY  CO. 

New  York-  Chicago-  Boston 


/ 


Editor  &  Publisher  for  July  4,  1925 


HOE  ISSUES  PROMOTION  BOOK 

“What  Publishers  Say”  Fine  Example 
of  Printing  and  Engraving 

A  handsomely  printed  and  engraved 
promotion  booklet  of  testimonial  letters 
entitled  “What  Publishers  Say”  has  just 
been  issued  by  R.  Hoe  &  Co.,  Inc. 

The  book  is  printed  on  Warren's 
I  'nglish  Finish  Library  Text.  The  cover 
is  Loadstone  Blue,  and  the  lx>()k  is 
sewed  and  hung  on  linen.  The  soft 
linish  paper  was  chosen  because  it  im¬ 
parts  a  bond-like  finish  to  each  letter 


and  at  the  same  time  gives  excellent 
reproductions  of  the  halftone  plates  of 
the  plant  installations. 

Line  and  combination  halftone  and  line 
plates  were  used  to  reproduce  the  letters, 
the  blue  tint  and  fold  by  screen  plates 
and  the  shadow  by  a  halftone  plate. 
This  meant  three  runs  through  the  press 
for  each  sheet  and  they  were  eight  pages 
up.  Since  the  tint  border  was  narrower 
on  other  than  letter  pages  new  make- 
ready  was  necessary  for  each  8-page 
form. 

The  first  operation  was  the  printing 
of  the  tint  border  and  fold  which  was 


followed  by  the  printing  of  the  letter 
itself  and  the  captions  and  slogans.  Then 
the  shadow  was  placed.  This  proved  the 
most  difficult  and  three  sets  of  plates 
were  necessary  before  the  correct  regis¬ 
ter  was  obtained. 

The  Robert  Stillson  Company,  New 
^’ork  City,  printed  the  book. 

Cartoonist’s  Mother  Dies 

Mrs.  Ella  Stewart  Briggs,  mother  of 
Clare  A.  Briggs,  cartoonist  of  the  New 
York  Herald  Tribune  Syndicate,  died 
June  30,  at  New  Rochelle,  N.  Y. 


Chattanooga  Picks  Chesman  Compao) 

The  Nelson  Chesman  Company,  ad¬ 
vertising  agency  with  offices  in  St.  Louis 
and  Chattanooga,  Tenn.,  has  been  picked 
by  the  (ffiattanooga  Community  Adver¬ 
tising  .-Association  to  handle  that  city's 
$50,000  advertising  campaign.  First  cops 
on  the  drive,  which  is  aimed  to  attract 
more  industries  to  Chattanooga,  will  k 
placed  within  30  days.  Lee  Langly  will 
be  in  charge  of  publicity.  The  .Associa¬ 
tion’s  executive  committee  consists  oi 
Paul  J.  Kruesi,  chairman ;  Z.  C.  Patten, 
Jr.,  and  Walter  C.  Johnson. 


SUPPLIES  AND  EQUIPMENT 

FOR  NEWSPAPER  MAKING 


Write  for  Information  Concerning 


Wilke’s  Metal 
I  Insurance  Plan 

It  Will  Save  You  Money 

Metals  Refining  Co. 

Hammond,  Indiana 
I  Warehouses  in  Principal  Cities 


Printing  Presses  and 

Stereotyping  Equipment 
All  in  Good  and  Work¬ 
able  Condition  For 
Sale  Cheap 

l^Three  deck  Hoe  strai^t  line  press 
%irith  complete  color  deck.  Used  by 
the  Flint  Daily  Journal  until  recently. 

1 —  Two  deck  Goss  straight  line  with 
insetting  device  for  18  pa^es.  At 
present  prbiting  the  Ann  Arbor 
Times  Ne%rs. 

2 —  Three  deck  Hoe  strai^t  line  presses 
connected  to  run  as  a  sextuple  or 
separately.  At  present  printing  the 
Kalamazoo  Gazette. 

Some  Stereotyping  machinery  with  one 

press  of  each  size. 

We  offer  ihese  presses  and  equipment 
at  real  bargain  prices  for  quick  sale. 

The  Booth  Publishing  Co. 

2500  Buhl  Bldg.,  Detroit 


Cline-Westinghouse  Double  Motor-Drive 
with  full  automatic  push  button  controL 

USED  BY  THE 

New  Philadelphia  Democrat 

New  Philadelphia,  Ohio 
We  refer  you  to  them  for  their 


MAIN  OFFICE 
Conway  Bldg. 

1 1 1  W.  Washington  St. 
CHICAGO 


EASTERN  OFFICE 
Marbrldge  Bldg. 
Broadway  at  34  th  St. 
NEW  YORK 


FOR  SALE  modernize 


Photo  engraving  plant. 

Electrotype  foundry. 

Composing  room,  with  lino¬ 
types  and  book,  job,  and  adver¬ 
tising  tyrpes. 

Flat  bed  Miehle  presses:  One 
40x65  two-color.  Single  color; 
one,  40x65;  three,  39x56;  one, 
29x40. 

Hoc  72-page  rotary:  Tyrpe  page 
9x12.5  four  column.  Total  cen¬ 
ter  spread,  12.5x19.  Over  all, 
length  14;  width  10.75.  Differ¬ 
ent  kinds  and  colors  of  paper  for 
cover  and  insert.  Four  plates 

wide.  Delivers  folded,  wire 

stitched,  open  at  top,  bottom 
and  side.  5,000  per  hour. 

Cottrell  80-page  rotary;  size  of 
type,  paper  and  speed  same  as 
above.  But  column  can  be  14 
inches  for  permanency.  Deliv¬ 
ers  folded,  pasted  or  unpasted, 
open  at  top,  bottom  and  side. 
Deck  for  three  colors.  Five 

plates  wide.  Column  rules  on 
both  presses  parallel  with  axis 
of  cylinder. 

Binders,  with  folding  and  cut¬ 
ting  machines. 

PoUard-Alling  system  for  mail¬ 
ing. 

Multiple  machines  for  circu¬ 

lars. 

Shop  and  office  furniture. 

Electric  equipment.  Steam 
power  plant. 

Replacement  value,  $;fl 5,000, 
for  sale  in  whole  or  part. 

Commerce  Trust  Co. 

Atchison,  Kansas 


COMPOSING  ROOM 

with 

HAMILTON  EQUIPMENT 

Made  in  both  wood  and  steel. 
Manufactured  by 

The  HamiltOD  Mfg.  Co. 

Two  Rivora,  Wis. 

For  sale  hf  all  pi  ouiluant  Typa 
Foiaiders  and  Dulars  evanrwhere. 


Don’tTig  Metal 

It  Wastes  Money 

Don’t  melt  your  metal  twice  to  use 
it  once.  Write  for  trial  offer.  The 
Monomelt  “Single  Melting  Sys¬ 
tem.”  References  gladly  furnished. 


"slIjcIfeeder 


Eliminatet  the  Metal  Furnare 

Printers  Manufacturing  Co. 

1109-17  Transportation  Bldg. 
Chicago  Illinois 

World  Bldg.,  New  York  City 


Printers’  Outfitters. 

Printing  Plants  and  business  bought  and  sold 
American  Typefounders’  products,  printers' 
•  nd  bookbinders’  machinery  of  every  descrip 
.  ion.  Conner,  Fendler  &  Co.,  96  Beckman  Si , 
Mew  York  City. 


GOSS. 

^STEREOTYPINGi 
sNACHINERYi 


Hoe  Pedestal  Saw  Table 


A  compact,  convenient  and  efficient  Saw 
Table  with  a  world-famous  Hoe  Saw  that 
has  the  requisite  number  of  Teeth  properly 
set  for  cutting  Wood  or  Metal.  The  Table 
is  adjustable  as  to  height  to  vary  the  pro¬ 
trusion  of  the  saw  while  the  Side  Gauge 
can  be  set  quickly  through  a  Hand  Wheel 
and  a  Lock  Nut. 

IF  ITS  A  HOE.  ITS  THE  BEST 


R.  HOE  &  CO.,  Inc.  504-520  Grand  Street,  New  York  City 
7  SoDth  Dearborn  Street,  also  at  7  Water  Street, 

CHICAGO,  ILL  DUNELLEN,  N.  J.  BOSTON,  MASS. 


Some  outstanding  end  exclusive 
features  of  The  Goss  Combination 
Wet  and  Dry  Matrix  Roller:  Pat* 
ented  stretching  roller  produces 
dry  mats  without  a  wrinkle.  Both 
ends  of  cylinder  are  set  at  same 
time.  Heavy  cast 'iron  cylinders 
with  forged  steel  shafts.  Extra 
heavy  bed-*no  racks>-targe  enough 
to  run  chase  with  columns  cross¬ 
wise.  Rolls  wet  mats  in  IIV4  sec¬ 
onds;  dry  mats  in  22V^  seconds. 
Write  for  complete  catalog  of 
Goss  Stereotyping  Machinery. 


THE  GOSS  PRINTING 
I^RESS  CO.,  CHICAGO 


FOR  SALE 

Two  Hoe  Automatic 
Plate- Finishing  Machines 

FACTORY  REBUILT 

for  14P2  inch  prtg.  dia. 
Price  Reasonable 

By  THE  GOSS 
PRINTING  PRESS  CO. 

1535  So.  Paulina  St.  Chicago 


Your  Classified  Ad  I 
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I*  per  word  per  inaertion,  cash  with  order, 
for  adverdaements  under  the  classifica- 
ticn  of  “Satuatiana  Wanted.” 

per  Kne  per  insertion,  cash  ssrith  order, 
if  whits  space  is  used  at  top  and  bot¬ 
tom  of  advertiaement. 

per  word  per  insertion,  cash  with  order, 
for  advertisements  unsler  iuiy  other 
classification. 

per  tins  per  insertion,  cash  with  order, 
wC  i|  white  space  is  used  at  top  and  bot¬ 
tom  of  advertisement. 


30c 


10c 


SITUATIONS  WANTED 


Aiivertisinj'  Copy  Writer  and  Salesman. 

Live  young  advertising  man,  now  employed, 
wants  change  for  better.  Much  experience. 
West  or  South  preferred.  Can  come  in  short 
time.  Box  A-625,  Editor  &  Publisher. 


Advertising  Manner. 

Ten  years'  experience  managing  departments. 
Jelling  and  writing  copy  for  newspapers  and 
large  stores.  Address  A -632,  Editor  &  Pub¬ 
lisher. 


Advertising  Manager. 

Experienced  young  advertising  man,  now 
employed,  wants  bigger  opportunity  as  Ad¬ 
vertising  Manager.  West  or  South  preferred. 
Can  come  in  short  time.  Box  A-634,  Eiditor  & 
Publisher. 


Circulation  Manager. 

33,  married,  17  years’  circulation  experience, 
eight  as  manager  and  director  circulation, 
three  years  on  present  job.  Wants  to  change. 
Thoroughly  familiar  with  circulation  systems, 
A.  B.  C  books,  handling  home  delivery  and 
suburban  delivery,  agents  and  solicitors,  gilt 
edge  references,  member  I.  C.  M.  A.  Address 
A-633,  Editor  &  Publisher. 

Qrculatian  Manager. 

Married  man,  14  years’  exjwrience  on  eastern 
and  middle  west  papers  10  to  25  thousand. 
Thoroughly  knows  Independent  Carrier  Sys 
tem.  Proven  producer.  Now  employed.  Out 
grown  present  position.  Replies  cimfidential 
Salary  reasonable.  Memlier  I.  C.  M.  A.  Ad 
dress  Box  A-634,  Editor  &  Ihiblisher. 


Situations  Wanted 


Experienced  Auditor  and  Accountant 
Recently  in  charge  of  the  business  office  and 
accounting  departments  of  a  large  Eastern  daily 
and  Sunday  paper,  is  open  for  a  Msition  of 
similar  character,  preferably  in  the  wddle  West 
or  South.  Experience  covers  alt  phases  of  the 
accounting,  financing,  credit  and  collection  work 
of  a  metropolitan  newspaper.  Ability  to  manage 
a  department  proven  by  experience.  Can  fur¬ 
nish  the  highest  references  as  to  ability  and 
character  from  former  employers;  age  38.  Have 
been  making  better  than  $150  per  week,  but 
would  be  willing  to  demonstrate  ability  and 
capacity  on  commission  and  bonus  basis.  Ad¬ 
dress  Box  A-588,  Editor  &  Publisher,  New  York. 

Metropolitan  Circulation  M^ulager. 

Available  July  15.  Thoroughly  experienced, 
wants  to  make  the  acquaintance  of  a  publisher 
who  is  convinced  he  is  not  getting  the  maxi¬ 
mum  production  at  a  minimum  cost.  Twelve 
years’  experience  in  cities  of  two  hundred 
thousand  to  three  million  population.  I  have 
an  infallible  record  for  results.  Desire  a  per¬ 
manent  connection  where  my  ability  will  be 
recognized.  Age  35  years,  married.  Best  of 
references.  For  full  particulars  address  A-636, 
Editor  &  Publisher. 

Newspaper  Artist 

.And  cartoonist  desires  change  from  large  city  to 
■  mailer  place.  A-S38,  Editor  &  Publisher. 

Newspaper  Artist — Sports  Cartoonist. 

Desires  position  in  a  newspaper.  Will  go 
anywhere,  and  do  all  drawings  for  small  paper. 
.\-622,  Editor  &  Publisher. 


HELP  WANTED 


Combination  News  Reporter, 
ad  writer  and  solicitor.  Practical  printer  with 
some  knowledge  of  Intertype  preferred.  Week- 
ly  paper,  exceptionally  well  equipped;  county 
seat  town  of  2,000.  State  age,  experience  and 
wages.  I'Toaters  and  cigarette  fiends  save 
stamps.  Banner,  Brownstown,  Indiana. 

Display  Solicitor. 

Established  afternoon  paper,  occupying  exclu 
sive  field  in  growing  city  of  nineteen  thousand, 
must  have  successful  record  and  be  willing 
to  start  with  drawing  account  of  sixty  a  week 
with  commission  on  increased  sales.  Rush 
credentials  and  references.  Place  must  be 
filled  immediately.  Laurel  I^ily  Leader, 
I.aurel,  Miss. 

Lccol  IMsplay  Solicitor. 

Good  salary  for  experienced  man  to  become 
associated  with  only  newspaper  publisher  in 
important  mid- west  city.  Opportunity  to  de- 
velf^  new  business.  Apply  for  appointment 
during  week  of  July  6th:  E.  Katz  Special 
.-Advertising  Agency,  307  No.  Michigan  ,Ave., 
Chicago,  III. 


Circulation  and  Promotion  Manager. 

Experienced  promotion  manager  on  all  sub- 
•cription  classifications  of  staple  circulation. 
Capable  trained  executive.  Open  for  immedi¬ 
ate  connection.  Can  give  publisher  suitable 
circulation  gains  at  present  allowance  for  ex¬ 
penses.  Wire  at  my  expense  for  information. 
Box  A-630,  Editor  &  Publisher. 


Newspaper  Man. 

Thoroughly  trained  newspaper  man,  former 
Sunday  editor,  wants  position  as  special  fea¬ 
ture  writer  for  national  magazine.  Can  do  own 
camera  work.  Will  submit  references  and 
samples.  Plenty  of  ideas ;  single ;  salary  $50. 
Box  C-982,  Editor  &  Publisher. 

News  Executive. 

Twenty  years’  experience  qualifies  me  as  man¬ 
aging  or  news  editor.  Prefer  city  of  100,000 
to  500,000.  Might  consider  smaller  city.  Now 
employed;  formerly  night  editor  daily  in  mid¬ 
dle  western  city  of  850,000;  am  40,  married, 
sober,  capable  executive,  have  initiative,  ex¬ 
cellent  judge  of  news  and  how  to  play  it. 
Could  report  in  two  weeks.  .Address  A-623, 
Editor  &  Publisher. 


Circulation  Manager. 

Fifteen  years’  experience  with  a  successful 
record  as  a  producer,  desires  a  permanent 
connection  with  a  publisher  who  wants  pro¬ 
duction  and  real  increases  in  net  paid  circu- 
Ijtion  at  a  minimum  cost.  Experienced  on 
both  daily  and  Sunday  newspapers.  Age  36, 
married.  Best  of  references.  For  particulars 
write  .A-617,  Editor  &  Publisher. 


Pressroom  Foreman. 

Age  41,  25  years’  experience;  thoroughly  capa¬ 
ble.  Have  complete  understanding  of  main¬ 
tenance  high  speed  newspaper  presses,  having 
been  foreman  of  one  of  largest  pressrooms  in 
Middle  West  for  the  past  eight  years.  Confi¬ 
dent  I  c.m  meet  your  most  exacting  require¬ 
ments.  .A -619,  Editor  &  lAtblisher. 


Orculstion  Manager  or  Assistant. 

Has  been  circulation  manager  small  Eastern 
Daily  and  Sunday,  with  little  chance  advance¬ 
ment.  Offered  new  position  in  another  depart¬ 
ment  of  paper  but  refused.  Desires  change 
for  better  opportunity — either  as  assistant 
manager  larger  department  or  circulation 
manager  small  newspaper.  Previous  experi¬ 
ence,  three  years  assistant,  four  years  city 
circulator,  two  years  promotion  manager,  hav- 
mg  come  through  ranks  from  newsboy.  Fa¬ 
miliar  usual  methods  securing  subscriptions, 
ejassifying,  holding  them;  can  keep  A.  B.  C 
books.  Age  29,  married,  references,  past  em- 
■’"'Tcs.  Start  for  moderate  salary  until  my 
ralue  is  proven.  A -631,  Editor  &  Publisher. 

Desk  Man. 

I^pid,  accurate  copy  reader;  experienced  in 
slot  and  on  “make-up;”  also  on  dty,  tele- 
(reaph  and  news  desks.  .Age  33,  married  Em- 
[joyed  hut  can  leave  on  reasonable  notice. 
-A-«S,  Editor  &  Publisher. 

Florida  Location  Desired. 

chamber  of  commerce  Mid-West 
several  years;  formerly  manager 
s.nnn  circulation  daily  newspaper;  experienced 
money  raiser;  wants  location  in  Florida.  .Ad- 
oresi  ,A  620,  Editor  &  Publisher. 


Reporter,  City  Editor. 

Twelve  years’  experience  reporter,  correspond¬ 
ent,  city  editor.  Last  four  years  in  business. 
Desire  to  return  to  newspaper  work.  Forty- 
one  years  old.  Will  go  anywhere  and  at 
nominal  salary.  Reliable,  accurate,  good  edu¬ 
cation.  A  564,  Editor  &  Publisher. 


Opportunity  Awaits 

You  in  the 
Classified  Section  of 
editor  &  PUBLISHER 

Read  it  every  week  and  use 
>t  to  advertise  your  wants. 


Washington  Correspondent. 

.-Any  paper  which  might  be  interested  in  ob¬ 
taining  a  high-grade  Washington  correspon¬ 
dent  this  fall  at  a  reasonable  rate  is  requested 
to  communicate  with  me.  D.  B.,  2217  Penn¬ 
sylvania  Avenue,  Washington,  D.  C. 


BUSINESS  OPPORTUNITIES 


Daily  Wanted. 

Commuting  distance  New  York  City.  Buy 
complete  or  control.  Prefer  second  paper  in 
good  territory.  Publisher  engaged  in  trade 
journal  field  hut  has  time  to  supervise  devel¬ 
opment  of  daily.  Editorial,  advertising  and 
circulation  successes  in  dailies  in  past.  Box 
.-A -627,  Eiiitor  &  Publisher. 

Few  Thousand  to  Invest  and  Services. 
Efficient,  all-around  and  technically  trained 
newspaper  executive.  Single  and  an  orphan, 
Iroking  for  brighter  future  as  regards  advance¬ 
ment;  ambitious,  honest,  loyal,  absolutely  reli¬ 
able.  Served  in  all  mechanical  departments. 
.34  years.  Present  connection  Hearst  dailies. 
.A  600,  Editor  &  Publisher. 


Salesmen  , 

on  the  road  selling  newspaper  feature  services 
can  find  in  our  advertising  mat  services  an 
attractive,  readily-sold  side  line  netting  them 
good  commissions.  Every  daily  newspaper  and 
local  retail  advertiser  a  prospect.  Top-notch 
cooperation  will  be  given  from  headquarters. 
If  you  reply  tell  all  your  story  in  the'  first 
letter  and  be  sure  to  n.ame  the  territory  cov¬ 
ered.  Replies  will  be  held  confidential.  .-Ad- 
ilress  Post  Office  Box  666,  Oeveland,  Ohio. 

Special  Edition  Man. 

who  wants  steady  salaried  position  on  well- 
established  newspaper,  handling  large  real 
estate  advertising.  Must  be  able  to  write 
his  own  copy.  Location  in  metropolitan  cen¬ 
tre  within  two  hours  of  New  York.  A-618, 
Editor  A  Publisher. 

Wanted. 

Experienced  reporter  on  morning  paper.  State 
age,  experience  and  salary  expected.  Steady 
IKjsition  for  competent  man.  Apply  Box 
.A -621,  Editor  &  Publisher. 

Wanted. 

AA'e  have  an  opening  for  two  live  circulation 
men,  who  want  a  real  opportunity  to  show 
iheir  stuff,  in  the  livest  and  fastest  growing 
city  in  the  country.  These  men  will  be  put 
in  charge  of  city  and  country  circulation,  as 
soon  as  they  prove  their  ability  to  handle  those 
luisitions.  Must  be  able  to  handle  carriers, 
and  believe  in  the  home  delivery  plan  of 
building  circulation.  Give  full  parririilars  as 
to  past  experience,  references,  and  s.alary  ex- 
jiected.  .Address,  Box  A-636,  Editor  &  Pub¬ 
lisher. 

Wanted.  * 

By  an  old  well  established  moilem  afternoon 
newspaper  in  one  of  the  first  10  cities,  a  young 
executive  who  feels  capable  of  growing  into 
the  highest  position  in  the  news  divisioa 
Paper  has  all  usual  departments  and  a  Sunday 
edition.  A  desirable  man  may  start  at  what¬ 
ever  post  he  is  at  present  best  fitted  for,  with 
lileral  salary  and  opportunity  for  r-ipid  ad- 
\ancement.  Applicants  should  give  details  of 
education  and  experience  and  may  address  in 
cimfidence  A-629,  Editor  &  Publisher. 


FEATURE  ARTICLES 


For  Sale. 

Sixty  percent  stock  evening  daily.  Exclusive 
field.  Illinois  city  5200.  $18, .500  cash.  Will 

pay  ten  per  cent  plus  on  investment  with  sal 
ary  of  $100  week  to  editor  and  manager.  A -628. 
Editor  &  Publisher. 


The  Prestige  of  Leadership 

In 

Sales — Appraisals 
Newspaper  Properties 

PALMER,  DEWITT 
&  PALMER 

350  Madison  Ave.  New  York 

Telephone:  Murray  Hill  SZ37 


Successful 

Performance 


This  Ana  has  a  raoard  of 

IS  years  of  suasosofal  parfannaaos 

the  diffieolt  work  of 

PURCMASS,  OOMSOUDATION, 
SALE  AND  APPRAISAL 
oi  aewspaper  aad  magasina  progartfas 

throughovt  tha  U.  L 

HARWELL  &  CANNON 

Hmes  Bldg.  New  York 


i  we  CONNECT  THE  WIRES  i 


MEWSPAPER  BUSINESS 
AND  ADVERTISING  MAN 
AGER  AVITH  REAL  RECORD 
seeks  change  from  untenable 
position.  Six  years  business- 
advertising  manager  Eastern 
daily  of  50.000.  Five  years  simi¬ 
lar  capacity  larger  daily;  more 
than  doubled  local  and  foreign 
advertising.  Several  years  pub. 
Usher  30.000  daily.  Has  suc¬ 
cessfully  handled  labor  difficul¬ 
ties.  Inspiring  personality.  Uni¬ 
versity  graduate.  Our  No.  5152. 

FcRNALD'S  EXCHAN6e.lNC 
Thikd  NATl..Bt.iya..  neMiNaviii.0.  Mass. 


INTEHNATIOMAL  PAPER  COMPANT. 

New  York,  June  24,  192.'.. 

.April  29,  19‘3ri,  the  Board  of  Directors  decIareO 
a  quarterly  dividend  of  one  and  one-half  per  cent 
(134%)  on  the  «%  I’referrejl  Stock  and  an 
initial  quarterly  (lividend  of  one  and  thr<>e-quar 
tera  per  cent  (1%%)  on  the  7%  Preferred  Stock 
payalde  July  l.Ath,  1920,  to  holders  of  record  of 
the  respej'tive  stocks  at  the  close  of  business 
July  7th.  1920. 

Holders  of  tlie  6%  Preferred  Stock  surrender¬ 
ing  their  stock  rerfifleatea  on  or  before  July  7th. 
192.’5.  either  to  Bankers  Trust  Company,  14  Wall 
Street.  New  York  City,  or  to  the  Flrat  National 
Bank  of  Boston.  67  Milk  Street,  Boston,  Maaa., 
for  exchange  for  the  7%  Preferred  stock,  to¬ 
gether  with  the  re<|uisite  cash  payment  of  $10.00 
[ter  share,  will  be  entitled  to  receive  dividend 
payable  July  l.Otti  on  the  7%  Preferred.  Checks 
will  be  mailed.  Transfer  books  will  not  close. 

OWEN  SHEPHEKD.  'TreaBurer. 


Publiiiiers — Attention  t 

We  furnish  MSS  on  all  aubjeota  by  comment 
authors.  3Vtl1  take  advertising  in  exchaaK 
for  all  or  part  of  our  service.  ReiaonaUe 
rates.  Write  up  your  wants.  Literary  Bureau 
Pub.  Dept.  M(JJ4,  Hannibal,  Mo. 

Mistrial  in  Editor’s  Case 

The  case  of  George  W.  Lynn,  publisher 
of  the  Yuma  (Ariz.)  Herald,  charged 
with  criminal  libel,  was  delayed  until  this 
fall,  when  the  jury  reported  June  18,  it 
was  unable  to  agree  on  a  verdict  and  was 
discharged.  It  stood  five  for  conviction 
and  seven  for  acquittal.  The  case  grew 
out  of  publication  in  the  Herald  of  an 
editorial  referring  to  the  use  of  formalde¬ 
hyde  in  milk  produced  at  a  Yuma  dairy. 
Fifty  citizens,  supporting  the  publisher, 
formed  a  committee  to  carry  on  publica¬ 
tion  of  the  Herald  had  Mr.  T-ynn  been 
convicted. 


Libel  Suit  Diamisaed 

District  Judge  Jesse  Wharton,  sitting 
at  Pawhuska,  Okla.,  held  that  a  series 
of  newspaper  articles  prepared  by  Miss 
Gertrude  Bonnin  of  Washington,  for  the 
Indian  Rights  Association,  were  privi¬ 
leged  matter,  and  brought  about  the  dis¬ 
missal  of  a  libel  suit  brought  against 
the  Oklahoma  Publishing  Company,  Ok¬ 
lahoma  City,  by  L.  T.  Hill,  former 
guardian  for  an  Osage  Indian. 


For  Sole. 

Newspaper,  well  established  job  printing  busi¬ 
ness  located  in  one  of  best  rtorida  cities.  Ad¬ 
dress  A -606,  Editor  ft  Publisher. 


Cable  Rates  to  Japan  Cut 

A  reduction  of  three  cents  a  word  in 
press  cable  rates  to  Japan  and  Manila, 
effective  July  1,  was  announced  this 
week  by  the  Postal  Telegraph-Com¬ 
mercial  Cables.  The  rate  is  now  34 
cents  a  word. 


Receivership  Application  Refused 

Federal  Judge  Franklin  A.  Kennamer 
of  the  northern  Oklahoma  district  refused 
an  application  for  receivership  for  the 
SatnUpa  (Okla.)  Times  and  enjoined 
Roy  Thomas,  Clyde  Walton  and  the 
Creek  Publishing  Company  from  dis¬ 
posing  of  stock  until  an  accounting  has 
determined  what  share  belongs  to  Albert 
Thomas.  The  litigation  grows  out  of  a 
controversy  between  the  Thomas  brothers 
over  control  of  the  property. 

British  Critic  Scores  U.  S.  Films 

G.  .Atkinson,  film  editor  of  the 
London  Daily  Express  and  the  Sunday 
E.xpress,  denounces  American  moving 
pictures  as  unmoral  in  a  special  article 
appearing  in  I'ariety,  for  July  1. 
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DOLLAR  *  * 
$$  PULLERS 


ONE  DOLLAR 
WILL  BE 
PAID 

FOR  EACH 
IDEA 

PUBLISHED 


BUSINESS  TICKLERS 


t’DITOR  &  PUB- 
^  LISHER  suggests 
lo  any  newspaper  with 
'N\  substantial  suburban 

circulation  an  adver- 
tising  feature  ile* 
signed  to  sell  nier- 
chandise  through  the 
mails.  Call  it  “Postal 
Bargains"  and  make  it 
up  like  a  mail-order 
catalogue.  Sell  spaces  to  local  specialty 
stores.  Guarantee  the  quality  of  the 
goods — “Money  back  if  you  want  it.” 
Guarantee  return  delivery  in  a  certain 
number  of  hours.  Make  it  bright  and 
demand  illustration  of  every  article  ad¬ 
vertised.  Everything  must  have  its  price. 
Demand  that  orders  go  directly  to  the 
advertiser,  but  have  a  liberal  agreement 
with  each  advertiser  protecting  the  paper 
against  ill-will  of  a  dissatisfied  customer. 
Where  identical  offerings  of  rival  shops, 
on  the  page,  conflict  in  regard  to  price 
the  advertisers  should  he  notified  and 
copy  adjusted.  Tell  your  readers  just 
how  to  send  in  their  orders.  Advertisers 
who  feel  they  are  in  competition  with 
mail-order  houses  should  appreciate  this 


44^  ET  Away  from  Coal”  could  be  the 
striking  heading  over  a  page  de¬ 
voted  to  advertisements  of  oil  heaters, 
gas  heaters  and  apartment  houses  heated 
from  central  heating  plants.  Such  a  page 
of  advertisements  would  have  an  im¬ 
mense  appeal  to  many  of  the  folks  who 
are  sick  and  tired  of  coal  soot,  conse- 
(piently  such  a  page  would  be  a  big 
booster  for  the  advertisers. — Frank  H. 
W’illiams. 

Insurance  agents  can  be  made  inter¬ 
ested  in  advertising  a  relatively  new  type 
of  insurance — rain  protection — if  an  ad¬ 
vertising  solicitor  will  take  the  pains  to 
arrange  an  attractive  insurance  page. 
Before  a  fair,  exposition  or  some  minor 
affair  in  your  city,  have  the  insurance 
men  run  advertisements  directed  at  those 
having  charge  of  the  enterpri.se,  outlin¬ 
ing  the  benefits  to  be  gained  from  rain 
insurance. — A.  C.  Regli. 

Ice  cream,  aside  from  being  a  cooling 
and  delightful  food  simply  from  the 
viewpoint  of  taste,  is  also  a  really  sub¬ 
stantial  food  from  the  view'point  of 
nutrition.  Use  an  interview  with  some 
physician  telling  of  this  fact  and  then 
go  after  a  large  display  advertisement 
paid  for  by  a  combined  fund  of  local  ice 
cream  manufacturers. — David  Re-snick. 

The  Henderson  (Tex.)  News  offers 
S5.00  each  week  for  the  best  100  word 
letter  stating  which  was  the  best  adver- 
ti.sement  in  the  paper  the  previous  week 
and  why  it  is  regarded  as  best.  The 
committee  making  the  awards  selects  12 


IHHBiaaal 

[QQQISI9SI 


STEP  WORD 


PUZZLES 


By  ARTHUR  WYNNE 


Father  of  Modern  X-lVords  invents  and 


patents  new  popular  bit.  Get  it  via — 


KING  FEATURES 


SYNDICATE,  Inc 


NEW  YORK  CITY 


FtrSvtnb^  tndSrm^Ntv^»ftt» 
htcmalional  New*  Servio* 

World  MliBiiC.  Mow  Yotli 


TRUE 

DETECTIVE 

STORIES 

CYRUS  CHAPIN 

o  member  of  the 

Famous 

Pinkerton  Agency 

StcTirsof  thr  imrsiiif  of  cr.oks,  InirKlars 
anil  niurilercrs. 

WEEKLY— ILLUSTRATED 
FULL-PAGE . 

.^sk  jor  Samples 

The  McCiore  Newspaper  Syndicale 

373  Fou-th  Avenue,  New  York  City 


HUNCHES 


ONE  DOLLAR 
WILL  BE  PAID 
FOR  EACH 
“HUNCH” 
PUBLISHED 


or  IS  other  good  letters  for  publication. 
When  these  are  published  the  merchants 
whose  names  are  mentioned  in  the  letters 
send  a  letter  of  thanks  to  the  writer  ac¬ 
companied  by  a  check  for  $2.50  in  ap¬ 
preciation  of  the  letter.  Merchants  are 
glad  to  contribute  these  extra  premiums 
as  the  publication  of  the  letters  is  in 
itself  good  advertising  for  them. — 
W.  H.  M.  Austin. 

Now  is  the  time  of  the  year  when 
many  people  are  planning  motor  camp¬ 
ing  trips.  It  is  a  good  time  for  the 
alert  advertising  solicitor  to  get  up  a 
special  page  on  which  things  the  motor 
camj^r  will  need  on  his  trip  is  at¬ 
tractively  displayed.  Automobile  paint 
and  accessory  shops,  automobile  dealers, 
clothing  dealers  who  handle  outdoor 
wear,  tire  dealers,  and  service  stations 
are  just  a  few  of  the  retailers  that 
should  he  interested  in  such  a  page.  To 
make  the  page  have  greater  reader  in¬ 
terest,  perhaps  the  advertising  manager 
will  be  willing  to  give  space  at  the  top 
for  a  message  and  a  picture  of  a  camping 
scene  as  was  done  by  the  Daily  Clarion- 
Ledger,  of  Jackson,  Miss.,  recently. — 
A.  W.  Roe. 

Now  is  the  time  for  the  advertising 
manager  to  get  in  touch  with  county 
fair  officials  regarding  printing  and  pub¬ 
licity  for  the  fall  exhibition.  Eiarly  ar¬ 
rangements  can  be  made  for  printing 
posters,  handbills,  and  the  premium  cat¬ 
alogue,  as  well  as  mapping  out  an  ad¬ 
vertising  campaign. — Theodore  F.  Koop. 


CPOKANE  CHRONICLE  came  to 
the  defense  of  the  girls  immediately 
following  Boys’  Week  and  organized  a 
successful  campaign  for  a  Girls’  Week. 
With  cooperations  of  civic  organizations, 
newspapers  in  other  cities  should  be  able 
to  take  the  lead  in  making  a  similar 
week  popular. — A.  N. 

The  Davenport  Democrat  lately  ran  a 
column  of  news  giving  information  as  to 
“Where  Local  Business  Women  Will 
Spend  Their  Vacations.”  The  idea  is  still 
good  and  can  be  followed  up  later  by 
one  on  “Where  Local  Business  Women 
Spent  Their  Vacations”  with  interesting 
interviews  from  a  few  of  them. — De.\. 

Here’s  a  new  way  to  “dress  up”  your 
IxTSonal  column.  The  Sacramento  Bee 
runs  its  personal  items  under  an  attractive 


The  WorltTs  Greatest 
Newspaper  Feature 
Service 

Supplying  a  complete  and 
exclusive  daily  illustrated 
feature  service  to  news¬ 
papers  throughout  the 
United  States  and  in  for¬ 
eign  countries. 

4  pagtt  ready-priat  color  coatica. 
Writ*  far  tmspUt  and  rataa 


heading  “People  You  Know”  and  set; 
the  names  in  black  face  caps  so  that  it 
is  easy  for  the  reader  to  “spot”  the  nanK> 
of  his  friends  or  acquaintances. — L.  C 
Pratt. 


How  many  persons  carry  the  correct 
time?  Surprisingly  few.  Have  a  re¬ 
porter  set  his  watch  to  the  second  and 
then  go  out  on  the  street  and  compare 
time  with  the  first  twenty  persons  he 
mets.  You  will  find  few  whose  watchik 
are  not  off  a  minute  or  two. — B.  A.  T. 


DO  YOU  KNOW.  I  ONCE  ? 
SAID  TO  MYSELF  THAT 
THE  ONLY  thing  GOING 
ON  AROUND  ME  WAS  THE 
WATER.  IN  THE  KITCHEN 
TAP- AND  JUST  LOOK 
WHAT’S  HAPPENING  NOW/ 


'to! 


iloowSsnsmcET.^ 

CLEVELAND.  OHIO 


BY  UNITED  PRESS 


(One  of  a  series  of  advertising  panels  fur¬ 
nished  to  subscribers) 

So  many  more  things,  in  fact, 
are  soon  going  to  pop  in 

ELLA  CINDERS’ 

career,  that  it  will  make  the 
Fourth  of  July  sound  like  the 
silence  which  follows  a  speak¬ 
er's  call  for  contributions. 

A  Comedy  Strip  of  Quality, 
tiith  an  All-Star  Comic  Cast. 

Metropolitan  Newspaper 
Service 

Maximilian  Elser,  Jr.,  Cent.  Mgf> 

150  Nassau  Street,  New  York  City 


UNITED  PRESS  ASSOCIA'nONS  . 
World  Building  New  York  | 


A  Newspaper  Man's 
WEEKLY  COMMENT 

on  the 

INTERNATIONAL 
SUNDAY  SCHOOL 
LESSON 

(One  column  in  length) 

I’repared  in  newspaper  language  (or 
Daily  Newspapers.  Now  a  popular 
feature  of  papers  in  seven  states. 
Write  for  terms  and  samples. 

WM.  SOUTHERN,  JR. 

Independence,  Miaeouri 


Ohomas  TK 

Company^ 

Memphis,  -Tenn. 

—  m  •  ^  ■ 

Originators  of  the 
Pern  lein  en 
Weekly  Business 
Review  Pa§e 


Look  LIS  up  in  ^ 
Dun  on  Bi'ndsii-eeis 


I 
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Advertise  In  This  List  of 
Southern  Dailies 


Circu- 

2.500 

10.000 

lation 

lines 

lines 

ALABAMA 

tfAnnitton  Star  . 

....(E) 

5.469 

.035 

.035 

‘Mobile  Newt-Item  . . 

....(E) 

11.527 

.05 

.05 

‘Mobile  Remitter  . 

...(M) 

20.192 

.08 

.07 

‘Mobile  Reriiter . 

....(8) 

32.440 

.025 

.036 

FLORIDA 

‘Daytona  Daily  Newt . 

...(E8) 

4.036 

.085 

.035 

‘Florida  Timet-Dnion.  (M)  40.679. 

....iS) 

46,974 

.10(8.12) 

.10(8.12) 

‘Lakeland  Ledger  . 

....(E) 

4.660 

.025 

.025 

‘Miami  Herald  . .  . 

...  (M) 

31,499 

.09 

.09 

‘Miami  Herald  . 

....(8) 

36,498 

.10 

.10 

*Orlando  Reporter-Star  . 

....(E) 

5,799 

.035 

.035 

‘Orlando  Sentinel  . 

.(M&S) 

6,749 

.035 

.035 

‘Pensacola  Nows  . 

....(E) 

9,569 

.06 

.06 

tSt.  Petersburg  Independent . 

....(E) 

10,087 

.04 

.04 

‘Tampa  Timet  . 

....(E) 

18,021 

.05 

.05 

‘Tampa  Tribune  (M)  28.522 . 

....(S) 

45,191 

.08(.098) 

.07(.089) 

*West  Palm  Beach  Post . 

,...(M) 

8,637 

.04 

.04 

OZOROIA 

‘Augusta  Herald  . 

....(E) 

16,753 

.05 

.05 

‘Augusta  Herald  . 

....(8) 

16,190 

.05 

.05 

tMacon  Telegraph  . 

....(M) 

24,910 

.07 

.07 

fMacon  Telegraph  . 

....(S) 

26,512 

.07 

.07 

‘Savannah  Morning  Newt  (M),  20.479.(8) 

22,072 

.06(.07S) 

.06(.078) 

KENTUCKT 

‘Lexington  Leader  . 

....(E) 

19,498 

.06 

.06 

‘Lexington  Leader  . 

- (8) 

19,876 

.06 

.06 

‘Paducah  Sun  . 

....(E) 

9,275 

.04 

.04 

NORTH  CAROLINA 

fAtheville  Citlsen  . 

....(M) 

14,066 

.055 

.055 

tAshevilla  Oitixen  . 

....(8) 

14,540 

.055 

.055 

tOreentboro  Daily  Newt  . 

....(M) 

25,672 

.08 

.67 

tOreentboro  Daily  Newt . 

. (8) 

32,557 

.07 

.67 

tRaleigh  Newt  and  Observer . 

....(M) 

30,270 

.07 

.97 

tRaleigh  Newt  and  Observer.  ... 

. (8) 

34,609 

.07 

.07 

‘Winston-Salem  Sentinel  . 

....(E) 

16,031 

.06 

.06 

SOUTH  CAROLINA 

‘Columbia  Record  . 

....(E) 

15,297 

.05 

.05 

‘Columbia  Record  . 

. (8) 

14,856 

.05 

.05 

‘Columbia  State  . 

....(M) 

24,657 

.07 

.07 

‘Columbia  State  . 

. (B) 

25,287 

.07 

.67 

‘Greenville  Newt  . 

....(M) 

21,518 

.065 

.06 

‘Spartanburg  Journal  . 

4,0861 

.05 

.06 

‘Spartanburg  Herald  (K)  6.901 . . . . 

. (8) 

9,606  f 

TENNESSEE 

‘Chattanooga  Times  . 

....(M) 

27  545 

.08 

.06 

‘Chattanooga  Timet  . . 

. (8) 

27  606 

.08 

.06 

‘Memphis  Commercal  Appeal.... 

....(M) 

100.305 

.18 

.18 

‘Memphis  Commercial  Appeal.... 

. (8) 

125.725 

.21 

.21 

‘Nashville  Banner  . 

. (E) 

55.560 

.11 

.11 

‘Nashville  Banner . 

. (8) 

55.471 

.12 

.12 

VIRGINIA 

‘Danville  Register  and  Bee . 

. .  (MAE) 

12.081  1 

.05 

.05 

‘Danville  Register  (Sunday)  . . . . 

7.774  S 

‘Newport  Newt  Timet-Herald. .. . 

. (E) 

i.trt  1 

.05 

.05 

‘Newport  News  Daily  Press . 

..(BAM) 

5.706  1 

‘Roanoke  Times  &  World  News... 

.(MAE) 

26.188 

.07 

.07 

‘Roanoke  Times  . 

. (8) 

17.815 

.06 

.06 

‘Staunton  Newt-Leader  (M),  Leader..  (E) 

6.662 

.035 

.035 

*  A.  B.  C.  Statement.  March  31.  1925. 
tOovernment  Statement.  March  31.  1925. 


Inereasing 

Forty  years  ago  the  South  furnished  less 
than  one-sixth  of  the  Nation’s  lumber;  today 
this  same  area  is  producing  more  than  one- 
half  of  the  country’s  lumber  each  year. 

In  producing  one-half  of  the  timber  cut  it 
is  turning  much  of  this  into  finished  products. 
In  fact  lumbering  is  second  only  to  agricul¬ 
ture  in  the  South  in  the  number  of  people  it 
employs. 

The  by-product  utilization  has  developed 
a  commerce  of  great  economic  importance  in 
this  section.  Indirectly,  a  population  number¬ 
ing  3,000,000  persons  is  dependent  on  the 
South’s  lumber  operations  for  a  livelihood. 

It  is  estimated  that  the  South  possesses 
500,000,000,000  feet  of  raw  timber  standing — 
23  per  cent  of  the  country’s  total.  Further¬ 
more,  the  lands  cut  thirty  to  forty  years  ago 
are  coming  into  new  growth,  aided  by  refor- 
estration.  Many  millions  of  acres  of  pine 
forest,  risen  from  seedlings,  are  spreading 
their  limbs  over  an  increasing  acreage  every 
year  and  will  add  to  Southern  values  in  due 
time. 

The  Southern  States,  because  of  climatic 
conditions  promoting  quick  growth  and  avail¬ 
able  suitable  forest  lands,  offer  an  exception¬ 
ally  fertile  field  for  reforestration  work. 

The  lumber  industry  of  the  South  will  con¬ 
tribute  increasing  wealth  to  the  South’s  grow¬ 
ing  commercial  greatness. 
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A  Bigger  Newspaper  Dollar 

N  these  days  of  the  shrinking  newspaper- 
dollar  we  proclaim  one  instance  where 
a  hundred  cents  will  buy  more  for  a 
newspaper  than  it  used  to  buy. 

Your  1925  newspaper-dollar  buys  less  labor  in 
the  composing  room  than  it  did  ten  years  ago. 

It  buys  less  white  paper. 

It  buys  less  headwork  on  the  desk  and  less 
footwork  on  the  street. 

BUT  the  newspaper-dollar  invested  in  the 
service  of  The  Consolidated  Press  today  buys 

MORE- 

— more  words  of  telegraph  delivery 

— more  in  Variety,  quality  and  volume  of  copy 

— more  of  the  services  of.  the  country’s  best 
reporters. 

What  you  can  get  now  at  a  nominal  figure 
would  have  been  prohibitive  in  price  for  tolls,  serv¬ 
ice  and  material,  ten  years  ago. 

Let  our  representative  tell  you  about  our  bigger 
newspaper-dollar. 

The  Consolidated  Press  Association 


Executive  Offices,  Evening  Star  Building,  Washington,  D.  C. 


New  York 
Eighth  Floor 
World  Building 


Chicago 
Fourth  Floor 
Daily  News  Bldg. 


San  Francisco 
Third  Floor 
Spreckles  Bldg. 


Paris 

Fourth  Floor 
19  Rue  d'Antin 
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